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FLORAL CITY KING 


Warm Air Heaters 


OR over a quarter of a century the above named heaters 
have been adjudged dependable heaters by many thousands 
of users and dealers. 





DIRECT DRAFT 


DAMPER ROD ONE PIECE 


CAST DOME 





Our dealers have sold them on their merits alone, although 
SAOTIED moisy their prices have always been fair. 
+ ENER - 

The construction of FLORAL CITY KING warm air heaters 


cast RaoiaToR «=o 
is unexcelled. Notice from the illustration the distinct design 
and the durable appearance. 


If you are desirous of selling more successful heating let us 
give you the full details on this dependable line of warm air 
heaters. 


Our Agency will prove to be a real money maker for you. 


THE DEFENDER 


Pipeless Furnace 


OR your pipeless trade we recommend this latest development in 

the One Register Furnace. THE DEFENDER pipeless furnace is 
a heavy, well built, all cast furnace with a single piece cast radiator. 
The casings fit perfectly and are made with slip joints. The lower 
inner casing is double with one inch air space. The upper section 
has two thicknesses of galvanized iron with heavy asbestos between. 
A good reliable heater at a fair price. 


We have illustrated catalogs and booklets that will interest you. 
Write for them today and ask about our agency. 


MONROE FOUNDRY & FURNACE CO. 
MONROE, MICHIGAN 
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“QUICK COMFORT” OIL HEATERS 


are ready for shipment now 
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If you have not placed your order for fall delivery do so at once 


“QUICK COMFORT” 
OIL HEATERS 


have reinforced fount bottoms, 
use extra heavy wicks which 
cannot stick and the two piece 
smokeless device insures an ex- 
tremely hot flame. 
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For more particulars write to 
QUICK MEAL STOVE CoO. 
DIVISION of AMERICAN STOVE CO. 
825 Chouteau Ave. ST. LOUIS 


UNINUAENRUAUONLUOQVOUNAUUTCUAGUUOOO TU A 

















HMMA HLL 


illtill 


u| 


SrlHIIUIIUNUNNQNUIIUUUNAUUUILUUUUUUNVNUUOUNUNUUUUOUADNUUUAUUAAUUUTAAUU UAT 


F) 








“ITS A PIPELESS AGE” 


One of our old line dealers came into the 
factory the other day to place an order for 
300 Wright Pipeless Heaters. “It’s wonder- 
ful the way my territory has taken to this 
Wright system. Looks to me like a pipe- 
less age,” he said. 


THE WRIGHT IS RIGHT 


No wonder it’s a pipeless age when there’s 

a heating system as good as the Wright. 

The Wright is the furnace other manufac- 
turers have tried to imitate. 





Write today for Wright literature 
and you'll agree the Wright is right. 


THE MAHONING FOUNDRY CO. 
622 Poland Ave. Youngstown, Ohio 


Eastern and Western Warehouses for convenience of trade. 
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“Uncertainty and the continuance of in- 
dustrial transition have been the character- 
istic features of the month of 
July in the business field,” ac- 
cording to the Federal Reserve 
Board’s monthly review. Some 
districts report that the price-cutting move- 
ment, begun in May and continued through 
June, is slowing down, while in other dis- 
tricts reduction of prices is reported still in 
progress. Industrial activity in many lines 
has been shortened in consequence of low- 
ered demand, cancellation of orders and gen- 
eral readjustment. 


Conditions 
of Credits 


In some districts, however, production con- 
tinues upon old orders which are still on the 
books, despite the fact that new business has 
fallen off. In the agricultural regions, im- 
proved crop conditions and the development 
of a more confident tone in business are re- 
ported to have brought about a turn dis- 
tinctly for the better. 

Speculation in commodities is in many 
parts of the country reported to have been 
greatly reduced and in some practically elim- 
inated. “There is a general feeling,” says the 

soard, “that extravagant buying is at least 
less extreme and dangerous than it was some 
time ago, while labor in many parts of the 
country is reported as increasing in efficiency 
and a better spirit of cooperation exists be- 
tween employer and employee.” 

From the credit standpoint there is gen- 
eral expression of the belief that unessential 
demands have been reduced and that even 
where there has been no lessening in the vol- 
ume of loans the advances that are being cur- 
rently made are in a much greater proportion 
than those which grow out of a bona fide 
commercial and agricultural necessities than 
at any time for many months past. 

Transportation continues to be perhaps the 
least satisfactory phase of the month’s de- 


velopment, and while there has been some 
improvement in a number of parts of the 
country it is still true that there is a great 
congestion and that in consequence of it an 
undue and unnecessarily severe strain has 
been brought to bear upon credit for the pur- 
pose of making possible the carrying of 
goods which would otherwise have gone to 
market and would have been liquidated. 
© ¢ © © @ 
Selling cream puffs in a blacksmith shop is 


not against the law. Of course, it is more or 


less doubtful whether a big 
Shaving trade could be built up in these 
Soap and dainties in such circumstances 
Brushes as those of a blacksmith shop. 


The people probably would not 
like the idea of receiving cream puffs from 
the sooty fingers of the blacksmith. That is 
practically the only objection to establishing 
a cream puff side line in a blacksmith shop. 
But there are many other lines which an alert 
blacksmith might profitably add to his busi- 
ness without arousing opposition of any sort 
from his customers. 

The hardware dealer would probably dis- 
cover himself under similar disadvantages, if 
he attempted to add a line of dotted swiss 
fabrics and baby blue corsets to his general 
stock. But there are side lines which can be 
introduced into the hardware store without 
doing violence to established customs. 

For example, nearly every hardware dealer 
sells cutlery, including razors and strops: 
Considerable profit can be derived by adding 
to his cutlery stock shaving soap and brushes. 
This would not only increase his income from 
the cutlery department, but it would also en- 
hance the service of his store to his custo- 
mers. 

Nowadays it is folly to allow one’s self to 
be hampered by traditions. Because the old- 


fashioned hardware stores never handled 
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shaving soap, talcum powders, and other ac- 

cessories is no reason why the up-to-date 

hardware merchant should refrain from en- 
larging his business in this direction. 

 ¢ © © © 

The chief harm done by sensational cuts in 

prices is that they lead the general public into 

the belief that at last the high 


Harm of cost of living is coming down. 
Cutting Undoubtedly the public revolt 
_ Prices = against high prices is a consid- 


erable factor, but the real cause 
of this price cutting goes further back than a 
patriotic impulse on the part of retailers, and 
is directly connected with the credit situ- 
ation. 

It has been well understood in financial cir- 
cles that inventories carried by large retail- 
ers were too large, and the hint was given by 
bankers that it would be far preferable to 
turn some of these large stocks into cash 
rather than to attempt to extend their lines 
of credit to carry them. 

This, in fact, is the real meaning behind 
the movement, although many merchants 
have seen the advertising value of a price- 
cutting campaign. In some localities this 
has been carried to excess, for a moment’s 
calm thought will show that no business can 
be carried on successfully on a no-profit basis, 
and that in the course of time it must lead to 
disaster. 

¢¢6UmUhOODmUC OhCUD 

Probably you know the story about the 
kingdom that was lost for lack of the nail to 

hold the horse shoe. Really it’s 


Record amazing how losses can pile up 
Charge from small beginnings in a 
Sales. hardware store. Suppose you 


sell a hammer on credit and fail 
to enter it up right away. It has been a busy 
day. When you close your shop you go home 
without charging the hammer on your books 
against the account of the purchaser. 

You've lost the cost of the hammer. You’ve 
lost the profit that should have been made on 
the sale. You've lost the time spent in mak- 
ing the sale. You don’t get anything for the 
labor of handling that hammer. 

Afterward, in checking up your stock, you 
lose a lot of time trying to figure out where 
the shortage of hammers originated. That’s 
more time lost. Don’t you think it would pay 
you and your clerks to have duplicating 
charge books in your pockets while you’re on 
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duty? Then you wouldn’t be likely to incur 
such losses due to failure to record credit 
sales. 

© ¢ © & © 


Are the folks still growling about high 
prices in your neighborhood? If they are, 
you can get them in a better 
frame of mind by improving 
the service of your store. Sery- 
ice means many things. It does 
not consist merely in promptly waiting upon 
a customer and making quick deliveries. It 
implies gentiine interest in the needs and de- 
sires of the customer. It calls for kindliness, 
patience and sympathy. You will not have 
much trouble about high prices if you state 
the facts in a straightforward manner. Ex- 
plain briefly and clearly that hardware prices 
are lower comparatively with other commod- 
ities, such as sugar, shoes and shirts. Don’t 
argue the subject. Explain it. Argument re- 
pels. Explanation satisfies. 

eo ¢ oD 


Stop the 
Growling. 


No matter how small your staff of clerks 
may be, you can give the impression of 
prompt attention to everyone 
who comes in your store. To 
do so, it is not necessary to neg- 
lect the customer upon whom 
you or your clerk may chance 
to be waiting at the time. It is a simple mat- 
ter to say to the person who comes in, “Just 
a minute or two please and I will have some- 
one wait on you.” A word or two of greet- 
ing about the weather or anything else that 
suggests itself will serve to deepen the cour- 
tesy and good will of your little act of atten- 
tion. ’ 


Courtesy 
To Person 
Who Waits. 


© © © Oo 


There are lots of things in a hardware store 
which the customer does not see. Many of 
them are behind boxes on the 

Lights in shelves or under counters. Peo- 
Show Cases. ple will always buy more than 
they intended to purchase if you 

show them things that they need when they 
come into your shop. A good way to increase 
your sales is to have lights in your show 
cases. Some stores have show cases with 
glass fronts all the way to the floor. The 
articles in them can easily be made to stand 
out more distinctly by generous use of illu- 
mination. This suggestion is well worth put- 
ting into practice. 
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Random Notes and Sketches 


By Sidney Arnold 


My friend Stewart S. Crippen of L. B. Allen Manu- 
facturing Company, Chicago, Illinois, says that, with 
former bars dispensing ginger pop this summer, it will 
be easy to prove whether there is a sea serpent or not. 

At the recent convention of the National Associa- 
tion of Winchester Clubs in New Haven, Connecticut, 

my friend 
“Charlie” 
m Woodward of 
= Carlinville, Illi- 
nois, €xX-presi- 
dent of the IIli- 
Retai! 
As- 


was 


Pnois 
Hardware 
sociation, 
elected president 
# of the Winches- 
ter Clubs. 

He is popular 
® in the hardware 
® trade because he 
is clever, oblig- 
ing, and good- 
= natured. 

Here is 





one 
of the stories he told in New Haven: 

A Western woman applied to the Chinese mission 
for a servant and was given a boy just over from 
China. 

“Now, Sing,” she explained, “I am going up-stairs 
to have my nap, and if anybody comes to see me, 
tell them I’m not in.” 

Sing could not understand. She was “not in,” and 
yet she was in. So when a friend called he woke her 
up. This made her furious, and she speedily sent 
Sing back to the mission. 

The Chinese employment agent urged her to give 
Sing another trial, saying that he was not used to 
American ways. 

“Oh, you not angry with China boy,” said he. 
“You keep him, you teach him, and bimeby he learn 
to lie just iike Chlistian.” 

x * x 

You never really can tell off hand how a man got 
a black eye or a bruise, declares my friend J. C. Ross 
of Edwards and Chamberlin Company, Kalamazoo, 
Michigan. 

It’s, therefore, always wise to give the man the 
benefit of a charitable interpretation because it might 
be a case like the following: 

“That’s a peculiar-looking bruise you have on the 
back of your neck,” observed the doctor. 

“Yes,” said his patient. “I’m subject to those. You 
see, I’m a clarionet player in an orchestra.” 

“T don’t see how that can produce bruises on the 
back of your neck.” 

“Tt doesn’t produce them exactly, but it places me 
in a position where I am ever liable to get them.” 

“How is that?” 
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“I sit directly in front of the man who plays the 


slide trombone.” 
x * x 


We all take pleasure in the discomfiture of a pomp- 
ous man, says my friend Guy E. Fitzgerald, the sheet 
metal contractor of Battle Creek, Michigan. Where- 
fore, he invites me to laugh with him over this ex- 
ample : 

The portly and pompous gentleman strolled up to 
one of the benches in the park, and, having seated 
himself comfortably, was soon absorbed in his news- 
paper. 

After a while he began to be annoyed by a small 
boy who persisted in steadily staring at him, and at 
last he could bear it no longer. 

“What are you looking at, little boy?” he inquired 
“Is there anything funny about me?” 

“Not yet,” replied the youngster, “but there’s going 
to be when you get up. Them seats have just been 


painted.” 


We were talking about brevity and my friend Paul 
\V. Blanchard of the Chicago office of Hart and 
Cooley Company offered the following example: 

“But” — 

‘No.” 

“Just” — 

“No.” 

“Once”— 

“No.” 

“Please” — 

“Nn” 

“Henry, why don’t you shave!” 

2k 2K *K 

Accuracy in observing business forms is very de- 
sirable, according to my friend W. J. Kaiser, of Co- 
lumbus, Ohio, Secretary Ohio Master Sheet Metal 
Contractors’ Association. He shows the opposite 
procedure with the following pleasant illustration: 
said the young 


“I want to get this check cashed 
wife to the paying teller at the bank. 

“Yes, madam; you must indorse it, though.” 

“Why, my husband sent it to me. He is away on 
business.” 

“Yes, madam. But just indorse it. Sign it on the 
back, please, and your husband will know we paid it 
to you.” 

She went to the desk, and in a couple of minutes 
came back with the check indorsed: 

“Your loving wife, Edith.” 

I, for one, am fed up on talk about the high cost 
of living. Generally speaking, things are worth what 
they cost. If it is true that shoes were bought at a 
dollar a pair in the days of Benjamin Franklin, it is 
also true that that is all they were worth at that time. 
The folks then couldn’t use them to walk to movie 
picture shows or baseball games or to have much fun 
in them. Here’s the whole idea in four lines: 

Some Satisfaction. 


It costs a lot to live these days, 
More than it did of yore; 

But, when you stop to think of it, 
It’s worth a whole lot more. 
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Up-to-the-Minute News Siftings 


Items of Interest to Dealers Gleaned from Many Fields. 
National and Local Business Plans, Problems, and Practices. 





HAVE FALL OPENING TO 
BOOST STOVE SALES. 


A good way of calling attention to your stove dis- 
play is to hold a fall opening. Many dealers are so 
well satisfied with this device that in their stores the 
fall opening is an annual affair. 

Such events will bring many people to the store, 
sell other goods, and give the dealer a chance to get 
a list of good prospects which can be followed up as 
the season progresses. 


About a week after the opening the dealer should. 


send a personal letter to every customer on his mail- 
ing list, suggesting the topic of stoves again. Include 
in this letter any good printed matter relative to 
stoves that you may have. 

Thereafter, keep tab on the individuals listed, and 
if this or that customer does not come into the store 
again within a few weeks, make it a point to look 
him up. 

One dealer takes a day or two off, feeds his flivver 
with gasolene, and drives through the country follow- 
ing up farmer customers. He says it pays. 

A stunt that is occasionally pulled off in connection 
with the fall stove opening is the auctioning off of a 
high-grade range to the highest bidder. Here, of 
course, there is a risk of losing money on the sale; a 
loss which must be charged to advertising account. 

Such an auction has a big advertising value, and 
will attract many people who would not otherwise 
come. 

A Western merchant recently held a range bidding 
contest which proved very successful. The public 
were invited to bid on a kitchen range exhibited in 
the show window. 

The bids were recorded as made 
was put in a sealed envelope and dropped in a box 
especially provided for the purpose. The box was 
placed in the window with the stove. 

On the closing day, as advertised, the box was 
opened, and the range awarded to the highest bidder. 

The stunt had this advantage, that it secured the 
names and addresses of a lot of persons who were 
evidently considering the purchase of a range, and 
these were followed up by direct-by-mail publicity 
and personal solicitation. ’ 

On the last day of the contest, practically all the 
bidders and many others visited the store to hear the 
results, and salesmen had a chance to show the entire 
line of stoves and ranges. 


and each one 





Patents Fuel Economizer for 
Cooking Stoves. 
Under number 1,346,445, United States patent rights 


have been granted to James Dawson, Oakland, Cali- 
fornia, assignor to Charles G. Campbell, Alameda 


County, California, for a fuel economizer for cooking 
stoves described as follows: 

In a gas econo- 
mizer, the combi- 
nation of a wall 
adapted to. sur- 

ERE eee *-— ~~ round a burner of 

a gas cooking 

stove and to support a cooking vessel thereon and pre- 
vent the escape of the products of combination except 
on one side thereof, walls communicating with the first 








named wall and forming a conduit through which the 


products of combustion flow when escaping, a wall 
forming a heating chamber communicating with said 
conduit and into which said products of combustion 
escape, said latter wall being higher than said first 
mentioned wall, and also being adapted to support a 
cooking vessel, openings in the upper edge of said sec- 
ond wall for the escape of the products of combustion 
and a star shaped band attached to said last mentioned 
wall and adapted to deflect the products of combina- 
tion upwardly around the sides of an overlying vessel. 





Has Been a Subscriber for 
More Than Thirty Years. 


To AMERICAN ARTISAN AND HARDWARE RECORD: 
For more than thirty years I have been a subscriber 
to your excellent journal. Here is my check for re- 
newal. Push my subscription ahead another year. 
G. A. Byor. 


Edgar, Nebraska, August 2, 1920. 





Patents Domestic Heating and 
Cooking Apparatus. 


Under number 1,345,400, United States patent 
rights have been granted to Noel Pemberton-Billing, 
Hertford, England, for a domestic heating and cook- 
ing apparatus described in the following: 

; A heating ap- 

f paratus, com- 
prising a_ rec- 
tangular shaft 
having a plurali- 
ty of doors 
therein, and ver- 
tical webs ex- 
tending radially 
from the corn- 
ers of said shaft 
and adapted to 
codperate with 
said doors to 
protect the same 
when in open 
position, substantially as described. 
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The Week’s Hardware Record 


What Retailers, Jobbers, and Manufacturers Are Doing. 
Latest Selling Methods. Experiences of Successful Men. 





BUILDING COSTS TO REMAIN 
HIGH FOR A LONG TIME 


Speaking of the high costs of construction, P. F. 
Ayer of the Aberthaw Construction Company, says: 

“What force can be exerted that will produce a de- 
cline in the cost of building? The steel, cement, brick 
and lumber for the buildings of tomorrow are today in 
mine, clay bank and forest, entirely untroubled by con- 
siderations of the passing whims of style. 

“Statistics covering a period of years make evident 
that industry in America requires an annually added 
increment of building space proportioned to the na- 
tion’s increase in population. Of late, however, the 
increase of construction has not kept pace with the re- 
quirement. At present the deficit is approximately one 
and one-half billion dollars worth of construction. This 
represents considerably more than six months’ work. 
Evident shortages never yet encouraged reduced prices. 

“And only this: It is a fair assumption that those 
things whose cost rose the most rapidly will experi- 
ence the most rapid decline, and that those last to 
reach the peak of prices will be the last to leave it. In 
that case, building costs will be a long time in exhibit- 
ing any material recession ; for only within the past few 
months have they approached the percentage of in- 
crease which general commodities have shown. 

“For example: Taking 1914 as standard, in 1916 
commodity prices had risen 20 per cent, building 
prices but 17 per cent. By the end of 1917, general 
commodities had advanced 8g per cent, building but 
39 per cent. Building costs through 1919 were go per 
cent above the 1914 level, whereas general commodi- 
ties were up 138 per cent. 

“Latest Aberthaw computations of building costs 
place them at 135 per cent above the 1914 level ; com- 
modity prices are 142 per cent above their earlier level. 

“In all of the widespread discussion of building 
costs there seems pretty general agreement that reduc- 
tion can take place only 


sions. But with the existing famine in construction, 
very little concession will stimulate a purchasing enthu- 
siasm that will very speedily eliminate the concession. 
Add to this fact that of a rapidly approaching increase 
in freight rates, and the likelihood of decreasing prices 
of materials begins to appear remote. 

“There is just one measure that may be looked to 
for reducing the cost of building, as well as the cost of 
everything else. That is greater efficiency in produc- 
tion—more accomplishment per man per hour. In con- 
struction work this can hardly mean greater speeding 
up of individuals, except as more and more mechanical 
plants may be utilized to minimize hand labor. In gen- 
eral, however, it will mean increasing skill on the part 
of management in so planning and conducting the work 
of the men on a job that waste time and waste motion 
are eliminated.” 





Paints and Paint Materials 
Have an Active Market. 


3usiness in the market for paints and paint materials 
continues just as active as it has been for some time 
and a big demand promises to extend well toward the 
end of the year. 

Producers are no longer bothered about seeking new 
business, but they are worried over the question of 
production and distribution. 

While many raw materials are decidedly scarce and 
hard to obtain, and while the railroad situation has 
shown some improvement, it is not nearly as good as 
had been hoped for. 

No attempt has been made to advance prices above 
the necessary limits and the outlook for the future is 
decidedly bright. 

The demand for barytes is much in excess of pro- 
duction and makers have been refusing new business 
for some time, having all they can do to take care of 


old customers. 
There is strong competi- 





through the operation of 
one, or all three courses: 
“First: a reduction in de- 
mand. Such a _ reduction 
may temporarily take place; 
indeed, it is a phenomenon 
of the present moment. That 
it will endure in the face of 





It is worth while to keep in mind the 
fact that AMERICAN ARTISAN AND 
HARDWARE RECORD is the only publi- 
cation containing Western hardware and 
metal prices corrected weekly. 
find these prices on pages 38 to 43 inclusive. 


tion for the crude material, 
as lithopone manufacturers 
are in the market for all 
they can obtain. 

The leading producers of 
blanc fixe just at present are 
out of the market, as they 


are sold up to the end of the 


You will 








a very genuine shortage is 
beyond belief. 

“Second: a reduction in wages. With a labor short- 
age estimated at close to four million workers, the like- 
lihood of an early occurrence of what has been termed 
a ‘liquidation of labor’ seems extremely doubtful. 


“Third: a reduction in the price of materials. 
few lines there have recently been slight price conces- 


Ina 


year and prices are nominal 
at 6% cents a pound. 

No important changes have taken place as far as the 
lead pigments are concerned, the demand continuing 
as active as it has been for some time, and it is ex- 
pected corroders will be kept busy well into the fall. 

Deliveries are still being interfered with by the 
railroad situation. No revision in the price list is 
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looked for at the present time. 

The output of zinc oxide is well sold up and pro- 
duction is being resumed to the limit. As the capacity 
of the plants is being increased producers wil be able 
to take better care of the trade next season. 

There is still an acute shortage of lithopone and 
makers are having all they can do to take care of 
their back orders. 

Prices for dry colors continue to be well maintained 
under a demand which is as active as it has been for 
some time. 

Yellow prussiate of soda holds steady and manufac- 
turers show no disposition to change their prices of 
iron blues. 

Ultramarines are sold up to the end of the year. 

Greens and yellows are in steady demand at firm 
prices, reds are holding steady, some grades of browns 
are scarce and blacks are moving freely into consum- 
ing channels. 














Patents Shovel Attachment. 

United States patent rights have been granted to 
John Zaokipny, Baird, Ontario, Canada, under num- 
ber 1,346,870, for a shovel attachment described in the 
foilowing : 

- : A shovel attachment of the character 

V7 described comprising a recessed bedy, 

L-shaped in cross-section adapted to grip 
over the upper edge of a shovel blade, 
links pivoted to the front side of said at- 
m tachment, and means for securing said 
links against said shovel. 
Undoubtedly there is much room for 
_ experiment and improvement in the case 
of shovels. The range of usefulness of 
this tool can be increased to a greater ex- 
tent than is generally believed. It is, 
therefore, an encouraging sign to see in- 
ventors turning their ingenuity in this di- 
rection. The shovel attachment shown in the accom- 
panying illustration indicates a line of departure from 
established designs which is likely to lead to inventive 
developments of much value to users of this standard 
tool. 





U. S. Supreme Court Approves 
Chain-Shot Sales. 


What have become technically known as “chain- 
shot” sales have been approved by the United States 
Supreme Court despite the opposition of the Federal 
Trade Commission and the Department of Justice. 
A “chain-shot” sale is one that is made conditional 
upon the purchase of some other commodity at the 
same time, which has become familiar to the average 
housewife of late when purchasing sugar. 


They were, in fact, inaugurated by the food ad- 
ministration during the war in the sale of wheat flour, 
when the buyer was compelled to purchase, as a con- 
dition of obtaining the flour, certain quantities of oth- 
er cereals, such as cornmeal, oatmeal and the like. 
After the food administration’s restrictions were re- 
moved, the practice was restored to conserve the sup- 
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ply of sugar, but was then frowned upon by the Goy- 
ernment. 

The particular case before the Supreme Court how- 
ever, did not relate to food products, but the princi- 
ple is the same. It was in the case of the Federal 
Trade Commission vs. Gratz, in which the defend- 
ant was charged with vio‘ation of paragraph 5 of the 
Federal Trade Commission act, that is, with applying 
unfair methods of competition because it refused to 
sell customers any ties, which are used in the baling of 
cotton, unless the customer bought from the defendant 
a corresponding amount of bagging. 

The Supreme Court of the United States on July 
7 held that the defendant had the right to refuse to 
sell ties unless the purchaser at the same time bought 
a corresponding amount of bagging. 

The rule was laid down that under the Federal 
Trade Commission act an individual seller, acting 
without any combination or agreement with others, 
may lawfully require a purchaser of closely related 
articles to purchase a corresponding amount of an- 
other such article to obtain a particular article. 

There has been a good deal of confusion in the. 
public mind as to the various rulings of the Supreme 
Court relating to sales which seem to conflict. 

In the Colgate case the defendant was prosecuted 
under the Sherman Anti-trust law for merely refus- 
ing to sell goods to a customer unless he maintained 
certain resale prices, while in the Shrader case, decided 
last March, the facts appeared to be about the same, 
except that the seller made a formal contract with his 
customer for the maintenance of a certain resale price. 

The Colgate case was decided in favor of the de- 
fendant, whereas the Shrader case was in favor of 
the Government. 

It, therefore, appears that the Sherman Anti-trust 
law does not prevent a manufacturer from selecting 
his customers, and in the absence of a contract to 
maintain prices—that being an essential feature—to- 
refuse to sell to those who will not maintain certain 
prices. 

But the Sherman act does prohibit the manufac- 
turer from entering into a definite contract with cus- 
tomers to maintain fixed prices. 

In other words, the Colgate case is an act of omis- 
sion and the Shrader case an act of commission. 





Registers Trade-Mark in 
Patent Office. 


Under classification number 23, namely, cutlery, ma- 
chinery and tools, and parts thereof, the Nixon Hard- 
ware Company, Rome, Geor- 
gia, has secured United 
States Patent Office registra- 
tion for the trade-mark re- 
produced herewith. The ap- 
plication for this trade-mark 
was filed January 21, 1920. The particular description 
of goods to which it applies is axes, shovels, scoops, 
spades, handled hoes, hatchets, hammers, saws, chis- 
els, and vises. The lining in the drawing expresses 
shading. The Company claims use of this trade-mark 
since July 1, 1919. 
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Good Ideas for Window Display 


Practical Lessons from Exhibits in AMERICAN ARTISAN 
_AND HARDWARE RECORD Window Display Competition. 
How to Get More Passers-By to Come into Your Store. 


REALISTIC WINDOW DISPLAY 
SELLS CLOTHES WASHERS. 


By far the greater part of housewives do their own 
washing. 

A big percentage of them perform the weekly task 
of the tubs from necessity rather than choice. 

A not inconsiderable proportion of the women 
actually prefer to wash the family clothes at home 
because of the more or less reasonable prejudice 
against laundries. 


overalls, such as a workman wears, displayed in the 
foreground. Some of the soiled clothes belonged to 
an engineer and, he says, ‘You know how an engineer 
looks after a day’s run.” 

“I borrowed some of the clothes,” says Mr. Saur 
in his description of this window exnibit, “and people 
said if the machine washes those we need a machine 
in our house.” 

That women are more observant than men and that 
in this particular display their interest was deeply 
stirred are evidenced by the fact reported by Mr. 





Window Display of Washing Machines Arranged by E. A. Saur. 


Awarded Honorable 


1410 Yale Place, Minneapolis, Minnesota, 


iviention in AMERICAN ARTISAN AND HARDWARE RECORD Window Display Competition. 


The number of those who employ laundresses to 
come to their homes is much greater than is generally 
known. 

In every case there is presented a problem of econ- 
omy of time and labor as well as of satisfactory re- 
sults. 

Therefore, the Monday morning’s scene which is 
so realistically depicted in the accompanying photo- 
graph has an uncommonly wide selling appeal. 

This strong window exhibit was designed by E. A. 
Saur, 1410 Yale Place, Minneapolis, Minnesota, and 
was awarded honorable mention in AMERICAN 
ARTISAN AND HarDWARE Recorp Window Display 
Competition. 

The designer took special pains to produce the ef- 
fect of realism. He had a basket of dirty shirts and 


Saur that almost every woman in the neighborhood 
came in to tell him that he had the washing hung up 
wrong. 

This, of course, gave him a chance to talk wash- 
ing machines to every woman who took the trouble 
to come into the store. 

The results of this “Monday morning scene” win- 
dow display were most gratifying. The work of per- 
suasion was more than half done before the buyers 
entered the store. 

Little or no argument was needed to prove the ad- 
vantage and comforts and economy of a washing 
machine as compared with the old Monday morning 
back-breaking toil of washing clothes by hand. 





Manufacture your own luck. 





a 
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Shows How the Dealer Can Increase His Profits, 


Any Man with Average Intelligence Can by Study Master 
the Principles of Retail Merchandising and Win Success. 


In a carefully prepared address to the recent an- 
nual convention of the Mississippi Retail Hardware 
and Implement Association, held at the Agricultural 
Engineering Building of the A. & M. College, Agri- 
cultural College, Mississippi, Captain John W. Corby, 
of the Cyclone Fence Company, Cleveland, Ohio, 
clearly, indicated the means by which the retailer can 
increase his profits. The text of his address is sub- 
stantially as follows: 

The State convention is the dealer’s greatest op- 
portunity of the year to obtain new ideas for increas- 
ing his business. The business man of today differs 
from the business man of yesterday, in this striking 
fact that among the principles of successful business- 
men of today, luck and haphazard methods have 
given away to scientific principles of doing business 
so that business success is looked upon, not as an ac- 
cident, but as the working out of tried and true prin- 
ciples which are as scientific in their nature as are 
the principles of geometry. 

These are the days when business men study all 
parts of their business. It is my purpose to point 
out clearly the ways which 


as auto supplies or wall paper, should stand on its 
own feet, upon its own success for its existence. 

You should have a system of cost keeping. Every 
article you sell should show upon your record exactly 
the cost of that article, so that when you sell, you 
will know exactly what you have made. 

The next subject for discussion is “How to go after 
the Business.” Having a system of cost keeping and 
having a departmentized store, now fix responsibility 
on some one person for the management of that de- 
partment. 

How to Get the Business. 

This has been a subject of intimate study with 
your speaker for many years. Many men can get 
the business, but can not keep it. Many men who 
could keep the business can not get it, partly because 
they do not know how to get it, and partly because 
they lack energy necessary to initiative. 
this: You are commander-in-chief of your business. 
You will, therefore, study your field as a general who 
studies the map on which the battle is to be fought. 
The battle ground is your own territory. Therefore, 

study your field, every cor- 


Remember 





the retail merchants or hard- 
ware dealers can increase 
their business. The first 
point that we desire to make 
is: That any man with av- 
erage intelligence can by 
study master the principles 
here laid down and can be- 
come thereby a_ successful 
hardware dealer or retail 
merchant. 

By all means have an ob- 
ject in view. Know why 


paper. 


formerly would do. 
to you. 





There is an all the year around conven- 
tion coming to you each week which you 
can not afford not to take, that is your trade 
The trade paper makes the two 
cent stamp do what the railroad ticket 
It brings the markets 
The trade paper gives you ideas 
for your window display and for live ad- 
vertising matter for your local paper. It 
introduces you to snappy goods which are 
money makers for you. 


ner of it, outline it on the 
map before you in your 
store so that you will know 
exactly the territory you 
cover, whether it 
county or a dozen counties, 
one state or a dozen states. 
Card index every man and 
woman and child in your 
territory. Put on that card 
the age, occupation and any 
interesting habits which the 
have. Re- 


is one 





prospects may 





you are in business and ex- 

actly what you desire to accomplish each day. 
day make some advance, however small, and thereby 
bring your goal that much nearer. If your ambition 
is to have one hundred thousand dollars then figure 
out how much you must make this month in order 
to obtain it when you are about sixty or seventy years 
of age. 

If your object is to be the best hardware dealer in 
this state, follow the principles here laid down and 
in space of time you will be fully established in your 
realized ambition. Success, is after all, a matter of 
happiness and the successful merchant succeeds not 
so much because of a conscious and expressed inten- 
tion of being successful as in the various habits 
formed and which will actually make him succeed or 
fail. 


Each 


Organize Your Business in Departments. 
This success lies primarily in good organization 
You should have your business departmentized. 


There should be the paint department, the stove de- 
partment, the nail department, the tool and building 
department, ornamental and field fence, glassware, 
furniture ; and any side line that you may carry, such 


member, every human being 
in your territory is your prospect. 
“How wi!l you do it?” you ask. 
different methods of doing this. 
some representative in each community to send the 
names of the incoming and outgoing inhabitants, 
which is a very good way, providing you have a good 
Quite frequently, the newspaper will 
Some- 


There are many 
Some dealers pay 


representative. 
help you to obtain lists at a very small figure. 
times, ministers of the Gospel will enable you to ob- 
tain information in this direction. This problem has 
to be worked out by yourself in your own community. 
There is no way that will work best in all communi- 
ties. : 
Importance of Up-to-Date Mailing List. 

Work that problem out for yourself, but, by all 
means keep an up-to-date list and call it your mailing 
list, your prospect list, or what you will. That list 
must be kept up to date because out of that list comes * 
the business by which you are to succeed. Remember 
that by having the list once does not mean that all 
work is done. You must keep up the list from time 
to time so that it will remain alive and business pro- 
ducing and not become dead and useless. 
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Remember People Must Know What You Have to Sell. 

How will you let them know? Some hardware 
dealers have a house organ or a bulletin, or a cir- 
cular, if you please, published weekly or monthly 
which goes by mail to each one of the people in the 
This circular or house organ must have 
Suggest that it 


community. 
something in it of human interest. 


contain news items, snappy 
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Goods. July and August: Hot weather specialties 
and laying the foundation for your fall trade. Sep- 
tember: Stoves and Ranges. October: Phonographs. 
November: Rifles and Ammunition. December: 
Holiday goods. To these will be added, of course, 
as your local conditions warrant. Having your mail- 
ing list and your house organ and personal call, all 

these will work togethe: 





stories, one column is suf- 
ficient for this. All good 
women like to hear news of 
their neighbors, especially 
through the country section, 


and a little ear for news on work is not done. 


Keep your mailing list up to date, be- 
cause out of that list comes the business 
by which you are to succeed. Remember 
that by having the list made once, all the 
You must keep the list In 


with your special sales to 
your advantage and your al- 
most certain success. 

to Attract Women to 
Hardware Store. 


How 


speaking of home and 


your part will do a great up from time to time so that it will remain the leaders of homes, do not 
deal toward making your alive and produce business instead of be- forget that the very large 
circular one that is awaited coming dead and useless. Send circulars percentage of sales nowa- 


and expected as the time ap- 
proaches for its arrival. This 
is not by any means in- 
tended as a substitute, but 





and other descriplive matter of your goods 
at frequent intervals to every prospective 
customer on your mailing list. 


days are made to women, 
and one of the great prob- 
lems of today is “How to 
Attract Women to a Hard- 








as a supplement, of your 

local newspaper, and which is regarded as essential to 
make a successful business. Change your copy each 
week. lIlave your leader, whatever it may be, and 
also have your columns of local news in your leader. 

Be sure each month, at least that often that this 
representative gets a personal letter from you in the 
territory assigned to him. He is your sales manager 
in that district. 

Other dealers have been quite successful in the use 
of wedding and baby cards. This can be furnished 
you by almost any good publishing house. The baby 
cards will have record of the first smile, first step, first 
word and what it is, and when, and if you don't be- 
lieve that this will be interesting to every mother in 
your community you are simply mistaken in human 
nature. The wedding is not only a matter of intense 
interest to all the community, but, by a receipt of the 
wedding card the bride and bridegroom are nearly 
always led in the direction of your store and the full 
household equipment will probably be purchased from 
the hardware dealer or retail merchant who took the 
trouble and pleasure of presenting the young couple 
with a wedding card. 

Personal Calls On the Trade. 

Of very greatest value is a personal call on the 
trade. Make it a point to visit each section of your 
territory ever so often. Every public meeting, be 
it only an auction or picnic, should find you present 
to meet and chat with your friends and to make new 
ones. 

In a store of modest size success lies quite fre- 
quently in kindred lines, such as furniture, auto sup- 
plies, fencing, or wall paper, that the store may carry. 
You should have a live leader for every month in the 
In this way, you need not have any dull sea- 
Some dealers have found sucecss in the follow- 
ing calendar for the year, and to this make additional 
suggestions to vourself, based upon what may be best 
handled in your community. 

Special Sales According to Season. 

January: Clearance Sales. February: Ornamental 
and Fencing. March: Paint, April, May and June: 
Farm Implements, Auto Supplies, and Household 


year. 


sons. 


ware Store.” Many success- 
ful hardware dealers have done this by establishing a 
queen's ware or china ware department, or a ladies’ rest 
room in the neighborhood where women may come and 
visit if they so desire. These have been found very 
attractive in calling women to your store. Have a fine 
mirror or two conveniently located where the women 
come in and to your advantage have a woman’s room 
very tastefully decorated by some women of your 
staff, where they can see pretty dishes, fine mirrors 
and hear a nice phonograph grand opera record while 
they wait. You will find this double advantage of 
not only bring women to your store, but making them 
your customers as well.. You will not fail to become 
popular with the ladies of the neighborhood. 

Remember to remove all unsightly boxes and to 
have your store ship shape, clean, and in arrangement 
peculiarly attractive with goods all in plain sight if 
possible. 

Work With Your Competitor. 

A few words as to your competitor: Remember 
this, that he is usually a better fellow than he is 
False stories are circulated about 
Remem- 


represented to be. 
him just as they are cigculated about you. 
ber that if you know him better, you would probably 
be better friends. Come to the convention with him 
and learn to know him better. Remember that your 
best success lies in cooperation with him rather than 
fighting against him. Remember that men are like 
steel, no good after they lose their temper. 
Trade Paper Is a Continuous Convention. 

There is an all the year round convention coming 
to you each week or each month which you can not 
afford not to take, that is your trade paper. There 
are other splendid papers published which actually 
mean dollars in your pocket when coming to your 
store if you use them as you should. Why should 
you take, read and use trade papers in your business ? 
First of all, because they constitute an all the year 
around convention. Second, by keeping posted on 
your trade papers you keep ahead of your competitors 
who do not read the paper and does not attend the 
convention. Third, trade paper stimulate your imag- 
ination to new and successful methods of advertising 
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for they are the modern market places. They save 
the old timer’s habit of traveling long miles to mar- 
ket with additional expense. They make the two 
cent stamp do what the railroad ticket formerly would 
do. They invite you to conventions where you mingle 
with the leaders of the business world of which you 
are a part. They introduce you to snappy goods 
which are money makers for you. Many times you 
would not have heard of these goods and your com- 
munity would have been denied their use by the fact 
that you did not read the trade papers. In many 
cases they give you suggestions for live advertising 
matter for your local paper. They give you new 
ideas for your window display. For many years the 
speaker has kept a file of live ideas taken from trade 
papers and this file has become of great value to him 
in his work. I strongly suggest that you start a file 
right away. That file will obtain ideas like the fol- 
lowing: Advertising copy, aluminum ware, arrange- 
ment of the store, auto supplies, bonuses, bookkeeper, 
booster methods, cash business, charge account, 
clerks, unfair competition, your competitor, cost of 
doing business, cutlery, etc. A study of your trade 
paper will bring you in new ideas for handling credits 
and collections. 

Identify yourself with all good and great move- 
ments in your community. Be a leader in every sense 
of the word. Succeed because you desire to succeed, 
and you will be astonished how many hands will be 
held out to you to support you, and the first thing you 
know in your community your entire territory will be 
cooperating with you so that your success will exceed 
all your expectations. 





Increases Its Capital Stock. 


In order to provide for developments resulting from 
the growth of its business, the Sabine Supply Com- 
pany, Orange, Texas, wholesale and retail hardware, 
has increased its capital stock from $100,000 to 
$200,000. 





The New Hardware Jobbers 
Directory Is Ready. . 


The seventh annual edition of the American Hard- 
ware Jobbers’ Directory of the United States and 
Canada is now ready for distribution. It is published 
by Edward Baltz, 107 Sixth Street, Pittsburgh, Penn- 
sylvania. The directory contains a list of shelf hard- 
ware jobbers, heavy hardware jobbers, New York City 
exporters who handle hardware, and automobile ac- 
cessory jobbers. In addition, the directory contains 
a comprehensive trade name index which is certain to 
prove of much convenience and time-saving to hard- 
ware buyers. 





Is Incorporated to Make 
Fire Extinguishers. 


The Safandshur Fire Extinguisher Company of 
New England has been incorporated to make fire ex- 
tinguishers with a capital of $50,000, by Harry L. 
Michaels, Leb Schwartz and A. J. Weisberg, of Bos- 
ton, Massachusetts. 
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Forms Company to Manufacture 
Burglar Proof Locks. 

The Cosmos Burglar Proof Spring Lock Corpora- 
tion has been chartered with a capital stock of $80,000 
at New York City, by M. Freedman, B. R. Jacobs, 
and G. Lindner, West Hoboken, New Jersey. 





Acquires Wringer Patent 


William H. Voss, Davenport, Iowa, has procured 
United States patent rights, under number 1,344,835, 
for a wringer described as follows: 

In wringing apparatus, a body portion, a pair of 
rolls, a guard bar adjacent one of said rolls, means 














connecting said bar to said body portion for permit- 
ting both vertical rectilinear and outwardly swinging 
adjustment of said bar with relation to said body por- 
tion, said means retaining said bar in whatever ver- 
tical rectilinear position it may be placed. 





Is Building a Wrench and Tool 
Plant in Baraboo, Wisconsin. 

A plant for the production of wrenches and other 
tools for machine and automobile shops is being 
established at Baraboo, Wisconsin, by the Allen- 
Dieffenbaugh Wrench and Tool Company, a new 
corporation organized by A. C. Allen and Thomas 
Hollingsworth of Chicago. 





Trade Opportunities in 
Foreign Lands. 


The Bureau of Foreign and Domestic Commerce, 
through its Special Agents, Consular Officers and 
Commercial Attachés, is receiving information of op- 
portunities to sell hardware and kindred lines in sev- 
eral foreign countries. Names and lbcations will be 
supplied on request to the Bureau in Washington or 
its District Offices. Such requests should be made on 
separate sheets for each opportunity, stating the num- 


her as given herewith: 


35358.—A merchant firm in Spain desires to purchase and 
secure agencies for automobile accessories, and steel. Quota- 
tions should be given c. i. f. Spanish port. Correspondence 
may be in English. Reference. 

33384.—An import firm in India desires to establish bus- 
iness connections with manufacturers and exporters with a 
view to securing agencies for the sale of American goods 
in that country. References. 

33385.—A shipping and commission merchant in Trini- 
dad desires to secure agencies for the sale of hardware, 
etc. Samples are requested. References. 

33396.—A commercial agent in South Africa desires to 
obtain the representation of manufacturers for the sale of 
hardware. Reference. 

22397.—The purchasing agent in the United States of a 
firm in Portugal desires to secure an agency for the sale in 
that country of cutlery, hardware, tools. hoop iron, linoleums, 
trunk hardware, paints and cheap lubricating oil. Payment 
to be cash against documents in New York. References. 

33404.—A commercial agent in Italy desires to secure the 
representation of manufacturers of automobiles and agricul- 
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tural machinery and accessories. Correspondence may be in 
English. Reference. 

33407.—An importing firm in India desires to secure an 
agency for the sale of hardware, metals, tools, etc. Quota- 
tions should be given c. i. f. Indian port. Payment to be made 
against documents through bank. Reference. 

43408.—A merchandise broker in Chile desires to secure 
an agency for the sale of merchandise of all kinds, especially 
hardware. Correspondence should be in Spanish. References. 

33423.—A commercial agent in Cuba desires to represent 
manufacturers on a commission basis for the sale of paints, 
Varnishes, lubricating oils, tires, etc. 

$3429.—The partner of a firm in Chile is in the United 
States and wishes to purchase a complete line of hardware, in- 
cluding automobile accessories, cutlery, silverware, and also to 
secure an agency for a medium-priced automobile. Refer- 
ence. 

33484.—A commercial agent in Spain desires to secure 
agencies for the sale of high-class automobiles, carpenters’ and 
locksmiths’ tools,, enameled kitchen ware, etc. Quotations 
should be given c. i. f. Spanish ports. Correspondence may be 
in English. References. 

33435.—A merchant in Mexico desires to purchase 3,200 
rods of barbed wire for fencing. Quotations should be given 
f. o. b. Laredo or Eagle Pass, Texas. Payment to be made 
by draft against documents at port of entry. Correspondence 
may be in English. References. 

33437.—A merchant in New Zealand desires to purchase 
and secure an agency for wire nails (diamond and flat head), 
plain, galvanized, and barbed wire, aluminum cooking utensils, 
etc. Quotations should be given c. i. f. main New Zealand 
ports. Payment to be by sight draft against documents. Ship- 
ping instructions will be cabled. Reference. 

33411.--A commercial agent in Poland desires to secure 
an agency for the sale of tools, agricultural implements, etc. 
Correspondence may be in English. References. 

33413.—A manufacturer in Switzerland desires to secure 
the representation of a carbonundum-wheel manufacturer. 
Correspondence may be in English. Reference. 

32414—A hardware company in Canada desires to pur- 
chase cement tools. Quotations should be given f. o. b. 
destination. Payment to be in cash. Reference. 

33439.—A trading company in Denmark desires to pur- 
chase iron wood screws, brass wood screws, metal thread 
screws (iron), brass metal thread screws, bolts, nuts, gal- 
vanized iron plate, black iron plate. zinc plate, cotter pins, 





rivets and iron bars. Samoles of screws, nuts, ete.. with 
quotations are requested. Reference. 
o - 
Coming Conventions. 
Southern Association of Stove Manufacturers, Hotel 


Cleveland, Cleveland, Ohio, August 30, 31, and September 1, 
1920. W. H. Cloud, Secretary, 216 Glendora Avenue, Louis- 
ville, Kentucky. 

American Hardware Manufacturers’ Association, Marl- 
borough-Blenheim Hotel, Atlantic City, New Jersey, Oc- 
tober 20, 21, and 22, 1920. F. D. Mitchell, Secretary-Trea- 
surer, 4106 Woolworth Building, New York City. 

National Hardware Association, Marlborough-Blenheim 
Hotel, Atlantic City, New Jersev, October 20, 21, and 22, 1920. 
T. James Fernley, Secretary, Philadelphia, Pennsylvania. 

Automotive Equipment Association, Coliseum, Chicago, 
Illinois, November 15, 16, 17, 18 and 19, 1920. William M. 
Webster, Commissioner, 1813-1818 City Hall Square Building, 
Chicago, Illinois. 

Texas Hardware and Implement Association, Adolphus 
Hotel, Dallas, Texas, January 18, 19, and 20, 1921. A. M. 
‘Cox. Secretarv, 1808 Main street, Dallas, Texas. 

Western Retail Implement, Vehicle and Hardware Asso- 
ciation, Kansas City, January 18, 19 and 20, 1921. H. J. 
Hodge, Secretary, Abilene, Kansas. 

Pacific Northwest Hardware and Implement Association, 
Seattle, Washington, January 18, 19, 20, and 21. 1921. E. E. 
Lucas, secretary, Hutton Building, Spokane, Washington. 

Missouri Retail Hardware Association, Planters Hotel, 
St. Louis, Missouri, January 25, 26, and 27, 1921. F. X. 
Becherer, secretary, 5106 North Broadway, St. Louis, Missouri. 

Indiana Retail Hardware Association, January 25, 26, 27 
and 28, 1921. (Place to be announced later.) G. F. Sheely, 
Secretary, Argos, Indiana. 

Oregon Retail Hardware and Implement Dealers’ Associ- 
ation, Portland, Oregon, Januarv 25, 26, 27, and 28, 1921. E. 
E. Lucas, secretary, Hutton Building, Spokane, Washington. 

Kentucky Hardware and Implement Dealers’ Association, 
Louisville, Kentucky, January 25, 26, 27 and 28, 1921. J. M. 
Stone, Secretary, Sturgis, Kentucky. 

Nebraska Retail Hardware Association, Hotel Rome, 


‘Omaha. Nebraska, Februarv 1, 2, 3 and 4, 1921. George H. 
Dietz, Secretary, Lincoln. Nebraska. 
Wisconsin Retail Hardware Association. Milwaukee, 


Wisconsin, February 2. 3 and 4, 1921. P. J. Jacobs, Secre- 
ttary. Stevens Point. Wisconsin. 


Oklahoma Hardware and Implement Association, Okla- 
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homa City, February 8, 9, and 10, 121]. 
tary-treasurer, Oklahoma City, Oklahoma. 

The Michigan Retail Hardware Association, 
Rapids, Michigan, February 8, 9, 10, and 11, 1921. 
J. Scott, Secretary, Marine City, Michigan. 

lowa Retail Hardware Association, Des Moines, Iowa, 
February 8, 9, 10, and 11, 1921. A. R. Sale, secretary-trea- 
surer, Mason City, Iowa. 

Pennsylvania and Atlantic Seaboard Hardware Associa- 
tion, Incorporated, Convention and Exhibition, Philadelphia 
Commercial Museum, Philadelphia, February 8, 9, 10, 11, 
oe Sharon E, Jones, Secretary, 1314 Fulton Building, Pitts- 
urgh. 

Illinois Retail Hardware Association, Hotel Sherman, 
Chicago, Illinois, February 15, 16 and 17, 1921. Leon D. 
Nish. Secretary, Elgin, Illinois. 

California Retail Hardware and Implement Association, 
San Francisco, California, February 15, 16, and 17, 1921. Le- 
Koy Smith, secretary, 112 Market street, San Francisco, Cali- 
fornia. 

Minnesota Retail Hardware Association, St. Paul Audi- 
torium, St. Paul, Minnesota, February 15, 16, 17, 18, 1921. 
H. O. Roberts, Secretary, Metropolitan Life Building, Min- 
neapolis, Minnesota. 

Ohio Hardware Association, Columbus, Ohio, February 
15, 16, 17 and 18, 1921. Hotel Headquarters, Deshler Hotel. 
Exhibition in Memorial Hall. James B. Carson, Secretary, 
Dayton, Ohio. 

New England Hardware Dealers’ Association, Mechanics’ 
Building, Boston, Massachusetts, February 21, 22, and 23, 1921. 
George A. Fiel, secretary, 10 High street, Boston, Massa- 
chusetts. 

New York State Retail Hardware Association, Roches- 
ter, New York, February 22, 23, 24, and 25, 1921. John B. 
ee Secretary, 607 City Bank Building, Syracuse, New 
OrK,. 

South Dakota Retail Hardware Association, Sioux Falls, 
South Dakota, February 22, 23, 24, 25, 1921. H. O. Roberts, 
Secretary, Metropolitan Life Building, Minneapolis, Minne- 
sota. 

Panhandle Hardware and Implement Association, Am- 
arillo, Texas, May 8, 9, and 10, 1921. Troy Thompson, Sec- 
retary, Treasurer, Dalhart, Texas. 

Hardware Association of the Carolinas, Charlotte, North 
Carolina, May 10, 11, 12, and 13, 1921. T. W. Dixon, secre 
tary-treasurei Charlotte, North Carolina 


W. B. Porch, secre- 


Grand 
Arthur 





Retail Hardware Doings. 


lowa. 

Roscoe Kipp of Griswold recently bought a hardware 
store at Willimina, Oregon, and is making preparations to 
move there. 

The Berger boys, Frank P. and William, of Carroll, have 
traded a farm for a hardware stock at Mapleton and the 
latter has taken over the management. 

Kansas. 

The Lett Electric Light Company has sold out to the 
Costa Hardware Company at Anthony. Mr. Lett, who was 
the manager of the Lett Electric Light Company, will be 
emploved by the Costa Hardware Company as electrician. 

Kentucky. 

Hazard Hardware Company of Hazard has increased its 

capital from $30,000 to $50,000, 
Michigan. 
Waddell Brothers opened a new hardware store at Port 


Huron 
Missouri. 


Alfred Bade, member of the firm of Bade Brothers, deal- 
ers in hardware, farm machinery, and implements, at Berger, 
sold his interest in the business to his brother-in-law, Louis 
Ruetter of Syracuse, Nebraska. After September Ist the firm 
will be known as Bade and Ruetter. 

Nebraska. 

Pirnie, Brothers are in the hardware and implement busi- 
ness at Merna. 

Ohio. 

The Crystal Park Hardware Company, 1213 Harrisburg 
Road, was incorporated in Columbus for $40,000. This com- 
pany has been in business for eight years, being conducted as 
a partnership by John Kicher and Emil S. Strauch. 

Oklahoma. 

Judge John A. Nickell of Marceline, Missouri, has opened 
a hardware and furniture store at Oklahoma City ahout a 
week ago. 

Mr. and Mrs. T. J. McAlpin sold their hardware stock 
at Elk City to the Minteer Hardware Company of Oklahoma 
City. 

Texas. 

Fred Hueske has bought the stock of the Brenham Hard- 
ware Company, at Brenham, and will continue the business 
at the same location. 

. Wyoming. 

Mr. McKenna recently purchased the Austin Elquest Slack 

Hardware Company at Hanville. 





a 
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Selling Automotive Accessories 


How Hardware Dealers Can Increase Their Profits by 
Handling Standardized Automotive Accessories. Facts 
and Suggestions to Aid Them in Giving Better Service. 





ORDERS POUR IN FOR SPACE AT 
AUTO EQUIPMENT SHOW. 


Under the ruling of the Show Committee of the 
Automotive Equipment Association, space at the forth- 
coming exhibition of that organization in the Coliseum, 
Chicago, Illinois, November 15, 16, 17, 18, and 19, 
1920, is to be allotted on the plan of “first come, first 
served.” 

William M. Webster, commissioner of the Automo- 
tive Equipment Association, with headquarters in the 
City Hall Square Building, Chicago, Illinois, is as 
busy as a one-arm paper hanger with the hives tak- 
ing care of the plans for the show in addition to his 
regular dutes. 





Gets Registration for Spark 
Plug Trade-Mark. 


Vic Manufacturing Corporation, of Carlstadt, New 
Jersey, has been granted United States Patent Office 
registration, under number 133,117, for the trade-mark 
shown in the accompanying 
illustration. The application 
for registration was filed May 
29, 1920. The particular 
description of goods to which 
it is applied is safety-razors 
and parts thereof and safety 
razor blades. The Company claims use of this trade- 
mark since May 24, 1920. 








New Tool Cleans Spark Plugs. 


Misfiring with its resultant loss of power is due 
chiefly to dirty spark plugs. The deposit of carbon 
from combustion of oil and gas reduces the clearness 
of the contact surface and, therefore, impedes the pas- 
sage of current to the mixture in the cylinder. Some 
motorists incur needless expense by removing such 
spark plugs and replacing them with new ones. 

in these days of mounting costs, however, this is an 
extravagance which can not be justified. Owners of 
cars are constantly on the outlook for helps to reduce 
operating expenses. They will, therefore, welcome the 
magneto file and the other end a knife blade. When as- 
and Sons, Incorporated, Philadelphia, Pennsylvania, 
are now putting on the market under the name of 
“Kleen-Spark.” 

This is a double tool in one piece—one end being a 
magneto file and the other end a knife. When as- 
sembled, it is not much larger than a pencil. Handle 
covers fit over either end. 

It is said to be easy to scrape the carbon from in- 
side the porcelain with the knife blade part of this 


tool and to clean and sharpen up the pitted points with 
the file part. 

For the convenience of dealers, the “Kleen-Spark” 
tools are mounted one dozen on an attractive card. 
The unimpeachable reputation of Henry Disston and 
Sons, Incorporated, is a guarantee of the goodness of 
the quality and the efficiency of this new tool. Com- 
plete information can be had by writing to the manu- 
facturers. 





Are Granted Patent Rights for 
Automobile Ventilator. 


John W. Raab and Riley Edwards, of Maquoketa, 
Iowa, have obtained United States patent rights, under 
number 1,346,383, for an automobile ventilator de- 
scribed herewith: 

The combination with 
a dashboard and a wind- 
shield cowl, the latter 
being provided with an 
opening, of a frame se- 

cacian cured to the cowl and 
surrounding the open- 
ing, a door hinged to the rear portion of the frame 
being adapted to be swung upwardly to admit air, a 
plate secured to and depending from the dashboard, 
the depending portion thereof being apertured, an 
arcuate door operating rod, having pivotal connection 
at one of its ends with the door, the opposite end 
thereof extending through the aperture in the plate 
and having this portion formed with notches which 
interlock with the aperture, and a coiled spring, con- 
nected at one of its ends with the door and at its 
other end with the plate. 








Radiator Ventilator and 
Cap Is Patented 


United States patent rights have been procured by 
William H. Applery, Windsor, Ontario, Canada, un- 
der number 1,344,609, for a radiator ventilator and 
cap described in the following: 

The combination with a 
filling connection of a rad- 
iator, the filling connection 
having an annular seat, of 
a funnel shaped air intake 
device having its lower end 
connected to the filling con- 
nection of said radiator, and a detachable cap on the 
seat of the filling connection of said radiator and re- 
tained thereon by the lower end of said device. 








TTT) 
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Business is the stimulus of production. 
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Advertising Help and Comment 


Send Us Copies of Your Advertisements. Let Us Help 
You Get Bigger Results by Advice and Suggestions. The 
Service Is Free. Don’t Hesitate to Take Advantage of It. 


There is always an element of unusual interest in clearly stated. In each case a convincing reason is 
the wording of advertisements of Pickering’s, Cincin- given why the commodity is worth buying. As pub- 
nati, Ohio. All of this firm’s copy begins with a_ lished in the Cincinnati Post the advertisement meas- 
ures 1144x4 inches. Although every available bit 
of space is made use of, the copy is not overcrowded. 


[Amzaies = PCAERING’ S =" This is due to the arrangement of its various items, 





We Your Town—My Town—"Cincianati, My Happy Home” 





| note | RICES = so that each is complete and distinct in itself. 
THIS WEEK. * * ; 
> 
Seate'the Diterace ” “BSSISt SiS hese Saeest The layout of the advertisement of the Erie Hard- 








ware Company, which is herewith reproduced from 


THINK AND GROW the Erie Daily Times, Erie, Pennsylvania, gives evi- 


Most: pecpie, ment to make progress. | They want more money dence of careful preparation. Anyone acquainted 


ang want 40 de-groater things—but “they quit two soon, They 
cet. wrong ffeap thei 1 . ’ “ae 9 ° 
1b aula We “aaa Tone cub.c inch fo his stature by takin. with values of carpenters’ or machinists’ cases will 
po 5 — pone. Gladstone did not commence w . 1i 1 . | | . . . | . 
gain het uni was 65. . > © r > 21Ve ht 7 -T- 
aon eeieuner ee ky | SE LN immediately perceive the big saving in the prices 
many years without the least sign of deterioration or stagnation, On the con- 


Sa'hatts sta tae aaaph"ene we Sah tnel'ss Sl sree Ne a alive. to quoted in this advertisement. They undoubtedly offer 
the present e. 


The older we grow the greater our success. 








A box of ammunition for the Dattie ofecnomy. 


ECONOMY COBBLER SETS ONLY 79c Here Is a Lifetime 
ery Ay hag Sy Opportunity to Buy Tool 


Economy Cobbler Outfits consists of one iron Stand 


Himinet shee kn Pot Athan Rag Soin a Miss 
ese. 


< ae Nails with ri on rections for 
. Complete In wood box. T 


7 
= 
cot 
co 











































Pickering’s Waterproot Durable one We bought the entire stock of boxes bf 
—Trested with a ae x5 29 the Mayo Leather Store at a sacrifice price 
Se catee an *, — C and will give them to you at the same sagri- 
fice price. A wonderful opportunity to get 
; a good case at below cost prices. Only a ‘ 
Cleans Cleaner Than the - In KITCHEN UTENSIL DEPT. limited supply. _— —. Pe a 
Biack h 98 eat a : 
rex Floor Brus c , nee BREAD PAN Sse. i | ‘ c 
Seamless jumines Breed Pan 
A Floor Brush Sweeps Cleaner then _— D0 omer a 
the broom, gathers all the fine dust and ny tL uw! . _, 
dirt. Here’s a bargaio @ake in than Iron or They will sell fast at the low prices we have on them and if you wait too long you 
—_ fale Pans will lose. Come early and get the best. 
I help bake th 
2 ‘sas aad brown ono Sale Will Continue One Week, Monday to Saturday Night 
uniform. can r f 
{ the pan more easily. a _o inists’ 
Pickering's Binca Fiber Floor Brush—} This Week only................ Cerpenters’ Cases at Unheard of Machinists’ Cases at Unheard of 
Well made; Fiber; excellent for —_——_——. Prices Prices 
Srenteeid, Plain, Varawhed of Olled 3 9.00 val Sa $4.69 $14.00 values now ...... ak a 
las _mahomny fiaish biock with two ASBESTOS TABLE MATS y 4 venues - bed si ighienedenad’ : $16.00 values now .......<.$ 9.60 
sockets, so brush can be ued). sonics Mate will prevent your $12.00 values now ..... $6.87 $13.00 values now 
; 54-in, handle, il p oui g 0 values , ma Sgiss a 915.00 valu 10V 
either de | ener AOD 98c Table from betnz scorched from "Wot $11.00 values now $5.31 $18.50 values now 
a Din i, MY fatah cn your Fibre Tool Kits $20.00 values now .... 
“i , > ha 
Dinjeg m 16, great protec- $8.00 values now .........».$3.44 $22.00 values now 
Packed tn euviaual “Envelopes. Q . e 2.97 $23.00 values now . 
One Side ts Covered With Cotton 6.00 values now ..... - $2. 5 ! 
SAFETY RAZOR BLADES [Fi $9.00 val $3.75 $25.00 values now . 
jannel, Other Side Asbestos. )0 values now cee cae cab et Ioan Rete ae 
SHARPENED LIKE NEW This mnt, Oval $7.00 values now ...... . .$3.10 ——— Cuest ore 
Single Edge 95, C'llette = 5x7 ta. . 
Safety Blader2a6 DBZ. surety Biades 206 Yoor 2 tte. Be Ea These Are Only a Few of the Many We Have ay) Sale—If You Miss This 
Durham Ouplex Glades 400 Dozen. | Opportunity. . Opportunity You'll Regret It 
re ee a 


These are just what you need, arou nd the garage and for 


LT 
THE FICKERING INVERTED LIGHT 79c PA — Loa, orig nd 











Burns Neturai’ana arcacial Ges THE LIVE HARDWARE STORE 

This is the easiest adjusted light on the ° .' 1220 2? S : 
a ey Erie Hardware Co., -22 State St. j 
fiber side regulating seie Magues a pack d . | 
making 3 eee dear proof The burner 
part fr aime mantic is Made of porceia.n, 
“ ede F pever burn out ” : : 4 

—CET ONE TODAY— an opportunity to get a serviceable case at figures no- 
Braet, iar ce Mipntarade a tably below the current market prices. Such an ad- 
sine AlcProstee oro. 
Frosted Globes. This weak... c vertisement is certain to draw customers to the store. 





It gains power from being connected with the window 
display of the same commodities. It is good mer- 
chandising to call attention in the advertisement itself 








to the window display. 


* 


terse editorial leading naturally to a consideration of . : 
a ee ee , Don’t Hit at Competitors. 
the articles offered for sale. In the advertisement 


herewith reproduced from the Cincinnati Post, Cin- Make your advertising positive rather than negative. 
cinnati, Ohio, emphasis is placed upon the years Don’t go out of your way to hit at competitors. Too 
of experience which Pickering’s have in serving the pronounced an animus in that direction 1s apt to 
wants of the people. The articles featured in the arouse suspicion. But be ready to meet that competi- 
advertisement are persuasively described. Prices are tion if the customer refers to it. 
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arm Air Heating and Ventilating 


Better Installations. How to Sell More Warm Air Heaters. 
Reports of Progress in Warm Air Heater Research Work. 


Ventilating Factories, 


Garages, Theaters, and Houses. 





ARRANGEMENT OF FLUES AND 
HEATERS FOR SCHOOLS. 


A subscriber asks for information regarding the 
layout of flues and heaters for a school house in which 
there is plenty of room for cold air chambers. His 
question suggests the value of study in general and the 
advisability of consulting more frequently a good 
collection of text-books. 

In this particular case it happens that the question 
occurs in an excellent text-book by Charles L. Hub- 
bard, entitled The Ventilation Hand Book. Here is 
Mr. Hubbard’s answer, with diagrams: 

A typical layout for this class of work is given in 
Figure 1, which shows two of a group of four flues, 
the second pair 
a being located di- 
= : rectly back of 
a those shown. The 

cold air is admit- 
3 ted on both sides 
of the chamber 
through checks of 
the type already 
described in a 
previous chapter. 


cae 


Flue 


—_—--+ 
—=—=p- “ee 




































































a Y\ i re ~ The heaters are 

L va Ye + located on either 
sana I ae side of the flues, 

F \ which are extend- 

1 t+ |it + ed toa point near 
Checks . we 7 the floor, in order 

to secure the 


Figure 1.—Arrangement of Flues and coldest air for 

Heaters Adapted to School House ‘. s 

Work. mixing purposes 
in mild weather. 

It will be noted that the mixing dampers are so 
placed with. reference to the heaters that the warm 
air will pass up the front of the flues and flow 
into the rooms through the bottom of the inlet reg- 
isters. 

The casings around the heaters are formed partly 
by the brick walls of the chamber and partly by gal- 
vanized iron, the bottom of the casing being open. The 
mixing dampers are operated from the rooms above 
by means of chains, not shown in the cut. The proper 
air supply to each room is secured by means of di- 
visions in the hot air chambers above the heaters which 
set off the proper number of sections for each flue. 


Arrangements of this kind are adapted to the warm- 
ing of churches and halls as well as school buildings, 
by making such minor changes as may be necessary to 
adapt them to local conditions. 

How may the warm air be made to pass up the 
front of the flue when conditions are such as to bring 


it at the back with the arrangement shown in Figure 
I? 

In this case the desired results may be obtained by 
dropping the stack a certain distance from the ceiling 
and passing the cold air over the top of the casing as 
in Figure 2. 

In this layout the heater is supported in a cold air 
chamber and provided with a casing having an open 
bottom. 

The top of the 
casing is some dis- 
tance below the 
ceiling, allowing 
the cold air to flow 
above it and pass 
up the back of the 
flue as shown. 

In low _base- 
ments this may not 




















7 § always be conven- 

open 4} } ient on account of 
———p 2 interfering with 

head room, but if 


» 0T 





et the heater is placed 

\ in a cold air room 
no inconvenience 
will be  experi- 
enced. If this ar- 
rangement _ brings 


Figure 2.—Arrangement to Cause Warm the heaters too 
Air to Pass Up from Flue. 
near the water 
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line, the boiler may be placed in a pit. 

To prevent cooling the air in the space above the 
heaters, the tops of the casings should be covered with 
an inch or more of plastic asbestos or magnesia. 

The general location of the mixing damper, and the 
path of the hot and cold air currents are clearly indi- 
cated in the cut. 





Stay Out of Rocking Chair to 
Sell Warm Air Heaters. 


Build your shop on the alley end of a lot on an ob- 
scure side street. 

Then put a little sign with letters the size of a poppy 
seed on the side of the shop where only one person 
out of every four million will see it. 

In the sign with letters the size of a poppy seed, 
state that you are prepared to install a warm air heat- 
er which will give continuous satisfaction. 

Buy a large comfortable rocking chair. Invest in 
three or four dozen volumes of detective stories. 

Lay in a goodly supply of your favorite brand of 
smoking tobacco. 

Enter your shop about 11:00 o'clock in the morn- - 
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ing. Fill your pipe. Get it going to your satisfaction. 
Open the first volume of the detective stories. 

Start your rocker swaying gently to and fro, and 
then have your wife telephone to the Chief of Police 
to send out a special squad of riot experts to keep the 
crowd of prospective customers from smashing in the 
doors of your shop. 

It might be well to add to these instructions that a 
three-ton motor truck be hired to call at the shop 
every afternoon before the close of banking hours to 
haul your profits for deposit in the bank. 

Most of our readers would not blame you if you 
interposed an objection at this point asking what kind 
of homemade hootch is being consumed by the person 
who devised this set of business instructions for sell- 
ing warm air heaters. 

Manifestly, this is not the way to build up a trade 
in warm air heaters. 

Set your imagination at work and picture fully 
all the details of an exactly opposite set of instructions. 

Even if your shop is located to an advantage on a 
busy street, you will not need the aid of the police to 
keep the crowds from over-running your place, if you 
do not hustle for business. 

Selling warm air heaters is not different from sell- 
ing hammers, shoes, or real estate. 

The principles of salesmanship are the same no 
matter to what commodity they are applied. 

These principles are useless if the individual does 
not study them, absorb them into his thought-forms, 
and apply them to his business. 

There are hundreds of opportunities in your neigh- 
borhood for selling warm air heaters. But you must 
use the opportunities in every possible way to get ad- 
vantage of them. 

Get acquainted with the people in your district. 

Talk to them about the good service and comfort 
which they can derive from a warm air heater. 

Show them the economy of this form of heating 
their home. 

Don’t quit because you meet opposition or discour- 
agement. | 

Enthusiasm is contagious. Develop enthusiasm in 
yourself in order that you may be able to communicate 
it to others. 





Procures Registration for 


A Trade-Mark. 


United States Patent Office registration, under num- 
her 124,071, has been granted to the Homer Furnace 
Michigan, for the trade-mark 
shown in the illustration here- 
with. The particular descrip- 
tion of goods to which this 
trade-mark applies is coal, 
wood, and gas furnaces. The Company claims use 
of this trade-mark since January 15, 1919. 


Company, Homer, 


STROKEL 


124,071. 





Where There Is Smoke 
There Is Disease 


Sir Watson Cheyne, a noted English physician, says 
that where there is smoke there is disease. He calls 
attention to the almost unbelievable amount of solid 
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dirt deposited by smoke in British industrial towns, 
Leeds 1,900 pounds per acre yearly, Greater London 
440 tons per square mile, and in Coatbridge, Scotland, 
20,000 tons per square mile per year. 





Embodies Features of Merit. 


Herewith is shown the Hero Pipeless Warm Air 
Heater, manufactured by the Hero Furnace Company, 
57 West Lake Street, Chicago, Illinois. The quality 
faaaiiadin of this pipeless warm 

Z air heater has been 

sustained by the tes- 

timony of the many 

users throughout the 

country. Dealers also 

oe, %\ have expressed their 

satisfaction with 

oer pee handling the Hero 

ae Pipeless Warm Air 

“4 Heaters. The reason 

& — for the commenda- 
! ; 
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tion of both users 
and can be 
attributed to the con- 

















dealers 





E POT ye : 

struction of this pipe- 

ast 5 . 
pit 24 less warm air heater. 
ley; | [he manufacturers 
Z “| take great pains in 

Pg pe y . 
BeOS 5 ees t™ all details. In the se- 
lection of materials 
Hero Pipeless Warm Air Heater, exacting discrimina- 
Made by the Hero Furnace Com- ; : ‘ 

pany, Chicago, Illinois. tion is exercised. 


Therefore, all particulars of the Hero Pipeless Warm 
Air Heater, declare the makers, conform to the high- 
est standards. To illustrate, it can be mentioned that 
the pipeless warm air heater depicted herewith has 
an unusually large register. Big quantities of cold 
air are permitted to descend into the heater and large 
volumes of warmed air are emitted. The large water 
pan attached to the Hero Pipeless Warm Air Heater 
adds to the healthfulness of the air given forth. It 
is now generally known that humidified air is the 
most healthful. Besides, an atmosphere which con- 
tains a large percentage of moisture will retain heat 
longer. Hence the economical features which are said 
to be characteristic of the pipeless warm air heater 
in the accompanying illustration. The ef- 
combustion chamber in the Hero Pipeless 
Warm, Air Heater consumes all the gases given off 
by the fuel and generates them into heat. All other 
of construction are equally proportioned to 
insure their economical and proper functioning. 
Dealers should write to the Hero Furnace Company, 
57 West Lake Street, Chicago, Illinois, and ask for 
a catalogue which will give them further and more 
detailed information pertaining to the line of Hero 
Pipeless Warm Air Heaters. 


shown 
ficient 


details 





Freight Rate Award Will 
Influence Prices. 


The freight rate award means an increase in the 
cost of living; to how great a degree remains to be 
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seen. If increased costs of transportation are re- 
flected in the prices of commodities only to the ex- 
tent that these-increases are actually added to the 
total cost, then the consumer will not be over burd- 
ened. 

But if, as wi.l in all probability be the case, these 
increases are made the basis of an increase in the sell- 
ing price to the consumer, the addition to the cost of 
living will be perceptible to a degree. 

This is something that must be prevented, if such 
a thing lies within the power of the Government. 

Whatever increase is necessary to cover the cost 
of the increased transportation is a legitimate charge 
which the consumer should pay ; more than that would 
be rank profiteering and should be punished accord- 
ingly. 





Have the Value of Your Mailing 
List Always at Par. 


What do you do with your mailing list, if you hap- 
pen to have one? 

Some farmers allow their implements to stand out 
in the sun and rain after the harvest is over. 

The next time they need the implement they find 
that it has greatly depreciated in usefulness and needs 
much labor to put it into good condition. 

It is the same with the mailing list. 

After you’ have used the mailing list to harvest 
orders among its prospective customers, you should 
spend some time in putting the mailing list in good 
order for the next harvest. 

Don't allow your mailing list to get rusty. Keep it 
up-to-date. Add every bit of information you can to 
each name. 

For example, you have John Smith’s name down 
on your list as the owner of a house with stove heat. 

Find out where John Smith works, what his prob- 
able income is, how many rooms in his house, if it has 
a basement or not, etc., etc. 

It is better to keep your mailing list in the form 
of a card index. On the card holding John Smith’s 
name, make entries of the days when you sent him 
descriptive circulars. 

When you are going over your mailing list to put it 
in good shape for the next harvest of business, know 
whether you have made any personal calls on John 
Smith. 

If you haven’t called on him at all, transfer his 
name to a special calling list which you intend to use 
when the rush of business is over. 





Don’t Forget Your Vacation. 


Frequently it is the spirit of a man that needs a va- 
cation far more than his body. He is hungry for the 
sight of new and different things ; he longs for new and 
unaccustomed sounds; his mind seeks new lines of 
thought far removed from everyday channels. Al- 
ways is it the opposite things in life which we desire. 


The farmer comes to the city for his vacation to 
see its crowded streets, big stores, theatres, etc. The 
-clang of street cars, the toot of automobile horns, the 
shouting of news boys—all these noises interest the 


man from the country, but drive the city man to wide 
sweeps of quiet meadows or the listless sunshine of a 
sleepy August day. 








Keep Your Money Out of 
Doubtfal Investments. 

Theodore H. Price was once known as a great spec- 
ulator, who won great successes and scored equally 
great losses in the cornering of cotton. He retired 
long ago, paying all his creditors in full. His views 
on the subject of “Speculation versus Gambling” are 
interesting. 

“Speculation has been defined as hazard plus in- 
telligence, gambling as hazard without intelligence,” 
says Mr. Price in the Annals of the American Acad- 
emy. “If we bear these contrasting definitions in 
mind, it will not be difficult to avoid the pitfalls the 
unscrupulous provide for those who are willing to 
risk their noney thoughtlessly. 

“In an effort to protect the careless or gullible 
against themselves, many States have enacted blue 
sky laws designed to make fraudulent promotion, 
over capitalization and stock swindles impossible, but 
there are no laws that can give a fool immunity from 
the consequences of his folly. 

“Richard Anthony Proctor, developer of the law 
of chances, proved that where the chances were theor- 
etically equal it was necessary that they be taken an 
almost infinite number of times in order that the re- 
sults might counterbalance each other. No one should 
embark on any speculation, however promising, unless 
his knowledge of the business involved and the con- 
ditions surrounding it are sufficiently intimate and 
personal to enable him to feel sure that the probabili- 
ties at least favor the expectation of a profitable re- 
sult. 

“Since no one can be thoroughly informed regard- 
ing more than one or two of life's most important 
activities, it is exceedingly unwise and hazardous for 
any one to put his money into a business with which 
he is unfamiliar unless he makes the investment upon 
the advice of a trustworthy person in whose knowl- 
edge of the proposed investment he has profound con- 
fidence.” 

The fly-by-night-salesman who comes into your 
town with a fairy story in regard to the distant oil 
well or mine into which he asks you to put your money 
should be summarily dismissed with the suggestion 
that he submit his proposals to the nearest successful 
banker and that you will consider them only after 
that banker has approved of them. 

The land agent who seeks to sell you property in the 
Everglades cf Florida or the Great American Desert 
upon the theory that it be reclaimed and made to 
blossom like the rose by the expenditure of a little 
money should be similarly treated. 

The promoter of a company that controls a patent 
for a machine that will do the work of 1,000 men 
should be required to furnish indubitable proof of 
the machine’s efficiency and its successful commer- 
cialization before you allow him to persuade you to 
put your hard earned savings into the corporation 
that has been organized for its development. 
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Practical Helps for Tinsmiths 


No Two Jobs Are Exactly Alike. 


Therefore, the Sheet 


Metal Worker Has to Meet Each Difficulty as It Comes. 
Send Your Problems to Us. Let Our Experts Help You. 





CYLINDRICAL SPIRAL PIPE 
By 0. W. Kothe 


Well casing and other continuous pipes are often 
made in a spiral fashion. The spiral is made by mak- 
ing the rise of one evolution as 1-1” equal to two 
diameters of pipe. This makes the spiral run on about 
a 45 degree line. 


Milwaukee Sheet Metal Local 
Has Good Meeting. 

Interest in the Master Sheet Metal 
Association of Milwaukee, Wisconsin, is kept alive 
by the efficiency with which its monthly meetings are 


Contractors: 


conducted. 
The regular August gathering of the Local was held 
the 5th of this month, with President O. A. Hoffmann 











Describe the half section and divide in equal 
spaces. Now divide the elevation center line between in the chair. 
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Cylindrical 

1-1” in twice as many equal spaces. Square out lines 
from these points, and erect lines from all points in 
half section. Where these cross as in points 2’-3’-4’-5’, 
etc., trace a line and you have the elevation of spiral 
The pattern is laid out by setting the circumfer- 
ence of pipe as 1-1, which is one turn. Erect lines 
and then from 2’-3’-4’-5’, etc., of elevation bring over 
lines, thereby establishing points 1’-2’-3’, 
1”-2’"-3"", etc. These lines can be extended indefinitely 
and are the spral lines. The space I-1-a is the miter 
for base so it will be straight. A splice seam as the 
broken line can be made on this angle so the splice 
Rivet holes are marked on points 
Spaces can be made 


etc., also 


will be vertical. 
as 2’-3’-4’, etc., also 2”-3”, etc. 
to suit, say every second or third line or more for 


rivet holes. Lap edges must be allowed extra. 





Industry is the foundation of civilization. 


Spiral Pipe. 


The regular order of business was suspended and 
it was moved, seconded and passed to accept as new 
members, Eugene Stachowiak, 777 Lincoln Avenue, 
Chas. Mueller 728 Germania Street, and Kehm & 
3urbach, 367 3rd Street, Milwaukee, Wisconsin. 

The register disclosed that there were twenty mem- 
bers in attendance. The monthly report of the Na- 
tional Secretary was read and ordered placed on file. 

The Secretary was instructed to make mention in 
next month’s notice that the various reports, drawings 
and specification of the individual committees in con- 
nection with Trade Development must be turned over 
to Mr. John Bogenberger, chairman of the Trade 
Development Committee, not later than November. 

It was moved by John Bogenberger and seconded 
by E. B. Tonnsen to appoint a committee to investi- 
gate the conditions and inducement for our members 
to insure in the Hardware Mutual also other mutual 





rene 


for a bending brake described as follows: 
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companies. The committee consists of Paul L. Bier- 
sach, chairman, Adolph Schuman and Edward Hoff- 
mann. 

The Picnic Committee reports that everything is in 
readiness for the annual picnic at Mequon, August I1, 
1920, and will assure everybody attending a good time. 





Obtains United States Patent Rights 
for Bending Brake. 

Herman C. Dreis, Chicago, Illinois, has secured 
United States patent rights, under number 1,347,474, 


In a bending 
brake, an apron 
consisting of 
pivoted end 
members, in 
com bin a- 
tion with a plate 
arranged 
to form a sup- 
porting member secured at its ends to said end mem- 
bers, an additional plate member, and means, between 
the ends thereof, to support said additional member in 
spaced relation to said supporting member. 








Publishes a New Edition of 
Sheet Metal Text-Book. 


For the sheet metal mechanic who desires to in- 
crease his knowledge of the craft, few books are of 
greater value than the new edition of Tin, Sheet-Jron 
and Copper-plate Worker by Leroy J. Blinn, master 
mechanic. It is fittingly defined on the title-page as a 
practical workshop companion. 

This new edition is illustrated with 207 engravings 
and contains rules for describing various kinds of pat- 
terns used by tin, sheet-iron and copper-plate workers. 
It gives plain instructions in practical geometry and 
mensuration of surfaces and solids. 

Besides, the work contains tables of weights and 
strengths of metals and other materials and tables of 
areas and circumferences. 

A noteworthy feature is the treatment of metallic 
alloys and solders which gives to the worker just the 
information he very often needs; the more important 
seams or joints used in plate work and the various 
ways of making them are illustrated and described. 

There are hints for tempering and for other opera- 


tions and manipulations for everyday use in the work-, 


shop, also numerous useful tables which furnish ready 
aid and save much time. 

Valuable receipts of all kinds round out a most com- 
plete work. Experts have carefully gone over the 
receipts and tables to insure their accuracy. 

The new and enlarged edition of Tin, Sheet-iron and 
Copper-plate Worker sells for $3.00 net. It may be 
bought through the book department of AMERICAN 
ARTISAN AND HARDWARE REcorp and will be sent post- 
paid upon receipt of net price. 





The Lincoln Metal Products Company has been in- 
corporated with $50,000 at Hartford, Connecticut. W. 
H. Weingar of West Hartford, Connecticut, is one 
of the incorporators. 
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Starts Sheet Metal Shop. 


A new firm of sheet metal contractors, Tanka and 
Company, has opened a shop at 2993 Archer Avenue 
Chicago, Illinois. The members of the firm are thor- 
oughly experienced mechanics, and skilled in every 
department of sheet metal work. Also they are thor- 
oughly conversant with the best practices in heating 
and ventilating. 

In addition, they are well informed regarding the 
business and commercial side of the trade. The firm 
begins its career with a substantial list of customers 
who are already familiar with the accurate and pains- 
taking work done by the individual members of the 
firm in the territory where the shop is located. 





Registers Trade-Mark for 
Metal Ceilings. 


The Berger Manufacturing Company, of Canton, 
Ohio, has obtained United States Patent Office reg- 
istration, under number 
132,502, for the trade- 
mark shown in the accom- 
panying illustration. The 
B E R LOY particular description of 

goods to which it is ap- 

plied is metal ceilings. The 
application for registration for this trade-mark was 
filed May 17, 1920. Use of this t~. ‘e-mark is claimed 
by the Company since January 7, 1920. 














Indicates Need of Training 
For Industrial Workers. 


The great mass of industrial workers have only a 
certain amount of manipulative skill; the work which 
they perform is often meaningless to them, declares 
the Conference Board on Training of Apprentices. 
Modern apprentice instruction, by a proper co-relation 
of practical trade training and applied technical in- 
struction, seeks to impart a thorough all-round knowl- 
edge, not only of the actual manufacturing processes 
but the reasons that lie behind. 

Technical education as combined with apprentice 
instruction is simply the education necessary to enable 
a boy to become an intelligent workman—one who 
can see the principles underlying the methods of work 
—one who can give a reason for doing a thing in a 
certain way and who does not blindly follow a cer- 
tain rule. Technical education is the mental training 
of the apprentice so that his understanding may be 
fully awakened. 

That there is great need of awakening this intelli- 
gence is easily seen when one considers that most of 
the boys and girls who seek industrial employment are 
deficient in even the common fundamentals which are 
popularly called the “three R’s”—reading, ’riting, and 
‘rithmetic, and this condition is not confined by any 
means to boys and girls, but extends likewise to older 
students. 

Be that as it may, the employer is confronted with 
the task of securing his supply of beginners and 
junior workers from -an untrained host, and if the 
findings in the published report of the Commission on 





25 TTT eR RN NaI oh 





meh 


Wea Ate 





August 7, 1920. 


Vocational Education appointed by the Sixty-third 
Congress are correct, or even approximately correct, 
that 85 per cent of all the children that enter the pub- 
lic schools of the country leave the schools before 
they reach the age of 16; that not over 8 per cent of 
those who enter the high school ever get through and 
take the diploma; that not over 3 per cent of those 
who are graduated from the high schools ever enter 
the college or university, and that hardly 1 per cent 
of the 14,250,000 persons engaged in manufacturing 
and mechanical pursuits have had or at the present 
time have any chance to secure adequate training in 
their chosen industry, is not the necessity of supple- 
menting practical trade training with applied tech- 
nical instruction imperative ? 

This Conference Board believes it is essential to 
the success of apprenticeship instruction to coordinate 
a careful system of class room studies with shop train- 
ing, arranging these studies on a definite schedule of 


time. 





Registers Trade-Mark 
for Grease Cups. 


Under number 132,105, Merchant and Evans Com- 
pany, Philadelphia, Pennsylvania, has obtained United 
States Patent Office registration, 

for the trade-mark shown in the 

& accompanying illustration. The 
particular description of goods to 
€ which it is applied is grease cups. 
Application for registration has 

132,105. been filed May 6, 1920. Use of 
trade-mark is claimed by the Company since 19gI0o. 









Is Organized to Manufacture 
Sheet Metal Products. 


The Alhambra Sheet Metal Works, has been or- 
ganized to manufacture sheet metal products by 
Charles Wolf, 915 South Second Street, and others 


at Alhambra, California. 





Have a Business Platform and 
Talk It on All Occasions. 


The sheet metal contractor can learn a great deal 
from the average politician. 

To say the least, a politician is not unduly modest 
and retiring. He goes out among the people. 

He has a more or less definite platform to present 
to them upon which he bases his argument for their 
vote. 

There is not much difference between a_ political 
platform and a business platform. 

The political platform offers economic advantages 
That is the pith and marrow of every 
Better service re- 


to the voters. 
statement of political principles. 
garding streets, lighting, taxes, etc., are promises in 
practically every local political platform. 

The sheet metal contractor can construct a business 
platform in which he offers better values of comfort 
and service to his customers as regards metal shingle 
roofs, hollow metal sash, fire retarding window glass. 
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galvanized eaves trough, art metal ceilings and side 
walls, and scores of other things. 

The politician talks his platform constantly. He 
neglects no occasion to present it to the voters. 

The sheet metal contractor should do likewise. 

Following the example of the politician, he should 
try to get acquainted with every prospective customer 
in his territory and explain his business platform and 
describe its superior advantages. 





Skylight and Ventilator Company 
Is Incorporated in New York. 

The Bologh Skylight and Gravity Ventilator Cor- 
poration recently was incorporated with a capital 
stock of $250,000, by M. X. C. Weinberger, P. Bologh 
and L. H. Solomon, 200 Fifth Avenue, New York 
City. 





Science Is Aid to Business. 

Addressing a meeting of the Winnipeg Manufac- 
turers’ Association, Dr. R. F. Ruttan, director of the 
department of chemistry of McGill University, and 
a member of the advisory council on industrial and 
scientific research stated that great importance at- 
tended the organization of the country for industrial 
research and the application of scientific methods to 
modern industry. 

Dr. Ruttan emphasized the point that with regard 
to the development of industries, that systematic, sci- 
entific method must lie at the foundation. 

Dealing with what was being done along the lines 
of chemical research, Dr. Ruttan pointed out that in- 
dustrial, chemical research may be carried on in a 
variety of ways. 

Almost all of the large industries were dependent 
more or less on chemistry in some particular part of 
their work and most of the large industries had their 
testing laboratories. 

In most cases these laboratories were not fitted to 
enable rapid progress and were not manned by skilled 
chemists. 

The new stage was described as control laborator- 
ies or efficiency laboratories where the progress of 
the work could be watched; the crude material care- 
fully checked and standardized; the waste materials 
utilized wherever possible and the product that comes 
out is standardized. 

It was pointed out by Dr. Ruttan that if a skilled 
man is in charge of such a laboratory, the experiments 
will probably lead to rapid advance and an increase in 
production at lower cost. 

A third type of laboratory was also dealt with in 
which researches of more fundamental character were 
carried on and which were really indirect experiments. 
There were few such cases in the United States, one or 
two in England and a vast number in Germany. 

Dr. Ruttan suggested that the small manufacturer 
go to the laboratories of the university for help. 

Another method would be to encourage a large num- 
ber of consulting chemists and specialists to whom 
the small manufacturer could go. 

Another effort would be by cooperative research, 
and Dr. Ruttan believed there would be a great future 
for the latter if manufacturers along one particular 
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line would get together and have sufficient confidence 
in one another that trade secrecy would not be carried 
to an extreme. 





Good Work Is Done by People 
Who Like Their Work. 


Whether you know it or not, the quality of the 
work you do is influenced by your attitude or feeling 
towards the job. 

You can not in your heart despise a task and with 
your hands serve it faithfully. You'll find it the rule 
that good work is done by people who like their work ; 
and the best work in the world is done by folks who 
are simply in love with their job. 

Your secret attitude towards your work is a big 
factor. 

Now if you occupy a subordinate position—a clerk- 
ship, let us say—don’t you think you owe it to your 
employer to be interested in his work? 

He isn’t a bold, bad desperado who has gone out 
and brought you in on the muzzle of a gun and set 
you to work against your will. He isn’t a despot 
with life-and-death powers over you. 

You entered into the relationship voluntarily—like- 
ly as not, sought the position because it appeared to 
be the very best thing available; and you were glad 
when you finally cinched the job. 

You can quit any time you want to. All you've got 
to do is to serve notice; and there’s no way in the 
world for him to hold you to the job against your will 





Money Can Not Buy Happiness. 


Money wields a tremendous influence in the world 
but it can not buy happiness. Money is something 
that can be used happily to bring happiness. or it can 
be used to bring about misery and unhappiness. A 
writer in the American Magazine has the following 
interesting observation on the possession and the use 
of money and how it should be regarded: 

“Any man, in order to achieve real success, must 
have the right ideas about money. If he hasn’t the 
right ideas ahout money, he is not solid in character. 
A man may easily be happy, sccessful and highly re- 
garded on $1,800 or less a year, but, if he is, it is be- 
cause he knows how to handle those $1,800, and rea! - 
izes the power that is in each of those $1,800, and 
keeps in sight the fact that it takes 100 cents, or 20 
nickels, or 10 dimes, to make each one of those $1,800. 

“On the other hand, a man may have an annual in- 
come of $50,000 and be neither successful nor happy 
nor highly regarded. If this is true of him, it is be- 
cause he has not the right ideas about money. 

“Here is the thing that applies to my experience and 
to every man’s: Money is the symbol of worth and 
power, if your money is handled correctly. If you 
regard money as a constructive thing, something to 
be used beneficially for yourself, your family and your 
community, something with which to build up and 
produce improvements, you are on solid ground ; noth- 
ing can shake you, nothing outside of earthquakes and 
fires, can ruin you financially. Let me put it this way: 
The use a man makes of his money after he has got 
his hands on it is the measure of his worth.” 


August 7, 1920, 


NOTES AND QUERIES. 


Information Bureau for 


Our Subscribers. 


Wooden Ventilators. 

From The Lee Hardware Company, Salina, Kansas. 

Will you kindly tell us who manufactures wooden 
ventilators or wooden cold air faces. 

‘Ans.—American Wood Register Company, Ply- 
mouth, Indiana; Dover Wood Face and Lumber Com- 
pany, Dover, Ohio; O. J. Munch Manufacturing: Com- 
pany, Charlotte, Michigan; Plymouth Manufacturing 
Company, Plymouth, Indiana; Regsdale Ventilator 
Company, 2217 Massachusetts Avenue, Indianapolis, 
Indiana; Tuttle and Bailey Manufacturing Company, 
52 Vanderbilt Avenue, New York City, and 211 West 
Lake Street, Chicago Illinois; Wooden Ventilator 
Company, East Palestine, Ohio. 

Stove Repairs. 
From Schnectady Stove and Repair Company, 442 South 
Centre Street, Schnectady, New York. 

We would like to know who manufactures stove 
repairs in New York, Pennsylvania, and Massachu- 
setts. 

Ans.—O. Y. and D. S. Donaldson, 50 South Divi- 
sion Street, Buffalo; John M. Wolf Repair Company, 
Brooklyn; H. E. Hessler, Syracuse; S. Cheney and 
Son, Manlins; ail of New York. United Stove Re- 
pair Company, Philadelphia; Aetna Stove Repair 
Company, Second and Arch Streets, Philadelphia; 
Cascade Foundry Company, Erie; Mahood and Com- 
pany, 1 North Second Street, Philadelphia; Reeves 
Stove and Foundry Company, 38 South Second Street, 
Philadelphia; Standard Stove Repair Company, Phil- 
adelphia; all of Pennsylvania; and Henry N. Clark 
and Company, of Boston, Massachusetts. 

Invalid Wheeling Chair. 

Irom Peoples Hardware Company, Clinton, Missouri. 
Please tell us who makes an invalid wheeling chair. 
Ans.—Sharp and Smith, 65 East Lake Street, Chi- 

cago, Illinois; C. E. Marshall, 34439 Cottage Grove 

Avenue, Chicago, Illinois; Huston Brothers Company, 

Chicago, Illinois. 

Furnaces Patented. 


Irom The Guarantee Hardware and Furniture Company 117- 
121 North Second Street, Stevens Point, Wisconsin. 


Will you please tell us whether most furnace man- 
ufacturers have their entire furnaces patented, or if 
it is general to have only certain ideas on certain parts 
patented ? 

Ans.—The entire warm air heater is usually pat- 
ented and the patent number must appear somewhere 
on the furnace and protects all the parts. 

Knobs and Nickel Stove Trimmings. 


From L. F. Grammes and Sons, Corner Jordan and Union 
Streets, Allentown, Pennsylvania. 


We would like to know who manufactures a com- 
plete line of knobs and nickel trimmings for stoves 
and ranges. 

Ans.—Fanner Manufacturing Company, Cleveland, 
Ohio; Troy Nickel Works, Troy, New York; Stover 
Manufacturing and Engine Company, Freeport, Illi- 
nois ; Ireland and Matthews Manufacturing Company. 
Detroit, Michigan; New York Nickel Plate and Man- 
ufacturing Company, 327 East 63rd Street, New 
York City, and Scovill Manufacturing Company, 
Waterbury, Connecticut. 
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1,346,113. Pneumatic Tire. Shelby L. Church, Houston, 
Texas. Filed July 1, 1918. 

1,346,129. Latch. Nixon Lee, Brooklyn, New York, as- 
signor, by mesne assignments, to National Seal Company, 
Inc.. Brooklyn, New York, a corporation of New York. 
Filed May 10, 1919. 

1,346,138. Flash-Light Device. Paul C. Smalley, New- 
ark, New Jersey. Filed March 29, 1919. 

1.346,142. Lock. Ernest L. Teich, New Britain, Con- 
necticut, assignor to The American Hardware Corporation, 
New Britain, Connecticut, a corporation of Connecticut. Filed 
May 1, 1919. 

1,346,169. Sawing Machine. George W. _ Bragdon, 
Smyrna Mills, Maine, assignor of one-fourth to P. H. Tar- 
bell and one-fourth to H. J. Tarbell, Merrill, Maine. Filed 
June 16, 1917. Serial No. 175,184. Renewed April 2, 1920. 

1,346,209. Gear-Shift Lever. Colvin L. Johnson, Chi- 
cago, Illinois, assignor to Johnson Automobile Lock Co., 
Chicago, Illinois, a Corporation of Illinois. Filed March 10, 
1919. 

1,346,220. Lunch Box. Forest Lewis, Charleston, West 
Virginia. Filed March 24, 1920. 

1,346,261. Blade for Agricultural Implements. Ernest A. 
Schmutte, White Bluffs, Tennessee. Filed August 1, 1919. 

1,346,283. Egg Boiling Rack. Frank J. Vierling, Fred 
R. Bartholomew, and Milo H. Smith, Minneapolis, Minne- 
sota, assignors to Sterling Specialties Manufacturing Com- 
pany, Minneapolis, Minnesota, a Corporation of Minnesota. 
Filed July 12, 1919. 

1,346,291. Washing Machine Cylinder. William Barth- 
olomew, Chicago, Illinois, assignor to Troy Laundry Machin- 
ery Company, Limited, Chicago, Illinois, a Corporation of 
New York. Filed October 23, 1915. 

1,346,294. Safety Razor. George Browning, Chicago, 
Illinois. Filed September 27, 1918. 
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strations of New Patents 


Watch This Page. Keep Yourself Informed Concerning 
Improved Devices Which May Save Labor in Your Shop 
or Add Another Source of Income to Your Retail Store. 


1,346,295. Tool or Work Holding: Device. William J. 
Burger, East Cleveland, and Max E. Lange, Cleveland, Ohio, 
assignors to The Warner & Swasey Company, Cleveland, 
Ohio, a Corporation of Ohio. Filed October 27, 1919. 

1,346,306. Pliers. Henry T. Duket, Toledo, Ohio. Filed 
July 30, 1917. 

1,346,321. Gage for Paring Knives. Albert B. Lee, Min- 
neapolis, Minn. Filed March 14, 1919. 

1,346,325. Hood-Hinge Support. Charles W. McKinley, 
Toledo, Ohio, assignor to The Willys-Overland Company, 
Toledo, Ohio, a Corporation of Ohio. Filed October 29, 
1917. 

1,346,355. Kettle Drainer. Julius H. Wald, Chicago, IIli- 
nois. Filed August 25, 1919. 

1,346,380. Dustpan. Fields J. Morris, Durango, Colo- 
rado. Filed April 28, 1919. 

1,346,392. Pliers. Richard Whitaker, Jr., New Bruns- 
wick, New Jersey, assignor to Manufacturers Iron and Steel 
Company, New Brunswick, New Jersey, a Corporation of 
New Jersey. Filed March 8, 1919. 

1,346,414. Padlock Seal Holder. Thomas Murphy, New 
York, New York. Filed May 20, 1920. 

1,346,504. Work-Holding Device. Albert Olai Mathison, 
New Britain, Connecticut. Filed January 29, 1919. 

1,346,568. Skate Scabbard Attachment. William S. 
Swift, New York, New York. Filed October 27, 1919. 

1,346,578. Bolt Fastening. Walter E. Windsor, Balti- 
more, Maryland. Filed February 28, 1920. 

1,346,608. Wire Clothespin. Charles S. Pratt, Eau Claire, 
Wisconsin. Filed October 4, 1918. 

1,346,633. Ventilator. Oscar E. Cloud, Wichita, Kansas. 
Filed September 29, 1919. 

1,346,668. Bumper. Richard T. Newton, New York, 
New York. Filed February 24, 1919. 
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Weekly Report 





August 7, 1920. 


of the Markets 


General Conditions in the Steet Industry. Review of 
Prices and Tendencies in Sheet Metals, Pig Iron, etc. 





STEEL PRODUCTION IS STILL 
BELOW NORMAL. 


The renewal of embargoes presents further embar- 
rassing aspects to the iron and steel manufacturers 
of the country as well as to the consumers. It has 
made sheets and structural steel so scarce in New 
York that some of the larger sheet metal shops and 
structural steel fabricating plants in that district are 
on the point of closing. 

During the past week more suspensions were re- 
ported in and around Pittsburgh, among which were 
some 50 per cent of the McKeesport works of the Na- 
tional Tube Company, all the plants of the Riverside 
Works at Wheeling, and the Continental Works, at 
Pittsburgh. The steel plant of the United States Steel 
Corporation, at Gary, Indiana, is partly idle on ac- 
count of coal shortage, and in the face of a complete 
shutdown, thousands of gallons of fuel oil are being 
rushed to the plant, which will be converted to burn- 
ing oil. Some 5,000 men are idle already. 

Chicago reports worse operating conditions, that 
more plants have curtailed their output and that the 
employment offices of the various nearby steel towns 
are busy for the first time since the steel strike. The 
leading interest has only 14 of 29 furnaces in blast 
and the Donora Steel Works are piling their output. 

Orders continue to be issued, modified or rescinded 
by the Interstate Commerce Commission, which cure 
conditions in one steel and iron district to the detri- 
ment of other districts and make little improvement 
as a whole. 

Some iron and steel makers in the Pittsburgh dis- 
trict report better movements of raw material and 
finished products and others report the opposite. 

The commission did modify its order No. 9, which 
adds flat gondolas with sides, from 36 to 38 inches in 
height, to the list not considered as coal cars. 

It is reported that this will add 15,000 cars to the 
number available for iron and steel movement, but 
with the increased amount of territory embargoed 
during the week, whatever gain might accrue is offset. 


Steel. 


The advance in freight rates will mean unquestion- 
ably substantial increases in cost of steel production 
because it will increase freight charges and necessarily 
the assembling cost of all raw materials and supplies 
that enter into the steel production. Therefore it will 
have a stiffening effect on steel values. 

It is estimated that shipments of rolled steel prod- 
ucts from the mills are down to 50 per cent of normal 
and that the booking of new business is still less. 
That the steel makers have reduced the output of steel 
ingots about 10 per cent lower during July than the 
rate attained throughout June. Curtailment in oper- 


ations at the finishing mills was probably greater. This 
would mean that the July output was the smallest of 
any month this year with the exception of April. 
Products accumulated at the mills are estimated ar 
2,000,000 tons. 


Copper. 

Higher freight rates to go into effect probably about 
September 1 mean higher copper prices—about a cent 
a pound. With copper cost averaging in some in- 
stances around the selling price, there seems little possi- 
bility of avoiding this advance, and a heavy buying 
movement soon to stock up at present market quota- 
tions is not likely. 

Demand for copper wire and brass foundry prod- 
ucts is below the supply, and any advance in copper 
prices ought to be readily observed by the trade with- 
out any curtailment of consumption. 

The leading producers still quote 19 cents for de- 
liveries through September and 19.25 for any ship- 
ments later than that month. 

The outside market is shading these prices from 
25 to 50 points, but the market is very dull and no 
signs of a buying movement are at all apparent at the 
present time. In fact producers are in no mood for 
such an activity at existing quotations. Lake copper 
is quoted at 18.75 cents, car load lots. The estimated 
total tonnage of copper exported from the United 
States during the month of July is 20,000 tons. Ex- 
ports from New York totaled 12,561 tons. 

One feature of interest, which will doubtless have 
a bearing upon the copper markets later in the year, 
is the satisfactory sales of electrical equipment that 
have been made by large interests with plants in this 
country and in Europe. Temporarily, however, trade 
in fabricated copper as well as in other lines, is light, 
waiting upon improvement in traffic conditions. 

Ti 

m. 

The week’s trading in the domestic tin market 
opened with a very quiet day, as no sales whatever 
were reported. The market was steady, however, and 
showed a much stronger tone. All deliveries of Straits 
advanced from 25 to 50 points, while 99 per cent 
grade was unchanged. 

Imports of tin for the month of July totaled 3,870 
tons, while deliveries during the month were 730 tons 
from Pacific ports to the East and 4,800 tons from 
Atlantic ports, making a total of 5,530 tons. Stocks 
on hand and landing as of July 31 totaled 1,926 tons. 
Tuesday’s imports amounted to 1,085 tons and there 
are 3,765 tons en route. During the month Straits 
quotations fluctuated between 48 and 50.50, with an 
average of 49.12”. 


Lead. 


The domestic lead market remains quiet, with con- 
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tinued consumption under existing contracts. Spot 
metal is scarce and consumers will find it difficult to 
book further orders when their contracts run out. 

The leading interest is quoting 8.50 for spot New 
York, and the outside market from 8.80 to 8.85 for 
St. Louis and from 9.15 to 9.20 New York. Car 
shortages and restricted mine operations in the Joplin 
(Missouri) district is causing serious difficulties to 
lead smelters and tightening the situation. 

Ore shipments from the Joplin region last week to- 
taled 1,108 tons, as against 1,839 tons for the week 
before and 1,074 tons for the corresponding week last 
year. 

Shipments this year amount to 53,405 tons, as com- 
pared with 44,268 tons for the corresponding period 
last year, a gain of 9,137 tons. The high grade sul- 
phide ores are quoted at $103 per ton and the 80 
per cent grades at $100, as compared with $67.95 and 
$67.50, respectively, in 1919. 

Sheet lead in full coils has advanced in the Chicago 
market from $11.50 per 100 pounds to $12.00 and cut 
coils from $11.75 per 100 pounds to $12.25. 


Solder. 


The only change in the Chicago solder market is 
in regard to Plumbers’ grade which has increased from 
$28.10 per 100 pounds to $29.50. 
follows: Warranted, 50-50, per ioo pounds, $33.50; 
Commercial, 45-55, per 100 pounds, $30.80; and 
Piumbers’, per 100 pounds, $29.50. 

Zinc. 

No change is noted in the domestic zinc market ex- 
cept a tendency to stiffen prices for future deliver- 
ies, which are quoted with reluctance. Prices are 8 
cents for New York and 7.75 for St. Louis, with quo- 
tations for September and October approximately 5 
and 10, points higher, respectively. 

It is reported from Joplin that mining operations 
have been restricted to a rate so far below the rate of 
consumption at the smelters as to cause a serious con- 
dition in the production of the metal. 

Labor conditions also are serious, some of the smel- 
ters already being shut down and workmen at several 
of the other plants are threatening to join in the strike. 
A third factor is the tying up of stocks by a severe car 
shortage. 

In the Chicago market zinc in slab has dec!ined from 
$8.70 per 100 pounds to $8.50. 


Tin Plate. 


Independent makers report shipments equal to pro- 
duction. Inquiry for tin plate still is active although 
mills in the Pittsburgh district are not in a position 
to, offer much relief. Semi-finished material is not 
moving into tin mill yards as it should and the lack 
of it is hindering production at some plants. At other 
plants, however, it is questionable whether any fresh 
arrival of tin bars would increase output to any ex- 
tent, due to the fact that production is hindered by the 
shortage of cars rather than by the shortage of steel. 


Sheets. 
Production of sheets has fallen off still further, on 
account of inability to move anything like the proper 


Prices now are as 
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quantity of sheet bars. There is ample productive ca- 
pacity for sheet bars, and at a few mills there are 
stocks of considerable magnitude, but enough cars 
can not be shipped. Production of sheets last week 
averaged between 65 and 7o per cent of capacity, the 
leading interest operating at a somewhat lower rate 
than independents. 

The estimate given includes an allowance for sheets 
produced against conversion deals. There was not 
much operation along that line last week as_ sheet 
buyers who had bought bars for conversion had dif- 
ficulty also. 

On a general average, supplies of cars for shipping 
sheets are approximately adequate to the production, 
as now restricted. At some points there has been a 
little cleaning up of stocks, while at other points there 
are additional accumulations. On of em- 
bargoes in the East, shipments from Vandergrift are 
especially hampered. This is quite a reversal from 
ordinary experience, since in the past Vandergrift has 


account 


been regarded as occupying a good strategic position 
for shipping its product, since it avoids having to get 
through the Pittsburgh gateway. 

In the Chicago market, all gages of blue and an- 
nealed sheets have been advanced to the base price 
of $7.02 per 100 pounds. 

Galvanized sheets have been advanced $1 per hun- 
dred pounds for all gages. 


Old Metals. 


Wholesale quotations in the Chicago district which 
may be considered nominal are as follows: Old steel 
axles, $33.50 to $34.50; old iron axles, $41.50 to 
$42.50; steel spring, $25.50 to $26.00; No. 1 wrought 
iron, $24.50 to $25.00; No. 1 cast, $35.50 to $36.50; 
metals 
cents; light 
cents; cast 


all net tons. Prices for non-ferrous are as 
follows, per pound: Light copper, 12 
zine, 4% 


brass, 8 cents: lead, 6 cents: 
aluminum, 20 cents. 


Pig Tron. 

The total amount of iron booked by the Birming- 
ham furnaces during July is estimated at twice the 
amount contracted for in June. The South, Cincin- 
nati, Chicago and New England were the heaviest 
purchasers, some 25,000 tons being booked during the 
past week. 

Bookings are being made a year ahead at the pre- 
vailing market price of $42, which is a significant in- 
dication that Southern iron will hold to its original 
quotation in face of the advancing tendency shown by 
Northern iron. 

In the North iron prices are tending upward, the 
last report of sales at a higher figure being one of 
500 tons of Bessemer at $47 valley furnace for ship- 
ment at convenience of the melter. 

Beyond question, the forthcoming 
freight rates will have the effect of stiffening prices. 
In Eastern territory, the increase is estimated at about 


increase of 


40 per cent. For example, the present rate to Boston 
is $8.00 a ton. Under the new rates, the freight will 
be $10.66™% per ton. 

Naturally, the augmented costs will have to be ab- 
sorbed by consumers of products into which pig iron 
enter as a material. 





eke Ee 


38 AMERICAN ARTISAN AND HARDWARE 


RECORD 





August 7, 1920, 











Current Hardware and Metal Prices. 


Suis 


AMERICAN ARTISAN AND HARDWARE RECORD is the only 
publication containing Western Hardware and Metal prices corrected weekly, 


The prices and discounts quoted on this and the following pages, are, for the most part, subject to change without no- 


tice. Owing to the unsettled condition of the markets and the shorta 


manufacturer to guarantee his price for any given length of time. 


ge of materials it is practically impossible for any 














LL 
METALS LEAD. AUGERS. BEATERS, 
American Pig ......sesees .$ 9 70| Boring Machine....... 40 @40&10% Carpet. : Per doz, 
NN ead ay men eee ee Pr a a be sco — Wire..$1 10 
. . , y oO. pring re cop- 
PIG LRON, Sheet. Carpemter’s Naut.........cccce 50% re - 150 
; Full coils ....per 100 lbs. $12 00 a TIO. SPPSMOR cccccccccccce 1 7 
Southern Fdy. No. 2 = 46 60) Gut coils ..... per 100 Ibs. 12, 25] 0" Egg. Per doz, 
Lake Sup. Charcoal.. 57 50-60 60 Bonney’s......... per doz. 30 00} No. 50 Imp. Dover......, $1 10 
Malleable ..-.ccccces 45 50 om No.102 “ “ Tinned 1 35 
= Post Hole, No. 150 sia “ hotel.. 2 10 
4 ; 520 No. 10 
FIRST QUALITY BRIGHT [PIE tin .....---.-- +--+ -ee eee: 58¢ltwan’s Post Hole and Well...80%| No ig et inned 2 10 
TIN PLATES. DP cc enden anise eeeese ane 55¢ Vaughan’s, 4 to 9 in. - . = a x 3 3 30 
EE EE Bilg:  28  ROE per doz. $14 00} “°® i 3 60 
Ic 14x20....112 sheets $16 80 No. 18 “4 60 
cx BB asixsncscvess 18 75 HARDWARE Ship. Hand 
[XX 14x20 20 4 8 9 10 12 
; ceeeneecrenreys aa Ford’s, with or without Per doz. $1150 1300 1475 18 09 
sell ree eS ES ae 98 16 DY sacuwiwan aida Net list} Moulders’. 
>?) | Perr r nee eee 2 
>. - 12-inch .ccccce ...Per 3 
Ic ey 33 60 er doz. 20 00 
[IX Ee 37 50 ‘ BELLS. 
a eeererrrrere? 40 90 _— Brad. — Call. 
ie aikran eedeaae 43 80 , 3-inch Nickeled Rotary Bell, 
ll oe penton: Carpenters’, No. 3 Handled....per doz. $0 65 Bronzed base.. “per dea. $5 60 
SD neeeverevece ‘ PlUMBS ccccccccccccccescoes NOt No. 1050 Handled “ 1 40 nl 
Coopers’. Shouldered, assorted 1 to 4, 
COKE PLATES et ae OORT. Net ceeeseoecsoooss eee Cee Stn omrtins ved 
” ; White's Net| Patent asst’d, 1 to 4 ad 85| Door. Per doz, 
Cokes, 180 Ibs..... 20x28 $19 80] Now Departure Automatic $7 60 
Cokes, 200 Ibs..... 20x28 20 00| Railroad. ___| Harness, Rotary. 
Cokes, 214 Ibs..... IC 20x28 20 70} Plumbs .....eeeeeeeeereeees Ne ei - 1 05 3 -in. Old Copper Bell... 6 00 
Cokes, 270 Ibs..... IX 20x28 24 09 eee | ~“ goo 2 > s cape Se, - 
AMMUNITION. 3 -in. Nickeled Steel Bell 6 00 
BLUE ANNEALED SHEETS. | Shells, Loaded, Peters. Peg. 3%-in. Nickeled Steel Bell 6 56 
ES ee per 100 Ibs. $7 02 Loaded with Black Powder, Shouldered ....... = 1 60|Hand, 
TETTTTTI TTT rire Less 18%] patented ......... “ 75| Hand Bell polished. List plus 15% 
——" —_. oy White Metal “ 15% 
- ied m owder, medium Bee CCl twC”t”t~é~“‘“‘<‘<‘<‘<‘“‘«;‘“ rR 
ONE PASS COLD ROLLED emterelinenennetiag, fe eae Nickel Plated...... “ 5% 
BLACK. Loaded with Smokeless — ND. bvieteuneonae = 10% 
ee per 100 Ibs. $7 80] Powder, high grade, Less 18%) “bandied .......- per doz. 2 50|Miscellaneous, 
a ee per 100 lbs. 7 85] Winchester. No. 344 Goodell- Church and School, steel 
OK Disscccsnanas per 100 lbs. 7 90} Smokeless Repeater Grade, Pratt, List, less.......35-40% BUOYS ccccccccccccccesece 30% 
No. 27 er eee thn FOG. ttt etteteessccces -- Less15%| No. 7 Stanley..... “ 2 25|Farm, Ibs...40 50 75 100 
hig tamaa aiat di Smokeless Leader Grade Each ....$3 00 375 5 50 7 26 
TR: Biccceovcséese per 100 lbs. x 10 GERAIS LEN Less 15% 
ie Bcc ctcesnnes per 100 lbs. 8 10 Black Powder........ Less 15% AXES BEVELS, TEE. 
U. M. C. c 
. Stanley’s rosewood handle, new 
GALVANIZED. errr TTT Te 18% ML sasesecteneienenacnce no oState 
anene 18% First Quality, Single s 1 i 
ie MR a eee PT = Ne lined ed hala fal lac - Bitted, 3 to 4 1b., per doz. 16 50/Stanley iron handle.......... Nets 
ae eer per 100 lbs. 9 90 HOW CIGD. ..0erccresereores 18%! First Quality, Double , 
“Me. 28-8........ per 100 Ibs. 10 05|Gum Wads—per 1000. eres per doz. 22 50 BINDING CLOTH. 
OE OES. per 100 Ibs. 10 20| Winchester 7-8 gauge 10&7%% ren ee 
=a Sr ae per 100 Ibs. 10 35 sé 9-10 gauge 10&7%% |Broad. SERS ES een e + 40% 
ME ic oe ate per 100 Ibs. 10 50 11-28 gauge 10&7%%| piymbs, West, Pat.......... List/Brass, plated ............-e0. 60% 
ee i ine scan per 100 lbs. 11 U0v| Powder Each ” Cam. Paibicccccoes $69 00 
DuPont’s Sporting, kegs...$11 25 Firemen’s (handled), BITS. 
« “ kegs 310) jj «eee --per doz. 21 00 
WELLSVILLE POLISHED sila — : = Auger. 
STEEL. = \Geeetitions: denen 00 08 Single Bitted (without handles). Jennings Pattern............Net 
mokeles 4, ums Prices on F 
No, 18-20........ per 100 Ibs. $9 64 . . kegs.. 22 00/ Vyarren Silver Steel. application tt ge te iseiateiehal ahaa oe 
He, B9-B6...0000 per 100 Ibs. 9 75 % kegs... 6 75) yyarren Blue Finished “ saieciescnieig 
“ “ canisters 1 00 Irwin eccccce er Te 
Me. BE .ccccccccse per100 lbs. 9 8F 
ee. 37 per 100 Ibs. 9 95 Hercules “E.C.” and “In- Russell Jennings.......plus 20% 
sd iasidhdadidetindndiabalcatals ; fallible’, 50 can drums.. 43 50|Double Bitted (without handles). Clark’s Expansive........33%% 


KEYSTONE HAMMERED 
POLISHED STEEL. 


Discontinued. New product will 
be announced later. 


BAR SOLDER. 


Hercules “E.C.”", kegs...... 22 50 
Hercules “E.C.”, %-kegs... 11 25 
Hercules “Infallible’, 25-cai\ 


drums . 


TYTTTT ITT TTT Te 22 00 


Hercules “‘Infallible,” 10 can 


drums . 
Hercules 


Hercules 
fallible’, 


POrrrrererrrrery 9 00 


“E.C.”, %4-kegs... 65 75 
“E.C.” and “In- 


canisters ..... - 1 00 


Hercules W_ A. .30 Cal. Rifle, 


Warranted, canisters ..... Ceeeeeeene 1 25 
BOBO cccveses per 100 Ibs. $33 50] trercules Lightning Rifle, 
Commercial, CANIsterTS ..cccccccccccces 1 25 
eee per 100 lbs. 31 50|Hercules Sharpshooter Rifle, 
Plumbers’ ......per 100 Ibs. 29 50 SINNED 2606660066 cece e il 25 
Hercules Unique Rifle, can- 
SUEGTS ccccecone ccccccccoe 2 §O 
ZINC. Hercules Bullseye Revolver, 
GRREEGED  cccccccesossccse 38 OH 
Dt. MOD. eeacntvaceeecenuwes $8 50 


SHEET ZINC. 


Cagkt 100s 2c ccccccvcccecceecese 15c 
Less than cask lots....154%-15%c 


COPPER. 
Copper Sheet, mill base..... 29%ec 





ANVILS. 


Solid Wrought.....23 & 23% per |b. 


ASBESTOS. 


eTTTTTTTT TTT Ty 17c per ll 


-+-+-48¢ per Ih 


Warren’s Natl. Blue, 3% 
to 4% lb..Prices on application 


The above prices on axes of 3 
to 4 lbs. are the base prices. 
BAGS, PAPER NAIL, 


Pounds.... 10 16 20 25 
Per 1,000..$5 00 6 50 7 50 9 00 


BALANCES, SPRING. 
Sight Sprin®. ..cccccoccccces .-Net 
Btraight .cccoccccevccccccceces Net 


BARS, CROW. 


Pinch or Wedge Point, 
per cwt.........+--$8 00 to $9 00 


BASKETS. 
Clothes, 
Small Willow.....per doz. 15 00 
Medium Willow... sy 17 00 
Large Willow..... . 20 00 


Calvanized 1 bu. 1% bu. 





Per doz........-. $16 9 $19 72 


Steer’s “ Small list, $22 00..5% 
= “ Large “ $26 00..5% 


Irwin Car ..... Perr re 
Ford’s Ship Auger pattern 
Pe ccncsekeees .-List plus 5% 
De ~«<stcvensasbeens eevee 10% 
Countersink. 
No. 18 Wheeler’s ..per doz. $2 25 
No. 20 ” ee = 3 00 
American Snailhead = 1 76 
- Rose “ si 2 00 
™ Fiat. cscs - 1 40 
Mahew’s Fiat..... " 1 60 
™ Snail.... sis 1 90 
Dowel. 
Russell Jennings....... Plus 20% 
Gimlet. 


Standard Double Cut Gross $8 40 

Nail Metal Single 

Cut ..........Gross $4 00—$5 60 
Reamer. 

Standard Square..... Doz. 2 60 





American Octagon... “ 2 60 


Screw Driver. 
No. 1 Common...... ae 
No. 26 Stanley...... 76 
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BLACKING, STOVE, (See Polish)| Well, Picture Chains. \Saw Filers. 
Oak, Wrought Iron Riveted Light Brass, 3 ft..per doz. $1 25 Wentworth’s, No. 1, $12.50; No. 
Top Ears.......per doz. $8 00 Heavy Brass, 3 ft.. ” 1 75 2, $18.25; No. 3, $16.26, 
BLADES, SAW. Sash Chain. (Morton’s) 
J y J Steel r 100 ft. CLAWS, TACK. 

Betchers's Ss 1u-t — SO, EV Oh cccccceens eerparacddins $2 50] Wood hdl. No. 10... -per doz. $0 96 
Standard, n.----NetSloonpner Burrs only..25% above list} 2:****- cccceccccccecceees 3 10/Forged steel, wood hdle. “ 75 
Clock Spring. +++esseeseeee = [Tinners’ Irom Burre OBly.....80%| leccersssesoccscccceecees 3 60 _— steel......++.- ns i +4 

Champion Metal 
Hack. 5% Pitt NeCié redeemed kaees 5 40 
{NB cccccccece ccccccsces OR ee Te eee 5 60 CLEANERS, 
= seas KER AAP PR: BUTTS. Wiis custebcndecnwaus sacs 7 75 
c I Drain, 

Wood. BOE EFOR... 202-2 ereccrceeeees 1% %\Champion Metal.—Extra Heavy, Iwan’s Adjustable.......... 25% 
Disston “ ea Wrought Brass (New List) Plus5%| 1H... . oc ccc cece cccccuccce 9 60} Iwan’s Stationary.......... 30% 
Nos. ..--+++ 6 Wrought Steel, Bright......40% 

$8 00 $8 50 $8 00). ‘ Cable Sash Chains. Pot. 
Atkins Wrought Steel, Seneaned. on Wi 
 — ee ° 1418 secccccccosccccccoccNGt Prices] Stecl.......5. List Net Plus 15% ITO wceeeecereees per doz. $0 76 
$3 85 $6 50 $4 75 Side-Walk,. 
Steel........ per doz., Net prices 
ALIPEKS. CHALK, CARPENTERS’. 
BLOCKS. ae . 
EOE re Pe .eNets] BUC ce cseeeeeeeeees per gro., $1 40 ° CLEAVERS. 
Wooden ......+.-- seeseeeeee+20%lInside and Outside.......... ‘ [ROD seeeeeeeeeeeeees ze 1 40 
Patent ....--+eeees $6660G06 6 EE dc dcaduesséanensseces cen Of PWHMO 2. ceccrcccces = 1 25) Family. 
Common White School 
Pee ” 25c am 8, P P 10 
ic 
% Per doz. $27 00 2900 3300 3600 
BOARDS CALKS € ‘ 7 36 0 
_ Crystal. ..-Net Prices Logger’s Boot. en ee CLEVISES. 
Wabash Art Inlay.... oe (Lufkin R. Co.’s), per M..$7 00 In bags eae per bag $1 70 DOD c~ccusdeeseveecsen 10c Ib. 
Wabash Embossed.... a 
Toe. 
Wash. Blunt and medium, 1 prong, CHECKS. DOOR CLIPPERS. 
No. 760, Banner Globe, OOF BOO Wb cscccicceses $6 20 =CKS, . , 
(single) ...... . .per doz. $5 25| Sharp, 1 prong, per 100 ibs 6 70) Bolt ..++-sereeeeeeeess $2 2546 00 
No. 652, Banner’ Globe, Corbin TETTTITTTT Tr Net List 
(single) ......s.- per doz. 6 75 POMBO WER. ccs ccccsecccccosses 20% 
No. 801, Brass King per doz. 8 25 CLIPS. 
No. 860, ape steliedbaetce CANS, 
Pump .....- eceeeesoes oe 6 25 MOD cecasssnscees encceees CEhRB® 
Milk, CHECKS, DOOR, 
ee Damper. 
Elgin. ’ , 
BOLTS e als er 5 8 10 Iwan’s Volcano.........eee08- 35% Standard ........e.. per doz. 7@e 
— Each .$4 00 $515 $5 15 Dl a0dd6e8es006000 aa afte 
- . Iowa Patterns. 
Carriage, Machine, etc. Sai... . 5 8 10 a ok scdkaswaves o 50e 
Carriage, cut thread, %x6 * Bach .....$4 00 $5 15 $5 15 CHISELS. 
and sizes smaller and 20% 
GROTCOP cc cccceccecse ‘o Box. . 
Carriage, sizes larger and eee 12 14 een 
mS we ete CAN OPENERS. Round, per doz....$5 25 5 75|@mery. 
achine, %x an sizes Fiat, Per GoS..e. cso & 3 8 235) Star ...ccccccccccrec NOW Prices 
smaller and shorter...... 35%! see Opener B& A “ “ 
Machine, sisen larger and 2 Se Cold ke ee RRR ESE Oe 
longer than RE. cccccecs 25% : 
SET icc<susuehieeaaouce 50-10% Good quality, % in. and geen: gee Prices on 
__| Se ESP se eee e 40-55% ee MEE sctsccvonansutckvie Nets} Full rolls (100 ft.) application 
” CAPS, GUN, Smaller size, per doz...... Nets| 12 Mesh, galvanized oe 
14 me “ 

Siestice, Boer. See Ammunition, Socket, Firmer 16 0 “4 - 
Gem, WOM. ccccrvececes ceecee 5% . , . 18 “ “ “ 
Gem, bronze plated. cove SF CRG soa wee Price on Application ’ 

Screen Wire. Prices on application 

Barrel. CARPET STRETCHERS. Socket, Framing. 12 mesh, painted, per 
Cast ..cccrcccces cocescecs ce Ohio....... Price on Application] 100 Sq. ft....ss.eeeeeee ++ fees 
TONE . oc nhacuinsee< seeeee “ [See Stretchers. 

Wrought, bronzed ........ “ Tanged, Firmer.—Barton’s . 

Flesh With handles........... Net list COLLARS, STOVE PIPE, 

MME: -dccdavaeseccsees CARRIERS. Choppers, See Cutters, Meat. a 
nches 5 6 7 

Spring. Hay. Fancy pattern, 

Wrought ee eeeee ee ee = Diamond, Regular...each, Nets per doz..... 80c 85c $1 16 
Wrought, heavy..........+- Diamond, Sling...... ” = CHUCKS, DRILL. 
Square. Goodell’s, for Goodell’s Screw COMPASSES. 

WEE cccumasasens ieee Drivers ........ List less 35-40% 

CARTRIDGES, Yankee, for Yankee Screw *|Carpenters’ peasoossosesceesas 15% 

DUSUGTE cca cuenesaceescene $6 00 
Se ition. 
BORERS. |See Ammunition COPPER—See Metals. 
Angular. ee CHURNS. COPPERS—Soldering. 
, ae 4 De 
gigs hy reed Ges. = s Anti-Bent Wood, Pointed Reofing. 
r bh 52 a +4 + Standard—Ball Bearing, Gal 5 7 10 : > and heavier..... per Ib aoe 
lad Chew eeeteee . “eee ’ 
66000496 60090000800 08088 560&10% Sg palliemetetimage $3 90 4 60 4 85/ou -sapeteppataeeaerednens : a S70 
Bung. Wee. OE co ccccccccccscccccseccvere 40%/|Belle, Barrel ........0¢:. 65&7% % a! ptensatateinngtelytahyiaticrmragty “ 40e 
Seen Dee EE Essceeeseses saaeewe = 
1 TD. coscccacess peneges 43c 
Enterprise Mfe. Co,’ Nag i ion Common Plate. Gal adbedehes GaMu 5 
Brass Wheel...........+++- 15%| Per doz. ......... 17 00 19 00 : 
Iron and porcelain Reveony.™ CORD. 
mew liat ...ceces 620005 % Picture 
XES. hilade!phia Plate, new : 
ocaes eee: hoo CLAMPS. White Wire............5. 60&5% 
Mall, No..... 2 + 10 Martin’s ...cccccsccece 2200 - 40% Adjustabie. Sash. 
Per doz....$18 00 23 00 29 00 0 RS 30% Sampson Spot, No. 7, per 
No, 63, Screw.......+-ee+0+ 20% Mk csetesnisesenenswee $24 50 

Mitre. CATCHERS, GRASS. Sampson Spot, No. 7, per 
Stanley‘s...... ccccce NOt Prices Cabinet. GOR... staves ancdsceneedcans $29 40 
Stearns, No. 2...per doz. $48 00/No, 1608, per doz....... ee PY Santeddvathieasadvced 20% 

No. 1668, “ cecscces cooe 44 62 . en 
: Carpentene. CORKSCREWS. 
BRACES. Steel Bar...List price plus 25%|Walker’s ......-:++s+eeeeeees 30% 
7 Williamson’s Regular..... 35411% 
Fray’s Genuine Sneney CEMENT, FURNACE. Carriage Makers’. Williamson’s Forged Worm...40% 
be ekeneeenes eececcee wer BE ccccsies - per doz. $7 00 
American Seal, 5 Ib. cans, net $0 45 ” 
Fray’s No. 08 EET — “ ny 10 Ib. cans, “ 90 5” eeoeeserersesece me 00 COTTERS, SPRING. 
No. 010 aera “ » ines © 3 OF -” éievueoenenves 28 00 
> « Be” é6ee6ceeuecseus = 46 00 ‘ 87 
Pecora, Ri cans..... ‘ = OE GIEEE. 6 pe cnneskeaunuaaus Ly % 
- 01lb. cans...... “ 
“ ~|Quilt Frame. 
on 5 Ib. cans...... 1 8 . ?*n 
BRACKETS. 2 b. can "| No 8@ Ball and Socket, COUPLINGS, HOSE, 
2%” head.......per gross $13 00 
Hay Rack. No. 50, Ball and Socket, NOOR per dos. $2 25 
Wenzelmann’s No, 1, per CHAIN AND CHAINS, 3%” head....pergross 14 50}. 
doz. sets....... Palen To , . CON 
Wenzelmann’s No. 2, per 00 a Breast Chains. 5 os Hose. COVERS, WAGON—See Tents. 
Gok, B0tS...cccrccccccce With ye a Sherman’s, brass, ” 
Without Slide. ns 4 60 peal “a =e ae 48c CRADLES, GRAIN, 

Phelf. Doubleslack . dos. pairs, $8 50| Double, brass, %-in., per 

Wrought Steel.......+-+...40% With Covert Snaps 6 80 a seneeesundanegen .... 1 20!Morgan’s Grapevine per doz. $45 00 
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CRAYONS—See Chalk. 


CUTTERS. 
Glass. 
Weedward cccccccceseccee 4H 
Meat. 
Enterprise—Nos. 5 10 12 


Each.... $2 50 $4 25 $3 75 
Nos, 22 32 
” sean 6 50 8 50 


Pipe. 
Saunders’, No. 1 2 3 
Each ......$1 85 2 75 6 75 
Slaw and Kraut. Per doz. 


4-knife Kraut......$20 00-55 00 


8-knife Kraut, 
8x27 im. ......22 13 00-18 00 


1-knife Slaw ...... 2 80 
2-knife Slaw ...... 3 00 
WGP cccccccccecee 11 00 


DAMPERS, STOVE PIPE. 


Diamond 
BT GOR. ccesecece List plus 10% 


DIES AND STOCKS 


Wiscount...... eocccccees New List 
DIGGERS 
Post Hele 
Mureka..ccecss --per doz. $14 50 
Iwan’s Split Handle (Eu- 
reka) 


4-ft. Handle..per doz. 15 00 


7-ft. ™ --per doz. 20 00 
Iwan’s Perfection (Atlas) 
OP GUE 6 64 00ceascesen 16 50 
Iwan’s Hercules pattern 
SOF GOR. ccccccccsece 18 00 
See also Augers—Post Hole. 
PEGE, “WOUND a vceccccccecs 25% 


DOOR CHECKS—See Checks 


DOORS, SCREEN 


%-in. 4-panel, painted Net Prices 
1%-in. 4-panel, painted - 
1%-in. 3-panel, natural 
pine, DAROF cccceces ™ 
DOOR HANGERS—See Hangers 
DRILLS 
wen ~ vd Twist. (New 
a “¢eéeaseoeceandecee 40% 
im 
Millers Falls No. 12, each $46 00 
ii it) ii} 112, “oe 26 00 
Hand. 
Goodell’s Automatic. 
Nos. 01 03 


Per doz. 12 00 14 40 
Cues Single Gear, per 


ee a ere nee 15 76 
Pn Pratt No. 4% per 
Se ee Me ccenceness 30% 
Goodell-Pratt No. 379 per 
ee ee, GC ccscecnneed 30% 
Reciprocating. 

Goodell’s........ per doz. 26 00 
DRIVERS, SCREW 
Standard ...... oeeeeeceee Nets 

BOG TUNES cicccecceces 
Champion ....... ioneseees. 


Champion Pattern ........ “ 
Clark’s ranleinienesea <<“ o 
BN. ccvecs iets enessaece ’™ 
Reed’s Liehtning coe Gecbee bad 
Goodeli’s Spiral ....ccccce 
Vamizee Ratehet .cccccccee * 

” ae <<” 


EAVES, TROUGH 
560% off Standard List. 


ELBOWS—Stove Pipe 


1-piece Corrugated, Uniform 
Doz. 
PD, awcueneseodiusctanes -.-$2 25 
Brinch ......--.ceeeeeceeess - 2 30 
eee coeeues ° 2 60 


Uniform, Collar Adjustable 


ELBOWS—Conductor Pipe. 


Galvanized Steel, Tin and Terne, 
Round Corrugated. 


Size. Doz. 
S-inch ..ccccsse aaa covccecteee 
Stach ..ccces ¥eNesoenee scoccectae 
4-inGh .icccccccce o0secennnen cee 
Seinch ..ccccccres errr 
Ceinch ...ccccccccee ere TeT TT. 


EMERY, TURKISH. 
Out of market at present time. 
Domestic, Ib. ....++- +eeeceeeaeen 


EYES. 
Bright Wire Screw—See Woods, 
B. W. 


Drifting Pick ...... 60, 10 & 5% 
Hooks and Eyes— 


Brass, 1%” No. 60, per 
BPOGD ccccccccvcece cocoeee GO 


Iron, 1%” No. 50, per gross 1 60 


FASTENERS, STORM SASH, 
Shroeder’s......-...per doz. $1 50 
Sensible. .cccccceces S 3 00 


FILES AND RASPS. 
Delta 


eee oeenen 30% 

Se List plus 25% 

Wetiaty . 0 000008 “ net. 
Nicholson’s— 

CN seenasensnanwas 5-10% 

Sr 50-10-74 % 

Black Diamond.......... 40-10% 

SED. saweteeedncuen 50-10-7% % 

Great Western ...... 50-10-7%% 

Kearney & Foot..... 50-10-7% % 

MeCtoMam ...cccscee 50-10-7% % 

Nicholson brand....... 40-10-5% 

J. Barton Smith....... 50&2% % 

X-F Swiss Pattern....Net List 
OURO kc ccecvesceuseosenss 50% 
DisstORS ccccccccccececcees - 50% 
DP ssvd0deeewaneuees 60&10% 

FIRE POTS. 
Clayton & Lambert’s— 

SG .ccdvesaeonde $400 @ 6 00 
Geese Ci. ccccccvcesves each, 6 25 
 ererr each, $6 75 @ 8 50 

FORKS. 
Barley. 

Steel, new list....... New ['rices 
Hay. 

DORs cv cdicsceecvecvons New prices 

Se ~ peccecesseoncea New prices 

Be cncecceseecenses New prices 

DANE 2c cvcccccoes New prices 

BOOED éciscsvedtesvecs New prices 
Header. 

twee kenneaeewen New prices 

Re scdweaenccndaece New prices 
Manure. 

OBEMNG. cccccosscccecse New prices 

FREEZERS—ICE CREAM 
White Mountain 1-quart....@ 
oe Lid 2 e ea @ co 
“ “ 4 “ ee @ §2 
. “ 5 oa @ 2 8 
PMR sic sc kkcees S * wean =e 
peeeees : © --@ wa 
“ wine 7 —— * 
* nus 6 * --@ 
GAUGES. 
Cream Pail. 
Fairmount........ per doz. $3.75 
Marking, Mortise, etc.....-.- 
TrTTriree ttt eo scee es cee 
Wire. 
DONS ccccccccsesecvcces 25% 
GIMLETS. 
Sc vensevemas 35@40% 
GLUE. 
Bulk, 

B Amber. cc cccccee -.-perlb. 35c 

A White....... nina ~ Se 

B @& Asda .cccccese * Ce 
Liquid. 

Army @& NV... cccccceces 40% 

Le Page’s— 

BOE css vecncceneseas 37% % 

ee ef PETE o+22-384% 


List “C’..ncccccccccccces sed 8% 





Doz. GREASE, AXLE. 
PL btddeweweoeee e ° $2 65| Wood Boxes. 
GCeAMOR cccccccccccccccccccses 270} Frazer’s ....... per gro. $13 00 
EN. bbbesndsedectedesaveud 300! Hub Lightning ..... cece 7 50 


Wood Pails, 
Frazer’s, 15tb $1.00; 25% $1.50 
each. 
Hub Lightning, 15tb 90c; 2 
$1.21 each. . - 
Tin Cans. 
Frazer’s 
1%. per doz........ coocSh T6 
3 tb. per doz. ccescsacce 6 HF 
GRINDSTONES, 
Family, 
Inches... 7 8 10 12 
Per doz. 2050 2175 2625 3050 
Loose. 
Per ton.....Price on application 
Mounted. 
Ball Bearing.. 1 2 3 


Each .......-$4 75 5 00 6 25 


GUN WADS. 
(See Ammunition) 





GUNS. 

Iver Johnson Champion Single 
Barrel Shot Guns....Net Prices 
“y Barrel, Hammer- 


MD ecetecces <‘siebwnee 
SHAFTS, AWL., 
Brad. 

COMMMOR ccccceces per doz. $0 35 
Peg. 

Patent, plain top.. - 80 

Patent, leather top vie 90 
Sewing. 

COGRMROM cc cccccces = 24 
EE: Sacaienésa = 55 
HAMMERS, HANDLED. 

each, net. 
Blacksmiths, Hand, No. 0, 

BE GE wa cwcenesntonscceucs $1 35 
Engineers’, No. 1, 26 oz..... 1 35 
Farriers’, No. 6, 7 0Z....... 1 41 
Machinists’, No. 1, 7 0z..... 1 06 
Nail. 

Vanadium, No. 41%, 16 oz., 
Dil ‘eines <eawenssaeens $2 00 

V. & B., No. 11%, 16 ee 

CH. os.ccuconmecensenes - 1 60 

Garden City, No. 111%, 16 

GE.g GOOR cecccccccececes 1 35 
Tinner’s Riveting, No. 1, 8 

OZ.. COCR ccccose ecveces 110 
Shoe, Steel, No. 1, 13 oz., 

GUE occccssecwonseecess 1 60 
Tack 

Magnetic. 

No. 5, each.....0.. coccetn OF 


HAMMERS, HEAVY. 
Heavy Hammers and Sledges. 


RameTeed ccceccccccscesccscces © 
ROMS -c.ccdcvbcrecdcccccssiccse F 





Shovel and Spade.......... --25% 


Under 5 Ibs....... anceueese 50% 
5 Ibs. and over........ 50&10% 
Masons’, 
Single and Double Face....50% 
HANDLES. 
Auger. 

Common Assorted per doz. $0 75 

Pratt’s Adjustable, Nos. 

1 & 8, per GOS..ccccccce 6 OO 

Ives’ Adjustable...per set, 1 35 

BMD ccccvcecesesceses oocceee 30% 
Chisel. 

Hickory, Tanged, Firmer, As- 
sorted, 55c; Large, 85c per 
doz. 

Hickory, Socket Firmer, As- 
sorted, 70c; Large size, 80c| 
per doz. 

Coal Pick . bindeenaeesosween 

Detiling Pier .cccccccceccces 40% 

File, assorted, 30c; Large, 35c per 
doz. 

Hammer, 

Adze Eye...per doz. 40c to $1 00 

Blacksmiths’ ” 45c@1 00 

Machinists’ - 50c@1 00 

Hay and Manure Fork......25% 
Screw Driver. 





HANGERS, 
Barn Door. 
U. S. Roller Bearing..... 12%% 
ere ae 124% 
Warehouse Tandem, No. 
Sbtbabe+eNSebieeceace 33%% 
Conductor P, 
Iwan’s Perfection.......... 459, 
Eave Trough. 
All sizes, 5” or smalier. 
eeccece +++ per gross $3 80 Net 


All sizes, larger than 
5”,.eeee0. PCr gross, 56 3 * 


Garage Door. 
See MD cawscccecse 50&10% 
Sliding Folding ........... 50% 
EEE Avendesneceneanns 50% 
Parlor Door. 
ROTM coccecceccess per set, $3 75 
Ives’ Improved.... - 3 40 
Lane’s Standard... - 3 50 
Lane’s New Model * 3 10 
Le Roy Noiseless...... 40&10% 
ee 25% 
BPD bi cheseccscieax 40&10% 
HASPS. 


Hinge, Wrought, ..Add 50% to list 
With Staples—See Staples. 


HATCHETS,. 
ee 50% 
Cast Claw..... per doz. $1 50@1 8&5 
Cast Shingling - 1 560@1 85 
oy, re +0 TH 


HAY KNIVES, 
See Knives. 


HAY RACK BRACKETS, 
Wenzleman’s No. 1 
senseeeee - per doz. sets, $18 06 
Wenzleman’s No. 2 
YT TTT - per doz. sets, 19 20 
HINGES. 
Blind. 
Clark’s Gravity 
WO. Recccceese per doz. sets, $2 26 
BM, Divcwcsese ei | 
Gate. 
GUS vccvcs 1 2 3 
Hgs & Ltch, dz. $550 700 976 
Hinges only “ 475 550 800 
Latches only. 200 290 cess 
Screen Door. 
Cast WOR ccccceses gross $10 00 
BONE ccecccscceccees = 7 00 
Spring. 
Chicago ...... Add 12% % to list 
Columbia Dbl. Acting, 
$Ossheeleennnnseeges 40&10&5@ 
GOR 6060 0sedsencvcscseeces 25% 
Ideal Detachable, per gro. $11 00 
Matchlese ....cccccccccsees 40% 
New Idea ......«.. per gro. $7 20 
GHG cccccocvenestgenscee 20% 
Wrought Iron, 
New Lists ..cccccccccccccccece 
Light Strap Hinges....... 5&5% 


Heavy Strap Hinges...20&7%% 
Light T Hinges...List plus 45% 
Heavy T Hinges...List plus 45% 
Extra Heavy T Hinges.. 15&5% 


Screw Hook and Strap. 


6 to 12 in..... per 100 Ibs. $7 75 
26 00 90 a... * i 7 60 
38 to 86 ia.... * a 7 25 


Screw Hook and Eye. 


y% In. ++..+++-Der dos. pair $2? 50 
GH Im.cccccced ” 3 60 
% tm.cecce — ™ " 5 00 
ROES. 
Garden ccccccccccccecs sseeaee 
}Grub. 
WERtre ccoccccccccccces New prices 
Hazel..... per doz. New prices 
Ladies’ and Boys’ ..New prices 
Mortar ..cccccscevces New prices 
Planter’s Eye.....- ..New prices 
Weed coccccccccccece New prices 
HOOKS. 
Awning. No. 60..... per gro. 50% 
Belt. 
BOS occ cuccssenvewes 10&5 % 
DE ok cdvceneecnsucaed 65&5% 
Bench, 


See Stops, Bench. 
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Picture, 

OGD TRORRS ccvcevessceses 25% 
DEE. uaneeeessceendeseaes 50&5% 
Murmitewse. .cccccces List plus 15% 

NAIL PULLERS. 
See Pullers. 
NAIL SETS. 
See Sets. 

NETTING, POULTRY. 
Galvanized before weaving. ..59% 
Galvanized after weaving... .40% 

NIPPERS. 
End Cutting. 

Stubb’s Pattern, Inches 5 6 

Per GOZEN...cscceees $4 65 6 75 
End and Diagonal Cutting. 

Swedish Side. Inches 6 6 

Per GEOR cecccocons $4 50 5 75 
Hoof. 

SE. saeenennsessoaed 10610 
V. & B., No. 52, each..... 2 
NOZZLES. 

Hose. 

BEES acheocesscoes per doz. $y 50 
Diamond coccece gc 5 75 
NUTS, HOT PRESSED. 

omete Tapped. 

1.85 off per 100 Ibs. 

Hexagon Tapped. 
$1.85 off per 100 lbs. 
OILERS 
Chase Pattern. 

Brass and Copper..... .10% 

BED ccccecccosescouce 33% % 
Engineers’. 

7 eeesces per doz. $7 00@ 9 00 
Machine. 

COMMOR cccccccces per doz. $0 85 

OPENERS. 
Box. 
See Box Chisels. 
Can, 

Delmonico ........ per doz. $1 30 

Never Slip........ = 65 
a 

& Brceves per doz. $7 25-11 00 

OUTFI™8S, COSBLING, 
Combination ....... Br doz. $16 00 
Boonomy .....-+e+6. - 8 50 
PPOGRTEF ccccocccccese - 14 50 

PAILS. 
Cream. 

14-qt. without gauge, 

ooseevesoooesess er doz. $y» 50 
18-qt. without gaugé, 

covecsscescecses per doz. li 00 
20-qt., “without gauge, 

o0ebsesseencenes per doz. 11 75 
10-qt., IC Tin.....per doz. $4 00 
| ” cesee - 5 50 

Stock. 

Galv’d qts. 14 20 

Per doz. .$9 75 10 75 2 75 14 60 
Water. 

Galvanized qts. 10 12 14 

Per doz........ $5 75 650 7 25 
Wood, 

Cable, 2-Hoop...... per doz. pee 

Cable, 3-Hoop...... on Nets 

Cedar, 3-Hoop, brass - Nets 

PANS. 
eR lt cccccccceceseses »--Net 

Common tsadeseennadacade Nets 

AGO cccccccescosecsccsecss a 
Roasting. 

Paxton, 

Nos..... 1 2 3 4 
BPer GOBcsccccccccceccosese Nets 
Neverburn ....ccsecseceves - 
Savory, No. 200...per doz. $8 40 

PAPER. 
Building: 

PERE ssceoce per 100 Ibs. She. 

Tarred ...... - ease 

Tarred Felt.. - Eas 

Red Rosin, per ton....... $76 00 


Sand and Emery. 
No. 1, per ream, best grade $5 40 
No, 1, per ream, reeeend 





Box. KETTLES. Cieehnee, a 80 
ei ae .. Oe CR... csncarcienviametiann 15%| %0-ft. one . 
Inch. + "" $250 275 826 3865|Sauldron ..........--++- ++ 40&5%| 60-ft. “ 
NE og ct ident wine ane per Ib. 2 soar eg 18 
h BOER ceccccccccesscsecs 40&10% -ft. Braided Cot- 
Bush. mon Axe Handle, BUGEE cccccccccccccccoecececs 50% TOM seeeeeeeseee 25 
ay reese eaeas . $22 00 
. ; KNIVES. LINING, STOVE. 
Chain. Beet Topping. BeGEB. cccccepeces +-per crate 42c 
1466 % ~=67/16 - 
inch 4e te $10 975 1150 12 60 Ciyde, 9-in. Scimiter Blade ‘ 
eee eee ee eee ee vo 
° LOCKS. 
Clothes Line. — GRMOOTEEB. ccccscccvcescece 3 40 Bara Deer. 
Japanned a) doz. . c Butcher, No. 60 Stearns..... per doz. $12 00 
Galvanized.. 75c@2 50 utcher, Por dos. No. 80 = teeta ” 24 00 
ape as * ~~ Handles, 6” 
Coat an at. ade ........ “* $4 00 
Common Wire per gro. 1 25-1 65} Beechwood Handles, 7” MACHINES. 
De aeadaacada sass , ++ 4 85) Riveting. 
Conductor. os _ as ay Handles, 8 5 65| Stearns No. 1....per doz. $16 00 
van’s Tinned Sickle......- 8 ~ corey igi le Ral an 
Iwan's Cooper’s Hoop............... 15%| Tenoning. 
Oorm. No. 50 Peace’s Spoke, each $16 00 
Common, riveted, "ber dou _ Po 
FOE cccocosceece per doz. vets POT cecccaccncs p rd z. “ 75 
Little Giant..--- “| Disston’s ........- wile 75 MAIL BOXES. 
me 4 sieeen ens 3 00|\See Boxes. 
Gate. WeeGSetE cccccces - 2 25 
ds, Bright Wire. 
on Gaaee, Oe , Drawing. MALLETS. 
a s _7| Adustable °227777......-0'8*48%|Carpenters’. 
Per Doz...$450 3 So 375 325] Barton’s Carpenters’........ 15% vung ae, F ee. Spe. ges. oes be 
Hammock, Hay. si No. + - 28 50 
With plate.. -per doz. 1 10) Iwan’s Solid Socket. -doz. $13 00 apron ou doz. $3 90— 5 ov 
With screw. t Ree retenrse 13 00} Round Lig- _ 
Iwan’s, Sickle Edge.. “ 18 0 numvitae.. “ 6 25—10 50 
Lambrequin, or Drapery, Iwan’s Impv’d Serrated “ 18 09} Square Hickory “ 3 50— 5 50 
PEF BTO.. cee ceeceeceereccees 30c Square Lig- 
SE .caessnianbes 50% &50&10% —— numvitae.. “ 8 00—12 00 
Se Challenge ........per doz. $6 00 
Potato and Manure -- Net gs eee 3 75/Tinners’. 
v HRICKOSY cccccccees per doz. $2 25 
se ,|sincing. 
(See Goods, Bright Wire.) Common, nate ~~ * 60 
- . Common, ouble.. ts 90 MATS, 
Seat Spring............per lb. 54c Streeter, é-biaée,. * 1 30|Door. 
idle sasieaie Streeter, 6-blade.. 2 00 National Rigid... ..50&10&5 % 
HOSE, G N. cme Stee exible........ 5 
Putty 
Per ft. =_ 
Guaranteed 3 ply % inch..... 16 ¢} Common ....per doz. $0 75@1 50|StOve 
4 ply % inch..... 18%c|} Lander’s ; “ 1 75@2 50 = TYTTTTTTTrTTy per gro. Nets 
“ apa ic lo hecoccesecsesee 
S ply % inch.. 18'%e Scraping No. 1 Asbestos Toasters or 
B h - a 90@1 10 Serres Stove Mats, 
. eec andle...... with handle...... per doz. 1 10 
COTTON COV, RUBBER HOSE.| [Lander’s ......... ‘ 5 50@6 50) No. 2 Asbestos Toasters, 
High Grade Apache 1” guar with ring........perdoz. 60 
press. 400 IDB... ccccccccreccs 6c 
KNOBS. 
— Doors, MATTOCKS, 
. a PES Ge SD nikdcdccasasasarsccas 25 
Boss. Porcelain ......... — * 
NOB, cccccccceccceses B E FOE ccccvssecesovce - 2 00 
POP GOB... ccccccccsves New Nets 
 Wictanened per doz. New Nets — =, 16 oR 
LADDERS. weet 06... .tteee = Aqgmentton 
Common Long. 00 ‘ace, coe 8 4 
IRON, PIG, Per ft . 17¢@23c Per doz...Prices on Application 
See Metals.—First column. wre oe : : 
" Wood Choppers’, 
Extension, " 
ee 3 vo se “ARs Superter © Cregeen 
IRONS. POSES Se TO Cees BOS. coccpesececcsocess 40&5% 
Curling. Ste 
p. 
¢. seeecccerccccvecs rr doz. $4 S COO, C6 Dis ss0esesssn0s c MEASURES. 
ee é “ 58 en with Shelf, add we Galvanized, doz..........+.+. Nets 
aed — “ sete eesereerseeesee tosses Oa Japanned, GOZ.......6.-+++-+-Nets 
a glee -» of 2 28) Ghantenge, 6° to 9 te222.222: Bel 
soensanees . SD OD OE DeccscesessncocessOOe 
Pinking ecrcecccccccse 1 00 MILLS, COFFEE. 
Plane. Enterprise 
LANTERNS. POE occcencanccsdccasaes 
Wood Bench...Add 10% to list Bull’s Eye Police. ROGED 45606956564660000% 
Sad. 3-in. Flash Light..per doz. $13 00 
Charcoal ........per doz. $11 00 ~ 
Common, polished, per MITRE BOXES. 
yg FPyevees ere 75 LEADERS, vene% See Boxes. 
No. 70 Asbestos. vee e$1 50 netinog ...., pveceetenen 52 
No. 100 seees 1 75 netiper doz.......... ‘sr 35 1 45 
agg nickel plated... 8 25 MOPS. 
rs. Pott’ 
No. 50 J, Enterprise, per set Nets Cotton, Star (Cut Ends). 
No. 55 J, LEATHER, LACE. Pounds 12’ 15’ 18° 24’-3 oz. 
No. 60 T. “ “ (Rawhide %, Vaumpinare 100 ft. $2 60) Perdoz. $450 565 675 900 
0. : - 7 a3 FP abesnaeees “4 40 
Tailors’ Sad......... perlb. “ 
Tailors’ Goose....... perlb. “ MOWERS, LAWN. 
ideal LEATHERS, PUMP. go ie B. 
. raly Inches ...... 1 8 
6 Ib. Household »......++. Se eres aie ureter 36°50 725 8°00 
14 lb. Tailors’ Goose........ 6 50 uayvene King Universal—B. B. 
. Wack ccocccccs $5 25 6 75 6 00 
Tuyere. stove Cover, Inches ...... 14 16 18 
Single Duck Nest.. per doz. $5 25) Coppered ...per gro. $3 25@5 50 
Doubt Duck Nest. or : 2 —— covne a os Big Giant....... $3 50 8390 4 25 
oS are eac Alaska - 
Transom, NAILS. 
JACKS. Payson’s a se ccess+65%|Cut Steel... -Prices on Application 
Locomotive einer 30% Cut I[ron..... 
Wire 
Wagon. LINES. 6 
1 
Richard’s No. 1. -per aca. $15 50|Chalk. Small Lots, Prices on Application 
pel 20tbocncessevecess 20 00 Nos in 20-ft. becte. > Cement Coated. 
en. inccmrataehle dias — a a on ft ae Small Lots, Prices on Application 
BEE scuesenoesas : 230 "60 $0 80 Twisted in 50- “a balls. 
Standard, ie 2 4 |Horshoe. 
SS ear Per doz. we on Application] Ausable .......-+++ee+ee8. 55&5% 
BMC ccccccces --$0 160 $1 700 Braided in 20-ft. beams. Capewell ..cccosccscsccecer 16 
R-W BO osicenes 2 3 PerSest 3 cccccccccccedeose 55&5 
Bee LAR. cccccccccccccceseces 40%| Per doz...Prices “- Application] Putmam .......sceeseenee 20&5% 
DN wenmth~evéagabunednwde --40%! Mason’s DO - svawnsn <cactecaunsee 30R5% 


grade See eaunce cooce 6 OS 
Wrapping. 
Gapress cont wéeseee 100 Ibs. Nets 
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PARERS, 
Apple. 
Goodell’s ........per doz. $10 80 
Turntable ......- ” 11 40 
White Mountain... - 8 40 
Reading, No. 78... 7 11 40 
Potato, 
Goodsell’s Saratoga, we 
i, GBs 002 ccscccecsceses 50 
Goodsell’s Saratoga, 5 in., 
GOR. cccccccece aeseseseoene OO 
PICKS. 
Adze Bye Ore.......++- 002+ 224% 


Drifting and Poll Picks....22%% 


Plumbs, Railroad .........22%% 
Surface ...cccccccccccdeses 22% % 
PINCERS. 

Carpenters’, cast steel. 
No.. 6 8 10 12 
Each. * $0.63 .80 1.05 1.15 
Blacksmiths’ céedewaencnaeawed 45% 
re rrr 40% 
PINS 
Clothes. 
Common...per box of5 gro. $0 95 
Picket. 
Fluter, 15-in...... per doz. $1 10 
Fluted, 21l-in...... = 1 60 
NEE acc wes c0ctes * 1 90 
PIPE. 
Conductor. 
Plain Round and Round Corru- 
gated. 
OP GS 6 ccccceseseseunsen 50% 
28 w geenekeuseatebawees 40% 
26 SL deeehehanemaaaet 30% 
24 Kanade ae en ew een Lisf’ 
Square Corrugated A and B and 
Octagon, 
BO GAUSS .cccceccccccecsosses 40% 
28 ”  ~suadkeuesueeeewenan 35% 
26 wake emanate mee 25% 
24 WT TTT TTT TT TT TT List 


Galvanized Toncan Metal, Gen- 
uine O. H. Iron, Lyonore 
Metal, Charcoal [Iron andj 
Keystone C. B 


Plain Round and Round Corru- 


gated. 
Se CR co ccucnnminaede --40% 
” peweneeesenesseeen 30% 
24 - wensenwaseaeessens List. 


Square Corrugated A and B Pol- 
ygon and Octagon. 


Se SE, 6 cccueedas cdeanun 35% 
Cake ent ee eee ery | 
24 S  seegnnateonnsiaee List 
14 and 16-oz. Copper, all de- 
GINS ccccvecccosecsevese List. 


Portico Elbows. 
Galvanized and Terne Steel. 


D GU ieacevesesecceconde 35% 
De écesenn ck dnneeenee 35% 
DEE «= thccecceosceseedes 35% 
7 Mn w#60escteneesoneake 35% 


Discounts on Round apply on 
sizes 2-inch to 6-inch inclusive. 

Freight allowed on 15 dozen or 
more, to all points where 
freight rate does not exceed 
$1.00 per 190 lbs. Less than 
15 dozen F. OQ. B. Factory. 

Terms: 30 days net, 2% ten days. 


Standard Gauge Conductor Pipe, 
plain or corrugated. 


Be SD cascendeseonen 35-5% 

errr r rr err ry 40% 

Stove. Per 100 

Joints 

29 Gauge, 3-inch........$19 00 

won SBMER. occcces 19 50 

- S-IMER. cc cccce 20 2 

™ eee 21 00 

- ae 23 0 
T-Joint Made up. 


GGOGR ccccccceer per 100 $60 00 


Furnace Pipe. 
Double Wall Pipe and Fit- 


SE cen da need eon 20% 
Single Wall Pipe, Round 
Pipe Fittings ............ 20% 
Galvanized and Black Iron 
Pipe, Shoes, etc.......... 15% 
PLANES. 
Stanley Iron Bench.........- net 


PLATES, TIN. 
See Metals in Column 1. 


PLIERS. 
Giant, Button’s—Nets. 
Cutting. 
Bernard’s ...... ++.-New Prices 


Davis’ 
Davis’ 


Cork. 


Nail. 


5 

Hay Fork. 
Iron Wheel, 
Wood Wheel, 


Wood be 
pass knot. 


Sash. 


Spray. 
Midget Junior.... 
New Misty 





BIE an0sctccceeesdés New Prices 


Fencing. 
Black Bull 
Farmers’ Choice 
Russell’s 

Flat and Round Nose. 


Bernard’s 
Lodi 
Paragon 


Tinners’. 


~seee-New Prices 


eee eee enter enee 


Common 
Cook’s 


eee teem eee ewr eens 
eee sees ereeeeeeesreeeee 


ee ee 


POINTERS, SPOKE. 
per doz. $10 00 


Stearns’ } 


Wr't Steel, 


eee e ere eter ereee 


Nicke! Plated, coil hanl’s 


ou 


Metal. 
Wizard, 


Eagle Paste 5 -oz.$13 


Eagle Liquid, ” -0Z. 


Jack Liquid, %-pt. 


Jack Paste, No. 10, 


See Ammunition. 


PRESSES, FRUIT AND 
.|Enterprise Manufacturing Co. 2 


See Ammunition. 


Disston’s Pole... 
Water’s Improved. .pe* doz. 


Daisy 
Phoenix 
Quick and Easy 


Giant 
Never-Slip 


Awning—Jap’d 
Clothes Line 


Common 
Common-Sense, 

Empire Pattern, 
Ideal 


eee eee ee 


Terre eee ee eee eee 


eee eee eee ee eeee 





Crescent 


PUNCHES, 
Conductors. 
. are ++++-per doz. $3 00 
PD »224¢0euaen per lb. 25 
Saddlers’. 


Common....per doz. 1 50 to 5 00 
Revolving Spring. 


Stearns, _ 10...per doz. $8 00 


mM Bow - 16 00 

- No. 60... ai 19 00 
PUTTY. 

Strictly pure..per 100 lbs. $4 25 
RAIL. 

Barn Door. 

Matchioess, I-im...ccccccs cece € 
Matchless, 1%-in.......... ee FC 
RE GU cedccscedaceee< 5c 

Sliding Door. e 

Sliding Door. 

Bronzed wrought iron, 
oroeecesososooces per ft. 8\4c 

. RAKES. 

Garden. Per doz. 
Steel, Bow, 12-in. ge. <a 50 
Steel, Bow, 14-inch “ 25 
Malleable Iron, oS eee 4 75 
Malleable Iron, t4-me. * 240 6 OS 

Hay. 
wee, BO BOOMs cvceccscas $4 00 

Lawn. 


20 Teeth ........perdoz. $5 50 
RASPS—See Files. 


RAZORS—SAFETY. 
Pere per doz. $45 00 
BmBe GAVED scccces bid 45 00 
S Sedene tisha wees = 8 40 
Gem (3 doz. lots) ... = 8 00 
Ever Ready ...... - 8 40 
Ever Ready (3 doz. lots) “ 8 00 

RAZOR STROPS, 
Star (HOMINg) .ccccoscscceve 50% 
REGISTERS, 

Cast Iron ....ccccsocccccccecs 10% 
Cast Iron ....cccccrcccccsees 10% 
Steel and Semi-Steel......... 20% 
Solid Brass or Bronze Metal 

Coecccccove prices on application 
I 550.0 0.ncnensestwens 20% 


Adjustable Ceiling Ventilators 20% 


REGISTER FACES, 
Japanned, Bronzed and Plated, 


Se ere 20% 
14x14 to 38x42....... 0220 - 40% 
REVOLVERS. 

{ver Johnson Safety Automatic 
DD naccsceseeewes New Nets 

Hammerless§ .......eeee 

I. J. Model 1900...... oe - 


RINGS AND RINGERS, 


Bull. > 
ED. ctcveccnateads 2%-in. 3-in. 
a. GO, ¢easknee ee $2 40 $2 65 


Rea’s Improved Self- 
Piercing copper, 


rere rrr rere doz. 3 40 

Steel, per doz...... 1 50 1 80 
Hog. 

Blair’s Rings . nae doz. $ 75 

Blair’s Ringers. - 1 00 

Brown’s Rings... ™ 72 

Brown’s Ringers. . ne 1 00 

Hill’s Ringers..... - 1 00 

Hill’s Ring, boxes me 72 

Major Rings...... ~ 60 

Perfect Ringers... = 1 50 

Wolverine Rings.. = 1 65 

0 Wolverine Ringers = 1 10 

Fruit Jar. 

WEED océcecanecexe per lb. 30c 
Key. 

Split, reumd ..cce- per doz. $0 17 

Split, square ..... 2 32 

MON, SOUME osccee ox 40 

RIVETS. 

Copper Belt....Add 15% to a 

Coppered Iron Cocevceveseed 

TIMMOTH cccccccccscccccese 30% 
DE sivageenetead perlb. $0 17 


Slotted Clinch....per doz. 60@1 10 
Tubular. 
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SAWS. 


Band. 
£. C. Atkins & Co. 


eeeee yittteee __Erieces on appli 
Disston’s .....Prices on apetive 


Buck. 


Disston’s ..... Price 

ETO accecccces : ate 
Butchers’. . 

E. C. Atkins & ©o, 

Scceccosces Prices on appli 

Disston’ B cesece Prices on a ae 
Circular. 

E. C. Atkins & %o., 

Cosdoceces ++ Prices on appli 
Disston’s eeeee Prices on applige 
MET § 400% 60640cacoece< New nets 

Compass. 
E. C. Atkins & Co. 
ecccccce Prices on appli 
Disston’ DB cecee Prices on poe ; 
Coping. 
E. C. Atkins & Co. 

cereeeverene Prices on appli 

Disston’s . - Prices on me “ 
Cross-Cut. 
E. C. Atkins & Co. 

eccccceceees Prices on appli 

Disston’s ..... Prices on eg 
Dehorning. 

Disston’s ..... Prices on appliec’n 
Flooring. 

E. C. Atkins & Co. 

TT eT ere Prices on applic’ 
Disston’s ..... Prices on applice 

Hack. 
Disston’s ..... Prices on applie’n 


Hand and Rip. 
E. C. Atkins & Co. 

0 0280ss sence Prices on applic’ 
Disston’s No. 7 Prices on appli¢s 
Disston’s Nos. 8, D8, 12, 76, 

112, D100, and 120, 

cecesceeeese prices on applic’n 
Or New nets 

Keyhole. 
E. C. Atkins & Co. 

wTrir tee Prices on applie’n 

Disston’s ..... Prices on applie’n 
Miter Box. 
E. C. Atkins & Co. 


060900060008 Prices on appliec’n 
Disston’s ..... Prices on applic’n 
Panel. 
E. C. Atkins & Co. 
Terre Prices on applic’n 


Disston’ s No. 7 Prices on applic’n 


Patternmakers’. 
E. C. Atkins & Co. 


eceseeecnes< Prices on applic’n 
ps eee Prices on applic’n 
Pruning. 
Disston’s ..... Prices on applic’n 
Stairbuilders’. 
E. C. Atkins & Co. 
mscesemene Prices on applie’n 
Disston’s ..... Prices on applic’n 
Wood, 
E. C. Atkins & Co. 
oecenseveess Prices on applic’n 
Disston’s ..... Prices on applic’n 


SAW BUCKS—See Bucks. 
SAW SETS—See Sets. 
SAW TOOLS—See Tools. 

SAW FRAMES. 


Common, plain...per doz. " 50 
Common painted.. 10 
SCALES. 

Counter. 
ee ee re 40&10% 
SCISSORS. 
DU 6c sccccdvcvaconvenccesese 60% 
SCOOPS. 
Grain. 
% bu “Hercules”..per doz. 3 70 
l-bu. ‘“‘Hercules’’.. - 5 00 
SCRAPERS. 
Box. 
Triangular, No. 6 per doz. $6 25 
Road, 


Cuble ft. .ccces 5 3 
With runners, ea. $7 iy 650 6 20 


SCREEN DOOR HINGES. 


Nos. 1 and 2 assorted sizes, Cast OR ccccccees gross, $13 00 
fs fae doz. 75c] Steel .....ccccesees . 9 50 
Nos. 1 and 2 assorted sizes, 
SO Gh Bee ccccwceces doz. 1 40 SCREWS. 
Bench. 
RIVET SETS. Iron, ins. 1 1% 1 1% 
See Sets. $6 82 $7 87 9 45 16 80 
ROPE. Wood, white maple, per doz. 6 00 
Cotton. Hand—Wo0d ...........+++: 50% 
* = 16 in. Com. on reels, SO er PEPE. 
pu achaieichailed dae c 
y?  # 16 “in. Com. in coils, DE nxteedo60006e0000040040604 20% 
Ber B. ccccccces otacesens 85c| Lag or Coach—all sizes, oer 
Sisal. MEE es0+seeueceesens 5-5% 
Ist Qualtly ....+.+++++++. 18%4c| Saw—Centennial, 
No 17%e SS 1 
ees ee Per doz .....47¢ 55c 75c 90c 
Pure ie, Wood. icine 
ist Quality, base...perlb. 28 F. H. Bright ...cccccces - 
o ecoe Ib. 2 R. H. Blued ...ccccces 67 %4-20% 
Se: Sete va Se FG Bepeeagqeere: 6214-20 % 
RULES, F. H. Brass ..... coccese 
Prices on application RR. HE. Brees 2c cccccecs 57%4-20% 
Lufkin’s Hickory Board.. SCYTHES. 


Lufkin’s Log ...++se+ees ee we 
Lufkin’s Boxwood ......++-. 
Lufkin’s Zigzag ....+sses- ” 


Clipper, Grass -per | doz. #18 = 





Honest Dutchman.. 
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nos ee 
SETS. SPRINKLERS, LAWN. TAPES, MEASURING. WARE 
me se head..... .per aco, 08 1 25 Stearn’s No. 1..... per doz. $11.50 Ascey Skin. ee Brice inte eer Glue Pots. 
f k “ in’ see cn 
Cup point, knurte SQUARES Lufkin’s Metallic Prices on applic’n eee os a faia hole Adé 15% to _ 
Rivet. . ee = . Lufkin’s Pocket ..Pricesonapplicn| ~=#==—~=—~—C~t«~S eee 
Farmers «+--+ . eel an DORs ccccce Nets new list 
inners’ «.-eeseereeeeeeese -25% | (aad. for bluing,$3.00 per doz. net) ‘ WASH BOARDS—See Boards 
” cnsekvan eid ahus weaker HERMOMETER 
Seriken’s Pattern. ..per doz. $6 50), i xs WASHER 
Disston’s Monarch “ re eee oerccececs : Tin Case...... ne er doz. see@s 1 25 S. 
Disston’s X-Cut.. “ 13 50) Try and Bevel.................4. — ae $2 00@ 3S Standard ©. G. cast iron, per 
Ts xcepasseee SOlary and Miler... ...sscocccs. BED ccccccce OF TD cvcsccssececesececgoeses c 
Nash’s Hand...... z : Nets Wrought steel in 5-lb. boxes, 
——_ s Lag poser ae a 1 30 PO xsceceeweees per doz. “ 00 I and 3 a 
eens eee. OED see ctnevesss 7 same. " Ne te te wm 
Whiting Pattern, : , Bale. 5% M4 ¥ ’ - 
No. 21 av oveccsess " 7 50 SQUEEZERS, LEMON. Singie Loop, carload 1l1%ec lle lle ile 
Eccentric nvil, Commeen Weed ...<.a0 doz. 0 70 TOCK wc ee ceseccerscccees 75&7% 
1 Morritt Pat: Porcelain Lined, Wood - Y 28 “a 0&1 y 
teEPN .eccccccece - 14 50 en malleable iron “ i Saul nen ate artis ' * WEDGES. 
= ah gues - ee Cow—See “Chains.” BB cccscccccccceces per doz. Nets 
SHARPENERS, SKATE Iron frame, glass — cee eceeccccess per Ib. Nets 
OWE cocccccccccece - 2 35 WT cccccccccccvcese r Ib. 
Stemend si oe acne per doz. $1 oe Little Giant,  tin’d 7 TOOLS, SAW. = >» S% 
Perfect ...cccccccccccccccecs ne sessssssencees ~ 4 00} n; ’ 
; Drum, japanned.... pe 3 60 Dioston’s Universal........... 40% WEANERS. 
SHEARS. Drum, nickel plated “ 4 50 Calf. 
Per Doz. Fuller’s 2 
Nickel Plated, Straight, 6”..$12 90 STAPLES TRAPS. Pere bibs ous wbalientce 
ia “ os Le . - Blind. . Game with Chains. Per doz. a08..... vane “ 185 to 2 40 
: , oe i fee 2 01 arroll’s, per doz. 3 00 to 3 75 
Japanned, Straight 62-+ 11 00 Barbed .....-+00. per Ib. 21@22c) Oneida Jump No. i....... +3 95| Hoosier, per doz.. 3 50 to 4 68 
a pa se" 13 80 Butter, Tub........ “ 16@19¢ Newhouse No. 1.........- 5 62 Shaw Perfected.. 3 00 to 3 75 
Fence— 
Tinners’—See Snips. Polished ...... argh deg wehars WEIGHTS. 
et ee Al oe 16 Out O’Sight pense be eoees $ 8 00 Hitching ib N 
: 20 ass hl Ul UU eS” ORE weiccsne 15 00| itenming.......... per b Yets 
SHEAVES, SLIDING DOOR. Netting. oe se —. 100 00 
Commen. Galvanized......per 100 Ibs. 6 50 #44 Pocket Gopher....... 20 00) Sash—f.o.b. Chicago 
a 3 4 5 Wenushe ola Penn een ee wenee : =. Ton lote, per tom.....ces. $73 00 
RU es 1 5 as OUSE....eeee Smalle C8, DOF CWOMcccce 7 
~~ = $140 175 2 40)" Wrought Staples, Hasps and 7 Sy - Ep eaaeanap te ebaeegtp a a 
Hatfield’s. Staples, Hasps, Hooks and 8.” ff are 11 00 
Per set..$1 80 210 2 75 25 Staples, and Hooks and = mr ike ee aicaw es 13 50 WHEEL BARROWS, 
DRRPNES  sccccccceseece 50&10% food Choker Mouse, 4 . 
7 — se ‘4 ° No. 4 Tubular Steel..... 10 25 
SHELLS—See Ammunitien, Extra DD sesetéuonseeeae 35% eT ee 11 00 Common Tray or Stave @$ 
PEP saveccaneseeegeons @ 656 0 
SHELLERS, CORN. STEELYARD. Angle leg, garden........ @ 8 0 
NE dcenccnace .++-Pper doz. $6 75 Discount 25%. TROWEEA. 
Brick 
: w LS, 
SHIELDS a STONES. Clover Leaf .....+++++++.0 90% |e nens eee 
: xe. Es pied neateehecedl 15&5%|Carborundum .........+..++++ 50% 
pansion Bolt Shields......60% Hindostan ..... rlb. N Disston’s .....+++- 
Hindestan ..... per Ib. New Nets} Dissto iB ecevaveanssesseevertm EN oo oxcksadenbanewaan 60% 
SHOES. Washita ....... ai a ee een § 10 12 
Plasterers’ 
REE ncicaccracmenisiani 60% | Emery. Clov L t Pet BOR. dines 550 725 8 60 
pmetudttes & a are per doz. New Nets a A etenesneeeenens +44 12-in heavy hoisting, 
— ee. Oil—Mounted. Be Se incscceksesdaecend Net POF GOB. 22 ecccceveccees $35 00 
7 “ . -— “~ s Hard 
SHOVELS AND SPADES Pe. . Tesesnas per doz. New Nets WIRE 
we. 2 Woodford..per doz. $6 50 arkansas SNe. mentee om, 
a ae 00 ell ER “ “ Bag nccccccccscccccese each $3 75) In coils ....cseesecseceees Nets 
Ames’, new list..Discount, 1245 % ~( PORGPORRRRRPRES ree a store $24 50 In 1-lb. spools, new list....Nets 
r 5 == . . — er L 
Neverbreak, hollow bek, bik, Nets Arkansas Hard. -per Ib. New Nets| No. 2,“ s.sseseeeeeees 22 50]Broom—Tinned ...........+- Nets 
National 
Some “ “ “ on My ee = cune. wasn Cable—Same Price as Barbed Wire. 
Mohawk “ “ o u eeK.... ad - bs Py é ° 
ties = & Ditching WOES scccees . Standard, Wood Ex, | Copper. 
Swan's Perfection. -..... $00 001 amend. .per gre, wow were] BE'4:s"te bo 11 be 19'00 DS gg ES Saabs 
Railroad, etc. Grescent ...... . - er doz $9 50 11 25 12 75 15 50 athe 
Black Diamond....per doz. Net Green Mountain “ ~~ Fence—Smooth. An’eal’l Galv’d 
jalvanized. 
Ee ee ons o LaMoille ...... ” ™ N Nos. 6 to 9, less th 
eee nie adiaboneicy ten ” # ~—- Quinne- oy ph aera daae 03 98 on os ones car, per 100 Ibs. 4 25 $4 95 
“Ree rh rar "  § BBR ccccncces o « | Per doz....... 5 
Hollow Back....... ” ” Red Send eesune sie aa Hair—New List........ 40 & 10 
Ames’, new list, Discount 124% TWIN - 
Seem, STOPS, BENCH. VINE. a Market. Market Quotations 
Marke Bright, full bdls...... o 
“a . — i 45|N°-_10 Morrill pat- Quotation Bright, wreken bdis.... se 
Ne. &5 sacle candegdn pane 1 55 ios Sere eee per doz. $11 00) 3-ply Cotton Wrapping.... Coppered, full bals.... “ 
eoccccce ° . No. 11 Stearns pat- 4 o ” eece Coppered, broken bdls.. - 
Alain Stoel P — oan pitheracssees we 10 4 4 - Extra Wrapping Tinned, full bdls....... 
-Handle ........ per doz. NO. 59 ‘ 4 “  “ Hvy. Wrapping Tinned, broken bdls.... - 
<< STOPPERS, FLUE ; 5 ee Picture—In coils. .80% @80 & 10% 
L : oe — * 7@ © 
SINKS. " - 4 “ = “Bi In 5-lb. spools....per Ib..... 26c 
on Common |. .:-++3:-+-Per doz. $1 19ltnaia Hemp, %-Ib. balls, 
rere ree Sidieme Be Becescc cee “ 110] NO. 18 wcccccccsessscceees WRENCHES. 
Enameled, White, 16x?4.. 2-ply Jute, 1-Ib. balls...... Coes Steel Handle, 6-inch.. 30% 
Wrought Steel. STOVE PIPE—See pipe. ad si 5 - * .. 30% 
Painted, 16x24 .......... on Seins. Market si wi oo 10- “ .. 30% 
SLEDGES—See H STOVE BOARDS—See Boards. Bokt.cces Per ID. ccccces Quotation] “ a o 12- * .. 830% 
JE ammers. Me8..eee OS  enseseeseces “ Coes Knife-Handle, 6- “ .. 30% 
STOVE POLISH—See Polish, Hard.... “  seeseseseess 2 x ze 7 8- * .. 30% 
SNAPS, HARNESS Staging, \%4-lb. ball, size | ied = rs wi 10- “ .. 30% 
Covered Spring.........- Add 30 STRAPS. =m z “ ~ . Coes All Patterns - 3 a 
i ~~ FROCB Ath FAtClOr esse ceeseeses 
Judd’s Pattern...Add 33 1-6% to listiskate .......... per doz. 85c&1 20} Bagging, %-lb. ball, size “ |Bemis & Call's: 
3-ply, “B” in hanks...... “ Adjustable S, 10%; Adjustable 8 
SNATHS. STRETCHERS, 4- “| “BR” ioe fee “ Pups, 10%; Briggs’ Pat- os% 
Double Ring, Bush. .per dos. $9 75 Carpet. OP ee ne * tesees - ‘ombination Bright...... 
——— Loop, Bush. 0 00 ee cocceces per doz. $3 90) 3- “ Silver Finish, inhanks “ Pe ny — Stree ed 
atent Loop, Grass.. “ % 75| Excelsior ......... “ 5 25 C eT baa % 
Malleable Tron.::. °° 701 poder or Lath. Merrick: ‘Pattern «...21..26&5% 
SNIPS, TINNERS’ King <p Saeie pain Sains “ 4 50} 1%0 strand ........ coscee Knife Handle Pattern 
eet CAGE a acccssccesees 40&10% Wire N z 8 8 sow Ween h, List 
7 , — crew renc s 
es ceccccccccccccccs vet Elwood, No. 1 per doz. Nets VISES. =— ft PU ccc cccccccccccccccees 
SOLHSELE TEES TS CSSE SES ind af °. S Elwood, No. 2 Se OO ee ne "60, Steel Handle. 
SOLDER—See Metals. SWIVELS —— = ok 8 oe WRINGERS. 
SPRINGS, DOOR. Malleable Iron....... per Ib. $0 10] ach $2.70 $3 20 $3 60 $4 20 $8 75/No. 790, Guarantee, per doz. $67 08 
Wrought Steel per gro. 4 50 No. 1, Genuine Wentworth, No. 770, Bicycle. 2 50 
wstoat. Ta a eT oe [lene _ Noiseless Saw ...per doz. 15 00/No, 110, Domestic. = 55 50 
becee No. 2, Genuine Wentworth, No. 110, Brighton. - 51 0 
Per doz..55c sc 5c Be 9c 1 ‘00 TACKS. Noiseless Saw per doz. 22 50|INo. 740, Bicycle... “ 62 50 
Reliance, Bill Posters’ 6-oz., 25 lb. boxes, No. 8, Genuine Wentworth, No 22, Domestic. 55 50 
Light Medium Heavy| per Ib. .....cceeceeceeceees Noiseless Saw ...per doz. 20 00|/No, 22, Pioneer... - 51 00 
Per doz... .$1 55 2 10 3 20|Upholsterers’ 6-02z., 25-lb. No. 500, All Steel Folding No. 770B, Bicycle. oy 1601 ee 
DOCVSV'S ccccececs per doz. 1 65 boxes, per Ib........eeeee0s 16%c' Saw ..cccccccscces per doz. 16 00|No, 781B Guarantee ” 315 0 
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CLASSIFIED INDEX 





Asbestos Sheets 


Dominion Asbestos a Rubber 
Corp., ew York City 


Jack Corporation, pm Ww., 
Lockport, New York 


Manny Heating Supply Co. 
Chicago, Indiana 


Auto Accessories 


Dominion Asbestos & Rubber 
Corp., New York City 


Auto Wheel Coasters. 


Buffalo Sled Co., 
No. Tonawanda, N.. Y. 


Bale Ties 


American Steel & Wire Co., 
Chicago, IIl. 


Pittsburgh Steel Co., 
Pittsburgh, Pa. 


Bolts and Nuts 


Ryerson & Son, Joseph T., 
Chicago, Ill. 


Bolts—Stove 


Kirk-Latty Mfg. Co., 
Cleveland, Ohio 


Brackets 


Ajax Bracket and Outlet Co., 
Cleveland Heights, ‘Ohio 


Brakes—Cornice 


Bertsch & Co., 
Cambridge City, Ind. 


Dreis & Krump Mfg. Co., 
Chicago, Ill. 


Maplewood Machinery Co., 
Chicago, Ill. 


Niagara Machine & Tool Works, 
Buffalo, N. Y 


Brass and Copper 


Hussey & Co., C. G., 
Pittsburgh, Pa. 


Merchant & Eva 
‘Philadelphia, Pa 


Ceiling—Metal 


Burton Co., W. J., Detroit, Mich. 


Friedley-Voshardt Co., 
Chicago, Ill. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Whitaker-Glessner Co 
w heeling, W. Va. 


Chaplets 
Fanner Mfg. Co., Cleveland, Ohio 


Chimney Caps 


Sterling Foundry Co., 
Sterling, Illinois 


Chimney Tops—Revolving 


Sterling Foundry Co., 
Sterling, 


Illinois 
Chisels 


Vaughan & Bushnell Mfg. Co., 
Chicago, Il. 


Coal Chutes 


Peerless Foundry Co., 
Indianapolis, Ind. 


Coasters 


Buffalo Sled Co., 
No. Tonawanda, New York 


Cornices 


Burton Co., W. J., Detroit, Mich. 


Friedley-Voshardt Co., 
Chicago, Ill. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Cut-Offs—Rain Water 


Sullivan-Geiger Co., 
Indianapolis, Ind. 


Dampers 


Howes Co., The S. M., 
Boston, Mass. 


Doors—Fire 


Merchant & Evans, 
Philadelphia, Pa. 


Eaves Trough 


Abbott Mfg. Co., Cleveland, Ohio 


Berger Bros. Co. 
Philadelphia, Pa. 


Burton Co., W. J., Detroit, Mich. 


Clark-Smith Hardware Co., 
Peoria, Ill. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Whitaker-Glessner Co., 
Wheeling, W. Va. 


Elbows and Shees—Conductor 


Lupton’s Sons Co., David, 
Philadelphia, Pa. 


Electric Bulbs 


Republic Electric Lamp Co., 
Moline, Th. 


Elevators 


Kimball Bros. Co. 
Council Bluffs, Iowa 


Enamel—tIron 


Black Silk Stove Polish Works, 
Sterling, Il. 


Fence Gates 


American Steel & Wire Co., 
Chicago, IIl. 


Pittsburgh Steel Co. 
Pittsburgh, Pa. 


Fencing—Wire 


Pittsburgh Steel Co., 
Pittsburgh, Pa. 


Files 
Disston & Sons, Henry, Inc., 
Philadelphia, Pa. 
Heller Bros. Co.. Newark, N. J. 


Nicholson File Co., 
Providence, R. I. 


Flue—Thimbles 


Sterling Foundry Co 


Sterling, Illinois 


Flux—Aluminum 
Roesch, Geo. E., Aurora, Ill. 





Furnaces—Soldering 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, Newark, N. J. 


Burgess Soldering Furnace Co., 
Columbus, Ohio 


Clayton & Lambert Mfg. Co 
Detroit, "Mich. 


Quick Meal Stove Co., 
St. Louis, Mo. 


Turner Brass Works. 
Sycamore, Ill. 


Hammers 


Vaughan & Bushnell! Mfg. Co., 
Chicago, Ill. 


Handles—Boiler 


Berger Bros. Co., 
Philadelphia, Pa. 


Hangers—Eaves Troughs 
Abbott Mfg. Co., Cleveland, Ohio 


Heaters—School Room 


Meyer Furnace Co., 
Peoria, Illinois 


Monroe Foundry & Furnace Co., 
Monroe, Michigan 


Peerless Foundry Co. 
indianapetta, Ind. 


Standard Furnace & Supply Co., 
Omaha, Neb. 





Heaters—Warm Air 
Hall-Neal Furnace Co., 
Indianapolis, Ind. 
Henry Furnace & Fdy. Co 
Cleveland, Ohio 
Hess-Snyder Co. Massillon, Ohio 
Mahoning Foundry Co., 
Youngstown, Ohio 
Manny Heating Supply Co., 
Chicago, Indiana 
May-Fiebeger Furnace Co., 
Newark, Ohio 
Meyer Furnace Co., 
Peoria, Illinois 
Monroe Foundry & Furnace Co,, 
Monroe. Michigan 
Peerless Foundry Co., 
Indianapolis, Ind. 
Rybolt Heater Co., 
Ashland, Ohio 
Schill Bros. Co., Crestline, Ohio 
Schwab & Sons Co., R. J., 
Milwaukee, Wis, 
Standard Furnace & Supply Co., 
Omaha, Neb. 


Tubular Heating & Ventilating 
Co., Philadelphia, Pa, 


XXth Century Heating & Venti- 
lating Co., Akron, Ohio 


Victor Stove Co., Salem, Ohio 


Horse Shoes 
American Steel & Wire Co., 
Chicago, Ill. 


Jobbers—Hardware 


Bullard & Gormley Co., 
Chicago, Ill. 


Clark-Smith Hdw. Co., 
Peoria, Ill. 


Lath—Expanded Metal 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Machinery—Culvert 


Bertsch & Co 
Cambridge City, Ind 


Machines—Crimping 


Bertsch & Co 
Cambridge City, Ind. 


Niagara Machine & Tool Wks., 
Buffalo, N. Y. 


Machines—Razor Blades 


Hyfield Mfg. Co., 
New York, N. Y. 


Machines—Stove Pipe 
Hemp & Co., St. Louis, Mo 


Machines—Tinsmith 
Bertsch & Co., 
Cambridge City, Ind. 


Dreis & Krump Mfg. Co., 
Chicago, Ill. 
Hemp & Co., St. Louis, Mo. 


Knoedler, Frederick J., 
Philadelphia, Pa. 


Maplewood Machinery Co. 
Chicago, Ill. 


Niagara Machine & Tool Wks., 
Buffalo, N. Y. 


Mailing Lists 
Ross-Gould, St. Louis, Mo. 


Malleable Castings 
Fanner Mfg. Co., Cleveland, Ohio 


Metal—Babbitt 


Merchant & Eva 
Philadelphia, Pa. 


Metals—Perforated 
Harrington & King Perforating 
Co., Chicago, Il. 
Millboard 


Jack Corporation, A. W., 
Lockport, N. Y. 


Miters 


Friedley-Voshardt Co., 
Chicago, 11. 


Nails—Slating 


Hussey & Co., C. G., 
Pittsburgh, Pa. 


Nails—Wire 


American Steel & Wire Co. 
Chicago, Ill. 


Pittsburgh Steel Co. 
Pittsburgh, Pa. 
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Ornaments—Sheet Metal 


»y-Voshardt Co., 
vrtediey- Chicago, Ill. 


Patterns—Furnace 
Central Pattern Co., Quincy, Il. 


Patterns—Machinery 
Central Pattern Co., Quincy, Ill. 


Patterns—Stove 
Central Pattern Co., Quincy, Ill. 


Cleveland Castings Pattern Co., 
Cleveland, Ohio 


Cope-Swift Co., Inc., 
Detroit, Mich. 


Quincy Pattern Co., Quincy, Jl. 


Vedder Pattern Works, 
Troy, N. Y. 


and Fittings—Furnace 


Furnace & Fdy. Co 
Cleveland, Ohio 


Howes Co., S. M., Boston, Mass. 


Manny Heating Supply Co., 
Chicago, Indiana 


Meyer & Bro. Co., F., Peoria, Ill, 
Michigan Safety Furnace Pipe 
Co., Detroit, Mich. 
nee Interlocking Stove Pipe 
Mt. Pleasant, Iowa 
seamed Furnace & Supply Co., 
Omaha, Neb. 
Stearns Register Co., 
Detroit, 


Pipes 
Henry 


Mich. 


Pipe and Fittings—Stove 


Hemp & Co., St. Louis, Mo. 
Howes Co., S. M., Boston, Mass. 
Meyer & Bro. Co., F., Peoria, Il. 
Michigan Safety Furnace Pipe 


Co., Detroit, Mich. 
Safety Interlocking Stove Pipe 


Co., Mt. Pleasant, Iowa 
Sullivan-Geiger Co., 
Indianapolis, Ind. 


Whitaker-Glessner Co., 
Wheeling, W. Va. 


Pipe—Conductor 
Berger Bros. Co., 
Philadelphia, Pa, 
Burton Co., W. J., Detroit, Mich. 
Clark-Smith Hdw. Co., 
Peoria, 
Friedley-Voshardt Co., 
Chicago, Ill 


Ill. 


G.. 
Pittsburgh, Pa, 


Hussey & Co., C. 


ae, Metal, Enamel, 


ron 
Nickel Plate Stove Polish Co., 


Chicago, Ill. 


Posts—Steel Fence 
American Stee! & Wire Co., 
Chicago, Ill. 
Punches 


Bertsch & Co., 
Cambridge City, Ind. 


Niagara Machine & Tool Wks., 


Buffalo, N. Y. 
Whitney Metal Tool Co. 

Rockford, Til. 
Whitney Mfg. Co., W. A., 

Rockford, IIl. 


Ranges—Combination Gas & Coal 


Globe Stove & Range Co. 
Kokomo, ‘Indiana 


Quick Meal Stove Co., 
St. Louis, Mo. 
Rasps 
Disston & Sons, Inc., Henry, 


Philadelphia, Pa. 
Heller Bros. Co., Newark, N. J. 


Nicholson File Company, 
Providence, R. I. 


Register Shields 


Hall-Neal Furnace Co. 
Indianapolis, 


Ind. 
Registers—Warm Air 
Hart & Cooley oe. ee 
ew Britain, Conn. 
Henry a. & Fdy. Co., 
Cleveland. Ohio 
Manny Heating Supply Co., 
Chicago, Indiana 
Rock Island Register Co., 
Rock Island, Il. 
Standard Furnace & Supply Co., 
Omaha, Neb. 
Stearns Register Co., 
Detroit, Mick. 
Tuttle & Bailey Mfg. Co., 
Chicago, Ill. 








Repairs—Furnace 
Central Stove & Furnace Repair 
0., Chicago, Ill. 
Hessler Co., H. E., Syracuse, N. Y. 


Northwestern Stove Repair Co., 
Chicago, Ill. 


Repairs—Stove & Furnace 


Central Stove & Furnace Repair 
0., Chicago, Ill. 


Hessler Co., H. E., Syracuse, N. Y. 


Northwestern Stove Repair Co., 
Chicago, Ill. 


Rivets—Stove 


Kirk-Latty Mfg. Co., 
Cleveland, Ohio 


Roasters 
Whitaker-Glessner Co., 
Wheeling, W. Va. 
Rolls—Forming 


Bertsch & Co., 
Cambridge City, Ind. 


Niagara Machine & Tool Wks., 


Buffalo, N. Y. 
Roof—F lashing 
Hessler Co., H. E., Syracuse, N. Y. 
Roofing—Iron and Steel 
American Shect & Tin Plate Co., 
Pittsburgh, Pa. 
Brier Hill Steel Co., 
Youngstown, Ohio 
Burton Co., W. J., 
Detroit, Mich 
Cortright Metal Roofing Co., 
Philadelphia, Pa. 


Friedley-Voshardt Co., 


Chicago, ill. 

Merchant & Evans, 

Philadelphia, Pa, 
Milwaukee Corrugating Co., 

Milwaukee, Wis. 
Sykes Co., The, Chicago, Til. 
Whitaker-Glessner Co., 

Ww heeling, W. Va. 


Rubber Hose 


Asbestos & Rubber 
New York City 


Dominion 
Corp.. 


Rubbish Burners 


Hart & Cooley Co., 
New Britain, Conn. 


Rules 


Lufkin Rule Co., Saginaw, Mich. 


Sash Balances 


Mfg. Co., 
Rochester, 


Caldwell 
Z. 


N. 
Saws 


& Sons, Inc., Henry, 
Philadelphia, 


Disston 
Pa. 


Schools — Sheet Metal Pattern 
Drafting 

Louis Technical Institute, 

Louis, 


St. 
Mo. 


Screens—Perforated Metal 


Harrington & King Perforatin 
Co., Chicago, 


in. 


Sheets—Black and Galvanized 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 
Brier Hill Steel Co., 

Youngstown, 
Frederick J. 

Phil adelphia, Pa. 
Sykes Co,, The, Chicago, Ill. 
Whitaker-Glessner Co., 

Wheeling, W. Va. 


Ohio 
Knoedler, 


Sheets—Blue Annealed 


Brier Hill Steel Co., 
Youngstown, Ohio 


Sheets—Planished 
Sykes Co., The, Chicago, Ill. 


Sheets—Steel 
Ryerson & Sons, a 
hicago, til. 


Skylights 
Burton Co., W. J., Detroit, Mich. 
Sleds 
Buffalo Sled Co., 
No. Tonawanda, N. Y. 


Philadelphia, Pa. 
Specialties—Hardware 
*|Bemis & Call Hardware & Too! 
Co., Springfield, Mass. 
Caldwell Mfg. Co., 

Rochester, N. Y. 

Disston & Sons, Inc., Henry 
Philadelphia, Pa. 
Heller Bros. Co., Newark, N. J. 
Hessler Co., H. E., Syracuse, N. Y. 


Smoke Pipe 


Manny Heating Supply Co., 
Chicago, Indiana 


Snips—Tinsmiths 


Niagara Machine & Tool Wks., 
Buffalo, N. Y. 


Solder 
Inc., L. B., 
Chicago, Ill. 
Merchant & Evans Co., 
Philadelphia, Pa. 


Allen Co., 


Solder—Aluminum 
Roesch, Geo. E., Aurora, Ill 
Soldering Fluid 
Allen Co., L. B., Chicago, Ill. 
Soldering—Furnaces 
Ashton Mfg. Co., Newark, N. J. 


Burgess Soldering Furnace Co., 
Columbus, Ohio 
Clayton & Lambert Mfg. Co., 
Detroit, ‘Mich. 
Quick Meal Stove Co 
St. Louis, Mo. 


Brass Works, 
Sycamore, Ill. 


Turner 
| 


Soidering Irons 
Lupton’s Sons Co., David, 


Tinplate 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 

Knoedler, Frederick J., 
Paiindetphte, 


Merchant & Evan 
Philadelphia, Pa. 


Pa. 


Tools—Carpenters’ 
Lufkin Rule Co., Saginaw, Mich, 


Disston & Sons, Inc., Henry 
Philadelphia, Pa, 


Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 
Tools—Sheet Metal 


Bertsch & Co. 
Cambridge City, Ind. 


Dreis & Krump Mfg. Co., 


Chicago, Ill. 
Maplewood Machinery Co., 
Chicago, Ill. 
Niagara Machine & Tool Wks., 
Buffalo, N. Y. 
Ryerson & Son, Joseph T., 
Chicago, lil. 
Viking Shear Co., Erie, Pa. 


Whitney Mfg. Co., W. A., 
Rockford, Ill. 


Whitney Metal Tool Co., 
Rockford, Ill. 
Tools—Tinsmiths’ 
Bertsch & Co., 


Cambridge City, Ind. 


‘ 


Dreis & Krump Mfg. Co. 





Hyfield Mfg. Co., New York, N. Y. 
Lufkin Rule Co., Saginaw, Mich. 
Nicholson File Co., 
Providence. R. 
Bushnell Mfg. Co. 
Chicago, 


I. 


Vaughan & 


Ill. 


Stars—Hard Iron Cleaning 


Fanner Mfg. Co., Cleveland, Ohio 
Statuary 
Friedley-Voshardt Co., | 

Chicago, i.| 
| 
Sticks—Soldering 





Allen Co., Ine., L. 


B., 
Chicago, Ill 


Stock Waterers 


Rock Island Mfg. Co., 
Rock Island, Ill. 
Sterling Foundry Co., 
Sterling, Illinois 
Stoves and Ranges 
Quick Meal Stove Co., 
St. Louis, Mo 


Schill Bros. Co., Crestline, Ohio 


Stoves—Gasoline and Kerosene 
Quick Meal Stove Co., 


St. Louis, Mo. 
Stove Pipe Reducer 
Sullivan-Geiger Co. 
Indianapolis, Ind. 


Stove Trimmings 


Fanner Mfg. Co., Cleveland, Ohio 


Tacks, Staples, Spikes 


American Steel & Wire Co., 
Chicago, Ill. 


Tapes 
Lufkin Rule Co., Saginaw, Mich. 


Tiles and Shingles—Metal 
Burton Co., W. J., Detroit, Mich. 


Cortright Metal Roofing Co., 
Philadelphia, Pa. 


& Evans, 
Philadelphia, Pa. 


Milwaukee Corrugating Co., 


Merchant 








Milwaukee, Wis. 
Tin—Perforated 
Harrington & King Perforating 
Co., Chicago, Ill. 


Chicago, 11). 
Howes Co., S. M., Boston, Mass. 
Knoedler, Frederick J., 
Philadelphia, Pa. 
Niagara Machine & Tool Wks., 
Buffalo, N. Y. 
Ryerson & Son, Joseph T., 
Chicago, li. 
Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 
Viking Shear Co., Erie, Pa. 
Whitney Mfg. Co., W. A., 
Rockford, Ill. 
Whitney Meta! Tool Co., 
Rockford, Ill. 
Torches 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, Newark, N. J. 


Burgess Soldering Furnace Co., 


Columbus, Ohio 
Clayton & Lambert Mfg. Co., 
Detroit, Mich. 
Turner Brass Works, 
Sycamore, Ill. 


Transit Companies 


Cleveland & Buffalo Transit Co., 
Cleveland, Ohio 


Ventilators 


Basman Co., Inc., A. M., 
Detroit, Mich. 


Philadelphia, Pa. 


Co., 
Chicago, 


Standard Ventilator Co., 


Berger Bros. Co., 


Friedley-Voshard. m 


Lewisburg, Pa. 
Ventilators—Ceiling 
Hart & Cooley Co., 
a Britain, Conn. 
Merchant & Eva 
Philadelphia, Pa. 
Tuttle & Bailey Mfg. Co., 
Chicago, Iil. 
Vises 
Rock Island Mfg. Co., 
Rock Island, Ill, 
Wagons 
Buffalo Sled Co., 
No. Tonawanda, N. Y. 


Water Outlets. 


Ajax Bracket and Outlet Co., 
Cleveland Heights, Ohio 


Wire 


Amercan Steel & Wire Co., 
Chicago, Ill. 


Pittsburgh Steel Co 
Pittsburgh, Pa. 


Wood Faces 
Dover Wood Face & Lbr. Co., 
Dover, Ohio 


Wrenches 
Bemis & Call Hdw. & Tool Co.. 
Springfield, Mass. 


Goes Wrench Co., 


Worcester, Mass. 
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WANTS AND SALES 


BUSINESS CHANCES 








For paid yearly subscribers, 
AMERICAN ARTISAN AND 
HARDWARE RECORD will insert 
under this head advertisements of 
not more than fifty words WITHOUT 
CHARGE. Employers wishing to 
secure employes, parties desiring to 
purchase or sell business, secure part= 
ners, or to exchange, etc., will find 
that these pages offer excellent 
opportunities to satisfy their wants. 
Clerks and tinsmiths looking for situ- 
ations will find it to their advantage 
to use these columns. Those who re= 
spond to these announcements please 
mention that they *“‘READ THE 
ADVERTISEMENT IN AMERICAN 
ARTISAN AND HARDWARE 
RECORD.”’ 








BUSINESS CHANCES 








For Sale—600 shop worn mop sticks at 
seven cents each in hundred lots, F. O. 
B. Chicago, or trade for furnace registers. 
Address Chas. Hahn, 5205 Irving Park 
Boulevard, Chicago, Illinois. 6-3t 





Wanted—Bath Tub and common flat 
back lavatory. Second hand or enamel 
chipped off; with bibs and waste. Must 
be cheap. Address Harman and Zell, 414 
Central Avenue, West Duluth, a 

-3t 


Business Chance—By enameler, A-i in 
all lines of industry, wishes to communi- 
cate with one who desires to build or 
rebuild enameling plant. Address B-10, 
care of AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Michi- 
gan avenue, Chicago, Illinois. 6-2t 








For Sale—Stock by firm who has sold 
out their hardware business; will sell 
stock all in one or in sections. It will 
pay anyone who is interested to in- 
vestigate. Please address B-19, care 
of AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Mich- 
igan Avenue, Chicago, Illinois. 6-2t 





For Sale—An up to date tin-shop in a 
town of 3,500. Second largest (Re- 
fineries Oil) in state, division point. 
Natural gas. Good furnace business and 
the only shop in town; cheap rent. Com- 
plete set of tools, brake and square 
shears. $1,200 buys all. Address H. E. 
Fendring, Greybull, Wyoming. 4-3t 





For Sale—A clean stock of general 
hardware, that invoices about $12,000.00. 
It is located in a small growing town in 
southwest South Dakota. There’s a large 
territory and good crops. Reason for sell- 
ing on account of old age. Good oppor- 
tunity for a good tinner or plumber. Ad- 
dress Box 86, Oelrichs, South eee 

5-3t 





For Sale—Hardware and sheet metal 
shop. Hardware stock is small but in a 
fine condition. Shop has all new tools 
and machinery. There is more work than 
we can do the year around. It is lo- 
cated in Cedar Rapids, Iowa. Will stand 
closest investigation. Good reason for 
selling. Please address B-13, care of 


AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Mich- 
igan Avenue, Chicago, Illinois. 4-3t 





For Sale—Tin shop in southern [llinois, 
County Seat, 1,100 population. Business 
established nine years, plenty of work 
on hand. Will invoice at 75% of present 
prices. Good will and all work on hand 
thrown in. There is only one other shop 
in town. Answer immediately if you 
want a real bargain. Address B-12, 
care of AMERICAN ARTISAN AND 
HARDWARE RECORD. 620 South Mich- 
igan Avenue, Chicago, Illinois. 4-3t 





For Sale—Hardware, paint, stoves, tin 
shop, heating and plumbing business. 
Successfully operated by present owners 
for forty vears at the same location in a 
city of 4.000 in a dairy country in North- 
ern Illinois; clean stock $15,000.00; an- 
nual sales $75,000.00. Modern accounting 
system and method of handling the bus- 
iness. Fine chance for the _ right 
man, Trade not considered. Address 
LB-20, care of AMERICAN ARTISAN 
AND HARDWARE RECORD. 620 South 
Michigan Avenue, Chicago, Illinois. 5-3t 





For Sale—600 pounds of Die Steel in 
various shapes. Address J. Oscar Smith, 
Moberly, Missouri. 4-3t 





Lightning Rods—Big profits and quick 
sales to live dealers selling “‘DIDDIE’S 
UNIVERSAL RODS.” Our copper tests 
99.96% pure. Prices are right—get our 
agency. L. K. Diddie Company, Marsh- 
field, Wisconsin. V78-12-52t 





For Sale—Hardware business, located 
in central eastern South Dakota; County 
Seat; town of 1,500 people. Located on 
two railroads; good homes and streets; 
good farming country. Reason for sell- 
ing, ill health. It will pay you to in- 
vestigae. Kindly address B-14, care 
of AMERICAN ARTISAN AND 
HARDWARE RECORD, 620 South Mich- 
igan Avenue, Chicago, Illinois. 4-3t 





For Sale—Stock consisting of plumbing 
and tinners’ tools; including the latest 
lines in hardware. Invoice about $15,000. 
Done about $35,000 worth of business last 
year. Cash sale only. Reason for sell- 
ing, have other position. It will be worth 
your while to investigate. Address B-15, 
eare of AMERICAN ARTISAN AND 
HARDWARE RECORD. 620 South Mich- 
igan Avenue, Chicago, Illinois. 4-3t 


TINNERS’ TOOLS 








Wanted—Good set elbow machines 
second hand, also large turning machine’ 
Address F. A. Kellman, Galesville, Wis 
consin. 4-3t 








Wanted—A foot power die cuttin - 
chine that can be used for notching 
punching or skylight dies. Address 
B-18, care of AMERICAN ARTISAN 
AND HARDWARE RECORD, 620 South 
Michigan Avenue, Chicago, Illinois. 5-3¢ 





For Sale—At bargain; entire set of 
tinner’s tools, stakes, machines, folder 
rolls, 8 foot steel cornice brake and ey- 
erything needed to start right in busi- 
ness. Send for detailed list. Four hun- 
dred dollars wanted for the tools. Aq- 
dress Derrough and Moore, 508 North 
Neil Street, Champaign, Illinois. 5-3t 





For Sale—Complete set of tinner’s tools 
including bench machines, squaring 
shears, cornice brake, stakes and other 
tools, preferably as a whole to an im- 
mediate purchaser at a great sacrifice, 
For particulars address Charles Miller 
Receiver of The Dale and Reed Com- 
pany, Number 744 Liberty Street, Frank- 
lin, Pennsylvania. 5-3t 











HELP WANTED 


BOOKS 

















Wanted—A number one furnace man. 
Wages $1.00 per hour. Address Herman’s 
Tin Shop, Highland Park, Illinois. Phone 
555. 6-3t 





Wanted—Furnace man to install Hol- 
land Furnaces. Highest wages paid. 
Steady work. Address Holland Furnace 
Company, Aurora, Illinois. 5-2t 





Wanted—A good furnace man and tin- 
ner at once. Good wages. Address Aber- 
deen Furnace Company, 611 South Main 
Street, Aberdeen, South Dakota. 5-3t 





Wanted—One experienced cornice, sky- 
light and general sheet metal worker, 
also one furnace and outside man. Ad- 
dress Ray Wright, Jackson, Mississippi. 

5-3t 





Wanted—A good all around tinner and 
furnace man. Good wages. Steady em- 
ployment. Address C. E. Walters Com- 
pany, 248 East Lincoln Highway, De 
Kalb, Illinois. 5-3t 





Wanted—Two tinners to work in mod- 
ern, well equipped, job shop. Good wages 
and conditions. Address Shouldice 
Brothers Sheet Metal Works, Inc., Bat- 
tle Creek, Michigan. 5-3t 





Wanted—Two good plumbers or com- 
bination men; seventy-five cents an 
hour; have steady work; good town and 
schools; county seat three thousand pop- 
ulation. Write or wire, C. J. McClure, 
Lexington, Nebraska. 6-3t 





Wanted—A No. 1 sheet metal worker, 
pattern cutter and roofer for foreman in 
ten man shop in Kentucky town, must be 
hustler and competent to handle men. Ad- 
dress B-17, care of AMERICAN ARTISAN 
AND HARDWARE RECORD, 620 South 
Michigan Avenue, Chicago, Illinois. 5-3t 








SITUATION WANTED 








Situation Wanted—By enameler who is 
thoroughly acquainted with the enamel- 
ing business. Kindly address reply to 
B-11, care AMERICAN ARTISAN AND 
HARDWARB RECORD, 620 South Mich- 
igan Avenue, Chicago, Illinois. 6-2¢ 





Situation Wanted—By first class tin- 
ner and furnace man. Who has had 25 
years’ experience. Am married and pre- 
fer small place from 1,000 to 5,000 popu- 
lation. For further information address 
Tinner, 341 Toule Street, Hammond, In- 
diana. 4-3t 





Situation Wanted—As tinner or plum- 
ber. Capable cof doing all kinds of tin 
or sheet metal work, furnace’ work, 
plumbing and lead work. Have had 22 
years’ experience in this business. Am 
37 years of age and have excellent habits. 
Am capable of taking care of shop. Am 
now getting $45.00 per week, and would 
not consider anything but steady work. 
Would prefer work either in lowa or 
South Dakota. Address all replies to 
B-21, care of AMERICAN ARTISAN 
AND HARDWARE RECORD, 620 South 
Michigan Avenue, Chicago, Illinois. 6-3t 








Wanted—Men who know their trade 
from A to Z. That’s the way the adver- 
tisements for Help Wanted start. \ou 
can learn more about your trade if you 
read good books on the subjects you are 
less familiar with. For a book covering 
the subject of Warm Air Heating thor- 
oughly, you should read Snow’s Furnace 
Heating, 284 pages. Price $2.50. With 
AMERICAN ARTISAN one year (52 
issues), $3.85. Order your copy today 
from Daniel Stern, 620 South Michigan 
Avenue, Chicago, L[llinois. 


Wanted—Warm Air Heater Installers 
to read PROGRESSIVE FURNACE 
HEATING. A practical manual of design- 
ing, estimating and installing modern sys- 
tems for heating and ventilating build- 
ings with warm air. Profusely illus- 
trated. The whole range of the subject 
is concisely and fully covered. There is 
nothing highly technical in this book, 
no methods not easily comprehended 
and applied. Size, 6x9 inches, 280 
pages, 189 illustrations. By Alfred G. 
King. Price, $3.00. With AMERICAN 
ARTISAN one year (52 issues), $4.25. 
Get a copy of this book now. Read it 
in your spare time and learn more 
about your important _ business. All 
books sent prepaid. No books ex- 
changed. AMERICAN ARTISAN, 620 
South Michigan Boulevard, Chicago, Illi- 
nois. 


MAKE YOUR BUSINESS PAY by read- 
ing the book of that title. This book is a 
thorough treatise on the subject, writ- 
ten by one who has been in _ personal 
contact wtih contractors and business 
men throughout the country. It is a 
complete business guide written in 
plain language with information based 
on actual methods. This book con- 
tains 175 pages, is bound in cloth and 
measures 6x9 inches. Price, $2.00. With 
AMERICAN ARTISAN one year (52 is- 
sues), $3.35. A valuable book for any 
business man. Learn the methods used 
by the most successful men and apply 
them to your. business. Now more 
than ever before business methods that 
are sound and sure should replace the 
haphazard. All books” sent prepaid. 
No books exchanged. Address AMERI- 
CAN ARTISAN, 620 South Michigan 
Boulevard, Chicago, Illinois. 











Wanted—Warm Air Heater Installers 
who are anxious to know more about 
their trade. Ambition is the only re- 
quirement outside of knowledge need- 
ed to increase your profits. If you will 
read Snow’s Furnace Heating you will 
gain much knowledge which will be 
beneficial to you. This book deals with 
the different types of furnaces, their 
construction, proper location and set- 
ting together with furnace fittings. It 
is the standard authority. Contents— 
Furnaces; House Heating, Combination 
Systems; Air, Heating and Ventilation 
of School Buildings; Heating of Public 
Buildings, Churches and Stores; Fan 
Furnace Combination System; Temper- 
ature Control; Estimates and n- 
tracts; Fuels; Miscellaneous Tables and 
Data; Furnace Fittings; Miscellaneous 
Notes, from Various urces, on Fur- 
nace Heating. 284 pages. Price, $2.50. 
With AMERICAN ARTISAN one year 
(52 issues), $3.85. Order your copy to- 
day from AMERICAN ARTISAN, 620 
— — Michigan Boulevard, Chicago, IMli- 
nois. 
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